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“1 J Frit To Outline 4 New Ranges | ‘stock Your Freezer’ | Artkratt To 
typ’s | : | , 
2 ODE NOPE ~ Promotion Program Gi r e id e Sale Features Lower M k U ° I’ 
dov a «iN ive rigi aire Price F, Food q e niversa 
fir t , ed A C ® rice Frozen roods 
9, | gy .JORGEF.TAUBENECK At Convention ° e 
= : isc =i0de ine NEW YORK CITY—October will ejr igerators 
a CHICAGO—Presentation of an ad- be “Stock Your Home Freezer” 
Juy Stories of the — . vertising and merchandising program a in —— ——— will » 
s of the Wee aimed at bringing the story of locker DAYTON—A line of eight house- offered case lots and quantity assort- 
ee it Rains It Pours plants before the public as eo hold ag on Tene four — a. hed —, = Landers Plans To Expand 
J fi i ill be one of the new models whic eature a new, ie ‘ 
for? Siew Use See Se Same Sears saneaaine ey ptr wd to be “faster-heating’” Radiantube surface sponsored by frozen food wholesalers Initial 5-Medel Line to 
Here’s a Real Salesman staged by the Frozen Food Locker cooking unit, has been announced by and Quick Frozen Foods magazine. 7-8 Models b Early ’50 
PP’ 7 Hail Ted Schroeder! Institute at the Sherman hotel here  P. M. Bratten, general sales manager _— The program is aimed at educating “ ~ odels by Early ‘5 
ye "Nothing for Something Oct. 3 through 6. of Frigidaire Div., General Motors the public to the economies of own- 
are. You Scratch My Back In addition, FFLI has arranged Corp. ing a home freezer and buying frozen NEW BRITAIN, Conn.—Artkraft 
And Vl Scratch Yours breakfast conferences, a discussion Prices of the new line, styled by foods in bulk. It is also designed to Mfg. Corp. of Lima, Ohio will manu- 
J t entitled “Why 612,000 New Families Raymond Loewy, range from $154.75 set machinery in motion for the facture a line of “Universal” house- 
| No Commen Rented Lockers in 12 Months,” a for a 21-in. model (RK-3) to $349.75 smooth flow of case lots from retail hold electric refrigerators which will 
Verse of the Week play, the second annual meeting of for the 40-in., two-oven range (RM- stores to the homes of those who be sold to distributors named by 
| Sports Stories the Polar Bear club, and is even plan- 75). have freezers. ' Landers, Frary & Clark here, which 
Further Testimony Against ning to select a beauty queen to reign The Radiantube unit is of single- The promotion will find approxi- produces and markets the Universal 
_ National ‘Planning’ as “Miss Frozen Food Locker of Tring construction with “self-clean- mately 100 frozen food wholesalers in line of electrical appliances. 
3 trolism At Work 1949.” ing,” -flat-top tube designed to fit all sections of the country making The refrigerators will probably be 
g Con ro : : : ; , i t thi the bottom of utensils so they will bulk lots available to retailers at marketed by a new division of Land- 
- Small Thoughts with Much time is being set aside at this t f this desi discounts of 5 to 10%. Savings will F & i 
PF onvention so that locker operators, "°t wobble. Because of this design, 0. ing: ers, Frary & Clark which may pos- 
5 Large Eupertance pecrstrape sol and others interested ™ore heat goes directly into the be passed on to consumers in terms sibly be known as the “Universal 
; may visit the exhibits of equipment foods, according to Frigidaire. of reduced frozen food prices during Refrigeration Sales Co.” 
Stories of the Week and supplies for locker plants. The units swing up and out of the the month’s duration of the drive. Officials of Landers, Frary & Clark 
; ' Although the convention formally Way on concealed hinges, permitting Retail food chains are also being soli- were at the Artkraft plant in Lima 
Texans are laughing over the plight ets underway at 8 a.m. Monday, Oct. the homemaker to clean porcelain (Concluded on Page 4, Column 2) last week to view the five-model line 
jofa Californian who ordered a room : with registration and opening of reflector bowls beneath. These bowls of refrigerators to be introduced 
nh tel ee exhibits, there will be a preview of Can also be removed for dishpan initially. This will be expanded to 
Shamrock hotel. ety aa a washing. 4 k T G Mf seven or eight models by the first 
q “Only six of us,” complained the aa a cae ener Gee Each unit is equipped with a re- qd er 0 r oup g. of the year, it is said, and a line of 
Californian to a Houstonite, ‘and ae Col ) taining ring that “snaps” into place home freezers will also be added. 
the bill came to more than a hundred (Concluded on Back Page, Column 4) 9 tne cooking top, locking it into £ ili HY } M ® Artkraft has been making refrig- 
dollars.” position. A new “floating suspen- acl ities n aine, erators for “brand-name” distribu- 
“So?” sniffed the Texan. ‘What e sion” arrangement compensates for tion, and has also manufactured 
did you order? Wheaties and milk?” R. 4 Bolin Gets New expansion and contraction of the Clo 0 h P| home freezers and refrigerated bever- 
———_——_- Radiantube unit. $e md | ant age coolers. Morton L. Clark is 
Another Texan was the speaker at ° : Bratten said the units use less cur- president of Artkraft; R. H. Money, 
a state convention in neighboring W gh p rent yet cook faster than comparable vice president in charge of engineer- 
Oklahoma. Hoping to get a laugh, estin ouse 0s units on last year’s line. SOUTH WINDHAM, Me. — Plans ing; A. R. Grierson, vice pele es in 
* he opened with: ' “The homemaker can maintain ac- rood — ae pod Baker el charge of manufacturing; and George 
“It's a real pleasure to visit this MANSFIELD, Ohio — Roger H. tive cooking of most foods,” he ex- pel nag aeataiann ok pon ng eae ac- J. Madill, vice president and works 
- outlying province of Texas.” Bolin, formerly rng es Pegs. ¢ plained, “with only one tenth the ie Bog con bo Ba gen os “9g manager. 
Up jumped a staunch Oklahoman, of the Westinghouse Electric nan electricity required for high heat.” ae 9 toll : > ih e Pd Earlier this year Landers, Frary & 
fellow who’d been a G.I. appliance division, has ed name On the two top models (RM-75 7. S. Pendergast, president of the Ciark introduced Universal refriger- 
. * he thunderea, 258i8tant to J. M. McKibbin, vice = (ooncluded on Page 4,-Column 4) Company, following a meeting of the ator models which were made by 
Mr. Speaker, e “““ president and general manager in board of directors. Crosley Div. of Aveo Mfg. Co 
“there ain’t no state that out-lies Charge of consumer products for This will mean cessation of produc- ‘ le 
Texas.” Westinghouse, according to Mc- i] a U tion activities at Baker’s plant in 
eacapecnmeais Kibben. ) Omaha and the removal of the ma- 
Officials of the Detroit Street Rail- Succeeding Bolin at his Mans- Usiness psurge chinery from the Omaha plant to - G-E Recalls Men to 
ways system were amazed when @  feiq post will be J. R. Clemens, for- “ - Pe facilities at South Windham. 
street car on an outlying “run” re- erly assistant manager of appliance ] L d $ I] The announcement of the consoli- e 
| gistered a gross volume of fares at pers. Poor cn 4 . s Laid fo Je ing dation plan stated that the action to Refr igerator Plant 
j least six times greater than ever had As assistant to the vice president, be taken is necessary in order to 
_ been recorded previously. Bolin is responsible for working CHICAGO—Thanks to a revival of practice postwar economies and be- 
_ They sought out the motorman and with the appliance and home radio vigorous pre-war selling methods, cause of the competitive refrigeration ERIE, Pa.—General Electric Co. 
- conductor—both “rookies,” by the divisions of the company in the de- the appliance industry is emerging market existing today. started rehiring at its plant here in 
_ way, and asked what had happened. velopment of broad marketing plans from the business slump that affected Practically all large scale condens- Which household refrigerators are 
' “Nobody seemed to want to ride on consumer products. Now located it earlier in the year, James J. ing unit, compressor, and air condi- Manufactured. 
on our car,” they explained, “and at Mansfield, he will make his head- Nance, president of Hotpoint, Inc. tioning manufacturing is confined to The reports said that a company 
it was pretty dull on that street. So quarters at Pittsburgh within the indicated recently in a report of in- the eastern states, the announeement spokesman explained “a pickup in 
we worked up and down Woodward _ near future. dustry business conditions. stated. This is logical, it was said, Yefrigerator business” is responsible 
Ave. all afternoon.” Bolin began his career with West- “During the second quarter, mount- because of population centers; ade- for the recall of these workers, prac- 
——— inghouse in 1925 as a graduate stu- ing inventories caused sharp produc- quate rail service to leading midwest tically all of whom will return to 
G he Week dent trainee, and after completion tion curtailments throughout the in- cities, low cost ship transportation to refrigerator production lines. 
ags of the Wee (Concluded on Page 25, Column 1) ustry,” Nance recalled. “Appliance the west coast markets, and avail- The increase in employment in the 
Cards with this are distributed prices throughout the industry were ability to seaports serving the export refrigerator division is to be a 
widely by every salesman for one of = — and yr are when fields. yee pe wed pe poe ey “ 
bic endl : ® Sales decreases were Hrs elt. Just as soon as ample inventor of piaced at wor e week oO ept. 
ee Rrscrrny successful specialty Allen Will Head Sales “tater, when sawing sales — finished products ome manufactured i ’ = ri ge yy — 
“ , : . alerted dealers to the new competi- at Baker’s Omaha plant may be built Will be recalled weekly for a perio 
ote pont pcg mg Tey should At Super ior Valve tive situation and the public was yp, the factory there will be closed, of at least seven weeks. 
know what their stuff is worth.” convinced that prices had reached machinery dismantled, and moved to Although the majority of the re- 
PITTSBURGH-—-Superior Valve & a. bottom, sales took a sharp up- goyth Windham. It will take about Pees —— wy ed pre ne ge 
: i Fittings Co. here recently announced urn. ; Concluded on Back Page, Column 2) ‘ the cabinet and unit divisions, a 
nn utile Teeny elaaed to oe oe et ceases He Allen Vigorous sles campaigns workea (ele number wil alo be placed at Work 
is attracting readers with its intrigu- 2 ee Oe at ae oo Ole oe ; iitvnAa 
e ing introduction : a = aes gh ill deter- had been depleted to a healthy con- Geor ge Simons ‘Becomes Completion of the first unit of the 
} One girl and 55 men are required — kinccd and ition which permitted manufacturers -) ; ‘huge new refrigerator warehouse— 
to perform Operation 10... .” suiaedinn poli- and distributors to resume normal Ad Mgr. ot Crosley Building 64—promised for Oct. 1, 
|») i ie % ae cies and will have Shipments. ; will snake it possible to house greater 
) Wen It Rains It Pours 2 direct supervision eee wee SNS Se fe Gama CINCINNATI — Appointment of, ./"Ventories.. 
: Murray Brown, president of ' —_ over = ye — (Concluded on Page 25, Column 2) George E. Simons an Seen ones ae 
} De‘roit’ ’ promotional activi- tising manager o rosley division 
mi a Png gg line Be . ties of the com- TTF ° R M ° of the Avco Mfg. | IN THI s J SSUE 
[ par-rhanger with the seven-year pany, the firm’s InOIS NSES eeting = Corp. was an- ; 
ite announcement nounced __ recently a ~y . hoe ae 
_ | in one week he began cam- 6 = an stated. Set for Sept. 30-Oct. 2 a ph gee inds Gai 7) ime Selling 
Be Bi es MP cvegqcry ae an "the Cuiversity of saltonn, general sales man ~ F 
) adc te hree- = ' - a ’ _ s P : e 
| mo 3. woe Mins lee crew has spent 18 years in the refrigera- idee meet Gpening WHA Ge ager. He will re- Commercial Units Help Tea Room 
‘ ’ tion and compressed gas industries. nformal discussion on sealed unit port to v. C. Boost Sal 3 ite Sl 
anc was robbed by a hold-up man. ; P & . repai bl th 1 kend : oost Sales Despite Slump 
; : : Thirteen of them have been in the pair problems, the annual weeken » Havens, assistant (Page 17) 
\- «Brown is warning his friends , meeting of the Illinois State Asso- er a g 
and +i valve and fittings field. heeting : ; ; , # general sales man os 6 « 
nd clients: He is active in many trade associa- ciation of the Refrigeration Service OP =< | ager in charge of ; 
“lon’t expect a sensible answer ti r _ Including the Refrigera- Engineers Society will be held at the , 4 S advertising and Inventor Discusses Importance of 
fron me about an ” a ee id S' Faust hotel here, Sept. 30, Oct. 1 } : Coil Design In Heat Pum 
ything. tion Equipment Manufacturers Asso- *4USt Motel here, sept. v0, : ' public relations. 9 P 
aie ciation, Compressed Gas Association, and 2. George E. Simons Simons was for- (Pages 22-23) 
New Use for Ice Cube Trays nd Liquefied Petroleum Gas Asso- Several talks and demonstrations merly advertising oes 
ciation. © have been lined up for the conven- manager of major appliances for the Editorial ...................+. 14 
Mary Northrup of the Crowley- He presently represents the Re- tion, which will also include the an- General Electric Co. He joined Gen- What’s New : 16 
Miln.r department store in Detroit frigeration Accessory Group as a ual banquet, entertainment, and eral Electric in 1930 and has also . |... 
Spen* the summer at a cottage near member of the Refrigeration Indus- dance. New for this convention will served as advertising and sales pro- en W. PEPeReeeeeTeeer cote. 21 
a la<e, Taking a bad fall, she suf- try Task Committee of the National be a cocktail party preceding the ban- motion manager of the company’s ee Se ee 24 


(Concluded on Page 12, Column 2) Security Resources Board. (Concluded on Page 4, Column 1) air conditioning and X-ray divisions. “Patents ................0ceceee 26 
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AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 19, 1949 


Milwaukee Cooking School 
Offered $1,500 In Prizes 


MILWAUKEE — Samson’s_ Good 
Housekeeping Shops, Norge dealer 
here, recently sponsored a cooking 
school at the Riverside theater at 
which $1,500 in prizes were given 
away to the audience. 

Roth Appliance Distributors and 
Swift & Co. cooperated in putting on 
the show. Planning was done by A. 
L. Nelson, vice president of the dis- 
tributor organization and _ Paul 
Steinert, Milwaukee county district 
manager, with the assistance of 
Roth’s advertising agency. 

Women attending the school saw 
a complete showing of the feature 


movie and then watched Jane 
Masters, home making expert for 
Norge, and Martha Logan, home 


economist for Swift, conduct the 
school. A free recipe book was given 
to every lady present. 

Appliance prizes and 100 food bas- 
kets were awarded. Top prize was a 
1950 model Norge gas range pre- 
sented for the best last line to the 
following jingle: 

“Swift, Norge and Samson’s, too, 
Planned this school just for you, 
It’s the finest you’ll see in ’49.” 


H. T. Dunleavy Represents 
2 G-E Divisions In New York © 


NEW YORK CITY —Harold T. 
Dunleavy has been appointed New 
York district representative for Gen- 
eral Electric Co.’s range and water 
heater division and electric sink and 
cabinet division, it has been an- 
nounced by C. P. Dunning, district 
manager. 


Block & Kuhl Expands 
To Become ‘Ill.’s Largest 
Dealer Outside Chicago 


DECATUR, Ill.—Block & Kuhl 
Co., appliance retailer here, has in- 
creased appliance display space by 
more than 300% during August. 

The expansion has resulted in the 
largest and must completely equipped 
appliance retailing organization out- 
side of Chicago in the state, accord- 
ing to A. E. Mosley, major appliance 
buyer for the store. 

Incorporated in the remodeling are 
separate “active display” sections for 


refrigerators, home freezers, wash- 
ing machines, air conditioning, 
ranges, dishwashers, and garbage 
disposal equipment. A complete 


kitchen, with all operating facilities, 
is built-in in the center of the dis- 
play area. 

One of the most important addi- 
tions in the 300% size increase was 
a complete service department where- 
by Block & Kuhl will maintain war- 
ranties on appliances sold, recondi- 
tion trade-ins for resale, and other- 
wise “maintain goodwill and appli- 
ances simultaneously,” according to 
Mosley. 

The color scheme in the new de- 
partment includes walls done in rich 
grass green, cinnamon, buff, tan, and 
white. 

All entering appliance prospects are 
taken directly to the department 
which contains the item in which 
they are interested. There is also a 
special department for package air 
conditioners, which have gained con- 
siderable sales momentum during the 
summer of 1949. 
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“Sandwiches wrapped in aluminum foil or Plio- 
film, kept at constant zero temperature, store 
well for several weeks,” says the “Look” maga- 


zine article caption for this 
appears in an article on the 
school lunches. 


Heed as 


caption in 
picture, which 


preparation of door, 


“Look” 
mother putting lunch in freezing section of two- 
two-temperature 


“Lunch chills in freezing section of refrigerator, 
thaws in school, is crisp at lunch bell,” says this 


magazine article, showing 
Frigidaire 


refrigerator 
model, . 


‘Look’ Tells Mothers How Freezer Solves School Lunch Problem 


NEW YORK CITY—A big boost 
for home freezers and refrigerators 
with large frozen storage compart- 
ments is the article “We Pack My 
Lunch” in the Sept 13 issue of Look 
magazine. 

The article appeared in the form 
of a double-page spread with 11 
illustrations, in many of which either 
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A direct line to 
better refrigeration tubing 


Refrigeration equipment manufacturers are con- 
stantly putting in more and more calls for Bundy- 
weld* Tubing. And with good reason. 


| 

WHY BUNDYWELD IS 
7 Bundyweld Tub- 7 
2 1 ing, made by a 2 


~roduction time. 


@ REG. U.S. PAT. OFF. 


BETTER TUBING 


This strip is con- iP 3 
tinuously rolled “ye oD 


Used in compressor lines, connecting tubes and 
condenser and evaporator coils, Bundyweld means 
better performance at lower cost. 


Double-walled from a single strip, bonded 
through 360 degrees of wall contact, Bundyweld 
is extra-strong yet thinner walled ... and thinner 
walled means faster-cooling! 


Ductile Bundyweld machines and fabricates 
easily, and can be bent to short radius turns with- 
out fear of buckling. Lightweight and easily 
handled, it helps cut production costs by reducing 


Get a line on this low-cost tubing for use in your 
refrigeration equipment. Contact your near-by 
Bundy representative among those listed below, 
or write direct to: Bundy Tubing Company, 
Detroit 14, Michigan. 


ae 


ENGINEERED TO 


Next, a heating 
process 


7 patented process, is 
entirely different from any other 
tubing. It starts as a single strip 
of basic metal, coated with 
a bonding metal. 


Cambridge 42, Mass.: Austin-Hastings Co., Inc., 226 Binney St. °¢ 
Chicago 32, Ill.: Lapham-Hickey Co., 3333 W. 47th Place * 
Penn.: Rutan & Co., 404 Architects Bldg. °¢ 
3628 E. Marginal Way ° 


; twice laterally into eal 
tubular form. Walls of uniform 
thickness and concentricity are 
assured by close-tolerance, 
cold-rolled strip. 


BUNDY TUBING DISTRIBUTORS AND REPRESENTATIVES 
Chattanooga 2, Tenn.: Peirson-Deakins Co., 823-824 Chattanooga Bank Bldg. 


—s bonding metal 
basic metal. Cooled, the double 
walls have become a strong 
ductile tube, free from scale, 
held to close dimensions. 


Elizabeth, New Jersey: A. B. Murray Co., Inc., Post Office Box 476 
San Francisco 10, Calif.: Pacific Metals Co., Ltd., 3100 19th St. © 
Toronto 5, Ontario, Canada: Alloy Metal Sales, Ltd., 881 Bay St. 

BUNDYWELD NICKEL AND MONEL TUBING IS SOLD BY DISTRIBUTORS OF NICKEL AND NICKEL ALLOYS IN PRINCIPAL CITIES. 


YOUR EXPECTATIONS 


® 


4 Bundyweld 
comes in stand- 
ard sizes, up to 53” 
O.D., in steel (copper or tin 
coated), Monel or nickel. For 
tubing of other sizes or metals, 
call or write Bundy. 


fuses 


to = 


Philadelphia 3, 
Seattle 4, Wash.: Eagle Metals Co., 


a home freezer or a refrigerator pic- 
tured in most of the illustrations. 

“Children boast of school lunches 
they help prepare,” says a sub head- 
line to the article. ‘“Home-packed 
lunches should provide foods they 
need—one third of the day’s total. 
Advance freezing eliminates morning 
rush,” 

Another headline for a picture of 
school children enjoying their lunch 
states: 

“These lunches are better because 
they were frozen.” 

The Look piece opens with the fol- 
lowing statement: 

““Mothers would be appalled if 
they saw what their children eat— 
and skip—for lunch in school. The 
midday meal should provide one 
third of a child’s daily foods. Lunches 
children bring from home rarely do,’ 
a Department of Agriculture school 
lunch representative told Look, giv- 
ing case histories of children who 
in midst of plenty suffer malnutrition. 

“Mothers with whom Look raised 
this problem tossed it right back. 
‘Has the school expert tried packing 
lunch morning after morning, with 
kids rushing off to school? What 
can I do?’” 

After suggesting the type of lunch 
best suited for school children, based 
upon the advice of experts, the Look 
article says: 


Joske’s Open Fourth 
Outside Appliance Store 


SAN ANTONIO, Tex.—Joske’s, de- 
partment store here, is opening its 
fourth retail appliance’ store in 
Alamo Heights, Tex. 

The Joske store, which was among 
the first in the country to establish 
“outside appliance stores” away from 
the main building, has already 
brought successful appliance retailing 
into three sections of San Antonio. 
It has placed the new store in the 
ce1ter of a “plush” community center, 
containing supermarkets, fine spe- 
cialty shops, etc. 


“New wrappings and_e kitchen 
equipment make it possible to pre- 
pare attractive lunches in advance. 
Pictures on these pages show how 
refrigerator or home freezer help 
provide varied lunches, save ~-mother’s 
morning rush. 


“1. Plan foods you know the chil- 
dren like. 

“2. Have children help make, pack 
lunches. 

“3. Keep lunch equipment on one 
shelf. 

“4. Vary lunch menus. Alternate 
breads and sandwich fillings; include 
fruits, vegetables. 

“5. Use day-old bread for sand- 
wiches; spread to edges of bread 
with butter or margarine. 

“6. Slice meats for sandwiches 
thin—several thin slices are better 
than one thick one. 

“7. Use waxed paper, packing night 
before; aluminum foil or Pliofilm in 
advance freezing. 

“8. Wrap sandwiches as soon as 
they are made. Freeze quickly. Thaw 
in same wrappers. 

“9. Frequently include a vacuum- 
packed hot drink or soup, added in 
the morning. 

“10. Check each lunch for these 
five: essentials: meat or cheese or 
other protein food;* whole grain or 
enriched bread; butter or margarine; 
fresh fruit or vegetables; whole 
milk.” 


E-2-SEE | 


E-Z TO SEE THRU 
Both sides of the body are open to let in 
light through the tubular high pressure 
gauge glass 


POSITIVELY LEAK PROOF 


Can't leak — springs automatically mainte.1 
force upon the neoprene gaskets to fom ¢ 
positive seal around the glass ts 
higher the pressure. the tighter the sec! 


PERFECTLY SAFE 


Glass is protected by unique slotting o' 
tangement in the brass body gloss 
actually © Floats’ pertectly sate ct 
pressures up to 500 PSI 


In male flare, temole X male flare 8 OD sweat connections (% *&& 


R t MC re) INCORPORATED 


ZELIENOPLE, PA. 
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The HARRY 


' 
ALTER CO. 


If You're Interested in Refrigeration 
You'll want a copy of the new 


DEPENDABOOK 1. 150 


Refrigeration 


\Parts\Catalog 


DEPENDABOOK Number 150 

is jammed full of illustrated £ 
refrigeration parts and sup- 
plies at rock-bottom prices 
...Depend on the DEPEND- 
ABOOK. Write for your 


_ 1728 S. MICHIGAN’ AVE., CHICAGO 16, ILL. \ 
134 LAFAYETTE ST., NEW YORK 13, N.Y. 
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ure Frame’ Sets Off 
mpartment Reach-In 
4t Supermarket 


REMA Lists Addition of 10 New 
Companies to Association Roster 


coil, shell and tube, ‘“Freon’’ chillers, 
liquid receivers, heat exchangers, and 
centrifugal pumps. 

United States Air Conditioning 
Corp., Minneapciis, refrigerated 
Kooler-aire (3 to 40 tons), 1-ton 
refrigerated window unit, % and 1- 


One Cent Down 


Refrigerator, Washer Are 
Offered by Western Chain 


LOS ANGELES—Dorn’s, operator 


ae WASHINGTON, D. C.—The Re-_ cases, home and farm freezers, reach- ton console (water-cooled type) tage . 
LO: \NGELES— Certainly one of frigeration Equipment Manufacturers in refrigerators, walk-in coolers, room air conditioners; Modu-aire of a four-store chain in this area, 
the r +t gene and impres- Association announces that ten new beverage coolers, display cases, and units, 3, 5, and 7-ton upright store recently advised consumers through 
¢ sive splay refrigerators in the companies recently joined the organi- two-temperature refrigerators. conditioners, evaporative condensers, 4 full-page newspaper advertisement 
; count. is an outstanding feature of ation and are listed in its new Airserco Mfg. Co., Inc., Pittsburgh, and industrial air coolers. that they could get immediate de- 
the b led goods department of the roster. refrigeration instruments, refrigera- livery on a new Norge deluxe 6-cu. 
new J} ‘er Pan Supermarket here. The companies and the industry tion equipment, refrigeration replace- . ft. refrigerator or a Bendix auto- 

Buii by Weber Showcase & Fix- products they manufacture are as ment parts. Large Chicago Stores matic washer by merely mailing the 
ture « . the huge, reach-in, walk-in ¢ojjows: Traulsen & Co., Inc., Long Island company a filled-in coupon and en- 
refrig: stor, 15 ft. long, is located Remco, Inc., Zelienople, Pa., driers, City, N. Y., stainless steel reach-in Lengthen Hours closing one penny as down payment 
in the rear wall of the ee drier filters, accumulators, strainers, refrigerators. “No catches to this,” the aivertise- 
depari' ent, where it ey tcoiggpeor: ate accumulator-driers, heat exchangers, Halstead & Mitchell, Pittsburgh, CHICAGO—Longer store hours on ment said. “Not another cent for 
more | an 500 —" hd eer, mixers, jiquid indicators (sight glasses), and double-tube counter-flow  cleanable Mondays are being instituted by four 40 days after which you take 104 
and Pp pular soft . - B. = , accessories. water-cooled condensers. large State St. department stores, it weeks to pay.” 

Suni. in bene ie , _ re oo pad General Refrigeration Div., Yates- United Wire & Supply Corp., Pro- was reported here recently. The coupon, included in the lower 
features seven amg — re" . American Machine Co., Beloit, Wis., vidence, R. I., copper refrigeration The stores, which formerly did not portion of the advertisement, con- 
framed on all “a sides bn - a a ~ methyl chloride condensing units, 4 tube—‘Udd” “Unipack” for refrig- open until noon on Mondays, are, or tained spaces for data about finan- 
white ‘picture nage en ine natur- to 5-hp. “Freon-12” condensing units, eration, liquid and suction line, will soon, open their doors at 11 a.m. cial status of the buyer and spouse. 
ally leads the eye ‘a gr enge % to 30-hp. ammonia condensing copper restrictor tube, impedance Closing time remains at 8:30 p.m. It was emphasized that there was 

The wall sk aa 1S ge Bor units, 1 to 40-hp. package air condi- tube, refrigeration capillaries, capil- Carson, Pirie, Scott & Co., and ‘no red tape” involved in the offer. 
a ich yee =ey Pe aesoll “a rad tioning units. lary tube, aluminum tube—refrigera- The Fair stores have already adopted The advertisement noted that all 
primary co ~ eianenion dite, Fine Products Co., Chicago, refrig- tion grade, low-temperature brazing the new hours. Sears Roebuck & Co. four stores are open from 12 noon 
white frame 0 e reirig eratant cylinders, COz service cylin- products, silver solder—fiux—sil bond and Goldblatt’s are expected to fol- to 9 p.m. on Sundays, as well as 

r, tively. | ai adits. sii ders, charging hoses, dehydrators. —phosco sil-flux. low suit shortly. from 10 a.m. to 9 p.m. daily. It was 
is ron eagy Phen a camp elgg ge — ta? Inc., Bell & Gossett Co., Morton Grove, From Tuesday through Saturday, also announced that a fifth store will 
cann ’ ’ iladelphia, rozen 0o ispl SF i , , "e 9: : i 
“4 soft drinks through any of the seven o Pp isplay Ill, ‘Freon’? condensers, shell and _ store hours are 9:15 a.m. to 5:45 p.m. open soon in Glendale. 
rv all-glass doors, with “duplicate dis- 
plays” built along the length of the 
box so that several customers may 
‘utilize the refrigerator. simultan- 
lem ' eously. : 
: Behind the self-serve shelving, is 
: the interior of the walk-in box, which e- © : P — ee ” * i 
kitchen jg stacked with separated tiers of This is one of a series of advertisements outlining the advantages of ‘‘Freon’’ refrigerants - 
© pre- — shelving for each beer or soft drink. 
lvance. Ag gold, the latter are replaced 
vw how from behind, making it unnecessary , ' 
r help | to congest the aisle in front of the , : 
other's —_ yefrigerator. A 3-hp. condensing unit bé ”7 ~ 
keeps the temperature between 35 
e chil- and 40° at all times. 
» pack e 
—s oe NATION WIDE ACCEPTANCE 
m one e we | ; 
Draws 1,500 to Opening 
ernate 
nclud H 
* Events with Newspaper Ad 
sand- 
bread GREAT FALLS, Mont.—More than 
1,500 people swarmed through the 
viches | new showroom of the White Refrig- OUTSTANDING CHARACTERISTICS 
better eration Co., Frigidaire commercial “ 9 
-and domestic dealer here, during OF “FREON REFRIGERANTS. 
night early August. 7 
gre To announce the opening of the _pere are p 
new showroom, which is split into Tants, Sin, ° Cids in 
— separate departments for commer- @e NONTOXIC Would be 1Ce the Sof; F Teon- 
Thaw cial refrigeration equipment, domes- Tee qu a“ adily at, ter Met ] Safe Tetr; 
tic appliances, air conditioning, and Mate,; li Me ac. db als, espe 18- 
? Tia] ans th Y acid “Clal] 
a service department, a _ full-page es; ay S, thj uy; 
a newspaper advertisement was used. @ NONFLAMMABLE ie 1gne, uti, Safel broade 8 acid 
ec in Photographs of the company execu- P “Ore, ab lize t Used jn, t28e of 
tives and some of the shops and TO. Tear}; Co a ¥ Tigers; Wipmen + 
these equipment featured were included in e@ NONEXPLOSIVE tack Ctio ha ites rth 
se or ‘ ““ ” j N ga b 43sur, er. 
7 the advertisement. An ‘on the spot “ Skety Tic freeg 
m radio broadcast, during which Great reon” » f Is & oil and om 
ine; Falls celebrities were interviewed OXxic e at 
’ Nn T 
vhole was also an opening day attraction. @ NONCORROSIVE Orr osive we —— are als 
All of the appliances in the show- “Fr Sh ul e, NOne Os 
— room were in actual operation. The ©0n” ros. leak XPlosiye .”** NOn- 
— : ‘ ts: Tiger Or by, Can 
electric ranges were used to keep e ANHYDROUS Th * dam Ze S wil] ®akdo non. 
a huge supply of coffee and freshly- ese p, . furs fab»; ot injury, n °ccur 
RS fried doughnuts available to serve Bwigera ant . a foods % or 
the crowd. ~9 ©, iste Class; fin; 
fe) d SI Nis 
ad The number of people attending far @ PURITY de. Ou ye ng hes, 
saute exceeded expectations, according to fi: La Oo re 
_ the management, and many appliance Ctun Cc "Y-s ry. SA 
" sales were made. e QUALITY of Fp, ONtro] Very . eth 
_ —_— i eo; p Ss 
‘ "SPectj Cfrigerante © Of the » of Many. 
, qualit ad ' “€que ductio 
ont; it 4Ssur, ne ry 
: e ACID FREE Onditjo tormay  oMical om, wy ang 
gz and nce t ‘ Clent 
here Is te Tac 1stj on SVs ™ air 
Merial, ing, OM” ref _ th 
; ? ° r, 
¢ NARROW BOILING- Pe reasone USttial ang jean fore, 2° thay 
ers oO Ve 
POINT RANGE “pee AY engings hold ay et Com. 
a . en an 
Ve Sained », Why “Freo des ed se 4ctur 
, @ AVAILABILITY Ation.wide. Sale rep,,° Utilize 
Cc 12, 
“€Ptance, °° ants 
enth etic 
; ad arke ©Mical, I 
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j : ’ e7/, 

« GUIDES IN 1 
se rs COMPLETE—1950 trade-in prices 
Gas anges and — descriptions of over 6000 
m 5 appliances. . ¥Y, s ont 
Vone AUTHORITATIVE—Scientifically 

Prepared. Checked by independ- 
ent dealer panel. a 
. er one today for every salesman. FE 
J " ‘' $5. 6 to 25 copies, $4 each. Psy 
[f — - —mmcenenasanesesanasanas - 
\ | '< Guide Company | —— 
. 7. j Sarroll St. | 
! —— “Freon” is Kinetic's registered trade mark for its fluorinat arbeon refrigerants 
| net OD ctasniesie copies of the 1980 5-in-1 | s registered for its f ed hydroc refrig 
! 24 Trade-In Guide. | - 
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AIR CONDITIONING & REFRIGERATION NEWS, 


SEPTEMBER 19, 1949 


Illinois Rses Schedule - - 


(Concluded from Page 1, Column 3) 


quet under the sponsorship of Region 
6, Refrigeration Equipment Whole- 
salers Association. 

“Installation and Service of Win- 
dow Air Conditioning Units,” a talk 
by John Jennings, chief engineer of 
Mitchell Mfg. Co.’s air conditioning 
division has been programmed for 
the Saturday afternoon’ education 
session. 

Also on this program will be a 
demonstration of Thermo-Grip solder- 
ing pliers conducted by Vince Mulli- 
gan, promotion manager of Ideal 
Industries; a demonstration of ‘Leak 
Detection with Black Light’ put on 
by Geo. Wilson, manufacturer’s 
agent, and a film entitled ‘Telephone 
Courtesies’”’ presented by Illinois Bell 
Telephone Co. 

“Service Problems on Controls” 
will be discussed Sunday morning by 
Felix Wierman of the Herman Gold- 
berg Co. 

Of interest to RSES members also 
will be the Saturday morning in- 
spection trip of the Faust hotel’s 
newly installed 150-ton air condi- 
tioning system. 

As usual, the group has display 
tables available during the conven- 
tion where wholesalers or others 
may show catalogs or samples. 

Time-table for the convention has 
been set up as follows: 

Friday, Sept. 30 

7:30 p.m.—Registration. 

8 p.m.—Information discussion con- 
ducted by R. L. Hendrickson. 

Saturday, Oct. 1 

9:30 a.m.—Business session. 

11 a.m.—Tour of Faust hotel’s air 
conditioning system. 

1 p.m.—Educational program con- 


ducted by Willis Stafford, educational 
chairman. 

“Telephone Courtesies.” 

“Leak Detection with Black Light.” 

Demonstration of Soldering pliers. 

“Installation and Service of Win- 
dow Air Conditioning Units.” 

4 p.m.—Election of officer's. 

5:30 p.m.—Cocktail party. 

6:30—Annual banquet, entertain- 
ment, dancing. 

Sunday, Oct. 2 

10 a.m.—Call to order. 

10:30—“Service Problems on Con- 
trols.” 

12 noon-—Adjournment. 


Frozen Food Drive-- 


(Concluded from Page 1, Column 4) 
cited to participate in the program. 

Frozen food packers and some 
home freezer manufacturers will de- 
vote part of their newspaper adver- 
tising and radio time to promotion of 
the campaign during October. Bing 
Crosby, sponsored by Vacuum Foods 
Corp., producer of Minute Maid 
orange juice concentrate, will plug 
the campaign on his national broad- 
cast. 

Point-of-sale posters and stream- 
ers bearing the message: “This Is 
Stock Your Home Freezer Month— 
Fill Your Freezer Here and Save 
Money” will be posted by frozen 
food wholesalers in their retail out- 
lets. 


Stehle Has Post In G-E Office 


PITTSBURGH—Edward L. Stehle 
has been appointed local manager of 
General Electric appliance sales in 
Pittsburgh, it has been announced 
by Harold T. Hulett, Atlantic district 
manager of appliance sales. 


With this issue starts a new 
feature that will appear regularly— 
“What Happened In the Industry— 
20 years ago—I15 years ago—10 
years ago.” 

While it will probably hold the 
most interest for the “old timers” 
in the industry, it should also hold 
some appeal for those who are 
interested in “placing” both people 
and companies in relation to their 
length of time and experience in 
the industry. 

This new feature can be found 
on page 25. 


Wentink Creditors Meet 
In Bankruptcy Proceedings 


GRAND RAPIDS, Mich.—A volun- 
tary petition in bankruptcy has been 
filed in U. S. District Court here by 
Wentink Industries, Inc., which was 
organized in Grand Rapids in 1946 
to manufacture home freezers. 

First meeting of creditors is set 
for 10 a.m. Sept. 19 here at Bank- 
ruptcy Court before Referee C. C. 
Woolridge. 

The firm failed to get into produc- 
tion on its freezers. Earlier this year, 
the company announced plans for 
constructing a plant at Cedar Rapids, 
Mich., but the project was later 
given up. 

Frank C. Wentink and his son, 
James T. Wentink, formerly presi- 
dent and treasurer, respectively, of 
the concern, were removed from 
office by stockholders in July. In 
August, the Michigan Corporation & 
Securities Commission charged the 
Wentinks with illegal transactions in 
connection with the sale of stock. 
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Peak Performance 
on All Jobs...under All Conditions! 


C charge for suction temperatures above zero. 
Z. charge for suction temperatures below zero. 
Only Sporlan can offer you Selective Charges. 


iS 1) SPORLAN SELECTIVE 
Cor % CHARGE 


Se, 
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- | @)NEW PIN CARRIER 


The new pin carrier is designed to minimize the 
effect of dirt and moisture and assures perfect 
operation of the valve under all conditions. 


<>’ €) TRIANGULAR 


Effectively reduce friction and chance of mois- 
ture freezing rods in guides. 


a= O STAINLESS STEEL 
DIAPHRAGM 


Atomic hydrogen welded in steel housing for 
greater strength and trouble free performance. 


e— 5) EASY 


ACCESSIBILITY 


The Sporlan Type G Thermostatic Expansion 
Valve can be quickly and easily taken apart for 
inspection and cleaning. New reduced over-all 
length permits installing in much smaller space. 


«2) 


nS Peak Performance 


on all your commercial refrigeration installations... insist upon 
Sporlan Type G Thermostatic Expansion valves with. Selective 
Charges when ordering from your wholesaler. 
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One of Frigidaire’s 8 Electric Ranges 
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Frigidaire Range Model RM-75, pictured above, will carry a sugges :d 
retail price of $349.75. , 


4 New Models Are Added to Line-- 


(Concluded from Page 1, Column 3) 
and RM-65) a new, high-back panel 
protects walls and also holds oven 
controls, electric clock, signal lights, 
small appliance outlets, and oven 
vents. A full-width fluorescent lamp 
is mounted at the top in a stream- 
lined shield of porcelain and chrome 
construction. 

Another new feature of the two 
top models is the “6-60” automatic 
time signal. This new signal has 
two speeds—one for “stop watch ac- 
curacy” for measuring short periods 
of time up to 6 minutes, another for 
measuring longer periods up to 60 
minutes. 

The four models are equipped with 
four Radiantube units.Three are 6 in. 
in diameter for smaller pots and 
pans and a fourth is 8 in. in diameter 
for use with large utensils. Silver 
contact switches, controlling the sur- 
face cooking units are located at the 
front of the range. 

On the three top models, one of 
the units serves two purposes and 
can be raised or lowered as desired. 
When raised, it serves as a fourth 
surface cooking unit. When lowered, 
it provides heat for the _ 6-qt. 
Thermizer deepwell cooker. 

When used as a deepwell cooker, 
an entire meal of meat, potatoes, 
vegetables, and dessert can be cooked 
in the Thermizer, without danger 
of intermingling odors, for as little 
as two cents, Frigidaire claims. 

A cooking utensil and three-posi- 
tion trivet are included on all models 
while a baking rack and pudding 
pan are added for deluxe models. The 
Thermizer can also be used as a 
sterilizer. A 6-qt. Mirro-Matic pres- 
sure cooker is optional equipment. 

On deluxe models, the Thermizer 
is controlled by a special Thrifto- 
Matic switch, which is said to provide 
full quick heat for any desired time 
up to 20 minutes, then automatically 
switches to “simmer” to complete 
the cooking operation with a mini- 
mum amount of electricity. 

Another important new feature on 
the top of four 40-in. ranges is a 
redesigned full-width utility drawer. 
New, triple-Nylon rollers permit the 
drawers to slide in and out “easily 
and quietly.” Drawers may be re- 
moved for cleaning but are so de- 
signed that they will not come out 


accidentally, the manufacturer de- 
clared. : 
All eight of the models are 


equipped with ovens measuring 16 
by 17 by 19 in. Electric coils lo- 
cated at the top and bottom of the 
oven bake or broil foods with an 
“evenly-diffused” heat. They _ re- 
portedly pre-heat in little more than 
five minutes. 

The interior is finished in porce- 
lain with rounded corners. The ovens 
of the three top models include two 
sliding shelves and a large double- 
duty broiler-roaster pan. The shelves 
of all models are adjustable to nine 
separate positions and, as a safety 
precaution, must be tilted before re- 
moval. 

Ovens are vented through the 
front of the back panel. Thick fibrous 
glass insulation is used on all six 
sides. 

Automatic lighting is also pro- 
vided when the door is open. A special 
stop keeps the door ajar while the 
waist-high broiler is in use. 

On the RM-75, top model of the 


| line, an additional oven of similar de- 


sign complete with broiler, is pro- 


vided, measuring 16 by 11% by 19 
in. Pastries can be baked in this 
extra oven while meat is broiled or 
roasted in the larger oven. The same 
type electric coils supply heat. 

A standard feature of all deluxe 
models and available on all others 
is the Cook-Master, an automatic 
oven control. It is. set for the re- 
quired time by “start” and “stop” 
calibrations. On deluxe models the 
device is also connected with an ap- 
pliance outlet, permitting automatic 
clock control for coffee makers and 
other plug-in appliances. 

A Simpli-Matic oven control pre- 
heats the oven and automatically 
switches to the correct baking or 
roasting heat. It has a_ special 
“warm” position when the oven is 
used for warming or to make dough 
rise. In addition, the switch con- 
trols the radiant broiler heat. 

A warming drawer is provided on 
the single oven deluxe model (RM- 
65). This compartment, without the 
warming attachment, is used as ex- 
tra storage space on the four other 
full-size ranges, (RM-45, RM-27, 
R-17, and R-15). 

All drawers are equipped with 
welded and reinforced top corners. 
A full-width lining support provides 
extra strength and holds the drawer 
square. 

Automatic time signals are pro- 
vided for the deluxe models. All 
ranges are equipped with signal 
lights which show when the oven is 
operating. 

A wide cooking lamp is featured 
on most models. Deluxe models are 
equipped with a non-glare fluorescent 
lamp while an incandescent-type is 
used on the R-17 and R-15. The in- 
candescent fixture is available as an 


accessory on models not equipped 
with the lamp. 

Suggested retail selling prices for 
the line follow: 


a» ee $154.75 
oo ee ee ee 164.75 
2. ME REEL 189.75 
BEES Fee sasevet ence ees 209.75 
EY. 6600s se vonnuevas 239.75 
 « SPPeereeevereri ye 279.75 
ED kee sstestauseses 309.75 
Pee Tere Tee Te 349.75 


(toox!... Paragon \ 


DEFROSTING TIME SWITCHES | — 


NOW AT LOWEST NET PRICES! 
series 300-M 
\_ONLY "17 ir 


FOR ALL TYPES OF 
COMMERCIAL REFRIG- 
ERATOR DEFROSTING: 
Electric Heat ® Hot Gas 
or Compression Shutdown 
for UNIT COOLERS © FROZEN FO. D 
DISPLAY CABINETS © REACH-IN 


CABINETS ® WALK-IN BOXES ® LOCK'R 


PLANTS @ FUR STORAGE VAULTS 


See your jobber or write for free 
bulletins and installation data. 


(Paragone.ecreic COMPA: y 


1687 12th STREET © TWO RIVERS, \ !S. 


America’s Foremost exclusive 
manufacturer of Time Con- 
trol Switches for all uses, 
including ‘‘de-frost-it’’ for 
domestic refrigerators, only 
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Cop on Co., Merriam, Inc., 
Fas rn Firms, Get G-E 
Par Depot Franchises 


Bl OMFIELD, N. J.—The air 
ming department of the Gen- 


C 
or ‘ectric Co. has recently fran- 
chis’ the Capson Co., Inc., New 
Yor: city, and A. Wayne Merriam, 
Inc. ibany, N. Y., as renewal parts 
dep: it was announced here. 


As »art depots, they will handle 
the : .¢ of G-E condensing units up 
including 10-hp. They will 


a crock repair and replacement 
parts for all G-E condensing units, 
and ‘.-E sealed condensing units for 
replacement purposes. 
Approximately 60 similar depots 
have been set up throughout the 


country by General Electric to pro- 
mote the sale of condensing units and, 
to facilitate the distribution of re- 
newal parts to manufacturers’ cus- 
tomers, wholesalers, etc. 

The Capson Co., handling refrig- 
eration, air conditioning, and oil 
purner supplies, was founded in 1937 
by Charles A. Pose, president. 


No Outside Buying 


Drive-In Operator Estimates Use of 
Flake Ice Machine Saves $13 Daily 


ST. LOUIS—An unusually neat in- 
stallation of a York flake ice ma- 
chine, built into a tile housing which 
combines machine, ice bin, and con- 
trols into a compact space, is sav- 
ing $13 per day for the Diamonds, 
$350,000 restaurant 35 miles south- 
west of St. Louis, says the manage- 
ment. 

The Diamonds, one of the largest 
drive-in roadside restaurants in the 
country, was completely rebuilt re- 
cently after a disastrous fire last 
winter. Incorporated in the restau- 
rant are the most modern service 
features, including a complete air 
conditioning system, and multi-tem- 
perature walk-in coolers for various 
food products. 

The York flake ice machine instal- 
lation in the kitchen was designed 
and made by a St. Louis York dis- 
tributor. 


The ice machine is set up on a 
21% by 219-ft. tile platform, imme- 
diately next to a 5 by 4 by 8-ft. ice 
bin, likewise constructed of the cera- 
mic tile. 

Flake ice, as produced by the ma- 
chine, falls to the bottom of the bin, 
where a 1 by 3-ft. opening makes 
it possible to scoop it out easily. An 
inspection door is located 4 ft. above, 
to permit a production check on the 
machine. 

Savings made possible with use of 
the flaked ice machine will pay for 
it rapidly, according to Louis Eckle- 
camp, head of the restaurant, inas- 
much as the restaurant formerly 
spent from $13 to $15 per day for 
outside ice. 

In this way, savings are more than 
$13 per day, adequate to pay for the 
entire installation within a few 
months. 


Air Conditioned ‘Sit-Down’ 
Comfort Prevents Lumber 
Patrons Being Bored 


DENVER—Making it possible for 
the retail lumber dealer, contractor, 
or homeowner, to sit in air condi- 
tioned comfort at the “sit-down” 
counter, instead of discussing pur- 
chases on a dusty siding, or in a 
crude wooden shed, has netted good- 
will and additional sales volume for 
Hallack & Howard Lumber Co., huge 
building materials dealership located 
here. 

Mindful of the usual rude sur- 
roundings which exist in building 
materials merchandising, the Hallack 
& Howard organization has made 
air conditioning an integral part of 
its “Your Friendly Headquarters” 
theme—by which lumber, brick, 
gypsum, and other building materials 
customers are given the same com- 
forts which would be theirs in a 
modern furniture store while shop- 
ping. 

Included is an L-shaped counter, 
with 20 comfortable leather and 


chromium chairs, at which customers 
are seated while discussing orders 
with salesmen likewise seated on the 
other side. 

For maximum comfort during the 
summer season, a 20-ton cooling 
system provides an 80° temperature, 
changing air completely every three 
minutes, with 100% admission of 
fresh air. 

This keeps the atmosphere cool 
and pleasant, despite the fact that 
as many as 100 people are in the 
office simultaneously, according to F. 
G. Goldren,: executive. 


9 Mos. Refrigeration, Parts 
Sales Increase at Harvester 


CHICAGO—Refrigeration and serv- 
ice parts business for the nine months 
ended July 31 accounted for 3.7% of 
International Harvester Co.’s sales, or 
$25,939,000, the company reported re- 
cently. 

This compared with a business of 
$16,428,000, or 2.4% of total sales 
during the same period in 1948. Full 
use of the Evansville, Ind. refrig- 
erator plant was cited as the reason 
for the increase. 


As a General Electric parts depot, ®— 


it will serve Kings, Nassau, Queens, 
and Suffolk counties in New York. 
With main offices located at 106-108 
Rogers Ave., Brooklyn, the firm also 
conducts business from branches in 
Flushing and New Hyde Park, N. Y. 
Besides the president, other officers 
include Raymond J. Pose, vice presi- 
dent, and Albert C. Pose, secretary. 

For the past 17 years, A. Wayne 
Merriam, Inc. has distributed Gen- 
eral Electric products in upstate 
eastern New York. Besides supplying 
G-E major and traffic appliances, the 
firm carries a complete line of com- 
mercial refrigeration products. 

The parts depot, located adjacent 
to Merriam’s newly constructed 
warehouse, will supply most of north- 
eastern and eastern New York. 


With the office of president vacant - 


due to the recent death of A. Wayne 
Merriam, other officers include Wil- 
liam H. Squires, vice president and 
general manager; B. W. Stryker, 
general sales manager; Warren J. 
Burns, manager of commercial re- 
frigeration division; and Harold B. 
Horstman, in charge of product serv- 
ice division. 


Store Sales Continue 


To Lag Behind ’48 Pace 


WASHINGTON, D. C. — Dollar 
volume of department store sales for 
the week ended Sept. 3 was 4% less 
than for the corresponding week last 
year, the Federal Reserve Board re- 
ported recently. 

Contrary to the general drop, 
stores in three Federal Reserve dis- 
tricts reported gains for the week. 
They were the Atlanta and Kansas 
City districts where sales were up 2% 
and the Minneapolis district where 
sales were up 1%. Sales in the 
Richmond district were at the same 
level as last year. 

Declines in the other districts, by 
percentage, were as follows: New 
York 6, Boston 9, Philadelphia 9, 
Cleveland 9, Chicago 1, St. Louis 3, 
Dailas 3, and San Francisco 7. 

For the year to Sept. 3, sales gen- 
erally were down 5% from last year. 


Sicnal Handles Fowler Heater 


PORTLAND, Ore.—The Fowler 
\... Co. here, manufacturer of elec- 
8 water heaters, has announced 
‘... appointment of Signal Distribu- 

Inc., of Boston as exclusive 


ler distributor to serve Massa- 
etts, New Hampshire, and Rhode 


SUNISO HELPS HOLD CUSTOMER 15 YEARS 


as this that has made them the 
predominant choice of original 
equipment manufacturers. 

The different grades of Suniso 
Oils have extremely low pour-points 
and low wax-separation points. All 
have exceptionally high dielectric 
strength and high resistance to 
chemical change when mixed with 
Freon or any other modern re- 
frigerant. Ask your Suniso jobber 
for a free copy of the illustrated 
booklet “‘Lubrication of Refriger- 
ation and Air-Conditioning 


Refrigeration Equipment Distributor Makes Steady Customer 
; As Result of Performance of Suniso-Charged Compressor 


When a wholesale processor of pork 
products started in business he 
bought a single 1 hp compressor. 
The refrigeration equipment dis- 
tributor who sold it to him charged 
it with Suniso. The first compressor 
performed so well that as business 
expanded and more equipment be- 
came necessary, the processor con- 
tinued to buy from his original 


supplier. 


In 15 years, unit after unit has 
been added. Today the processor 
has 10 compressors ranging as high 


SUNISO REFRIGERATION OILS 


THROUGHOUT THE INDUSTRY 


~ 

Pd 

# 
i 


fe 4 


PROVED’’ 


as 10 hp, used in a great variety of 
cooling operations, and all charged 
with Suniso. There has not been a 
single failure due to lubrication— 
even in summer, when the equip- 
ment is subjected to heavy loads, 
and the temperature of the meat 
must be closely controlled. 

This is but one instance among 
many that indicate the profitable 
results to be expected from the use 
of the right “Job Proved’’ Suniso 
Oils in refrigeration and in air- 
conditioning. It is performancesuch 


nye wie & 


Equipment.”’ 
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SUN OIL COMPANY: Philadelphia 3, Pa. 
In Canada: Sun Oil Company, Ltd. 
Toronto and Montreal 
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Salesmanship | 


As on lectvement for Cutting Production Costs, Reducing Public 
Apathy, It Needs More Emphasis In Distribution Programs 


CHICAGO — “‘What’s the matter 
with American salesmanship?” 

Fortune magazine asks and at- 
tempts to answer this question in the 
lead article of the September issue. 
Its answer is, in brief: “There hasn’t 
been enough of it.” 

The article suggests that there’s 
nothing wrong with the state of busi- 
ness that good selling might not cure. 
T> support this view, the publication 
points out that many companies 
“managed to sail through the reces- 
sion as if there were no recession 
at all” because they “maintained 
their salesmanship at something like 
pre-war effectiveness.” 

Six such firms are specifically 
named: National Cash _ Register, 
Crosley, Lily-Tulip Cup, Servel, Air- 
Way, and Easterling Co. of Chicago. 

Noting that the Servel refrigera- 
tor is the highest-priced one on the 
market and that it is sold by per- 
sonal contact, the magazine says: 

“Only where Servel’s distributors 
set up aggressive selling campaigns 
did sales increase in the first quarter 
of 1949. Nationally, Servel probably 
ranks about seventh. Yet it main- 
tained first place in Chicago, and 
moved to first in Los Angeles.” 

Sales of Air-Way vacuum cleaners, 
sold exclusively house to house, are 
said to be well above last year’s 
peak of $15,000,000. 

The magazine then turns to a dis- 
cussion of the economic role of sales- 
manship: in modern society. It says 
that as industry grew and became 
more specialized, “the persuading 
function naturally grew more impor- 
tant, for it enabled companies to 
achieve volume and thus cut costs. 
“It grew so important, as a matter 
of fact, that it should properly be 
considered not as an addition to pro- 
duction costs but as an instrument 
for reducing them. 


Selling More Profitable 
Than New Machinery 


“Suppose a washing-machine com- 
pany makes 5,000 machines at a 
cost of $150 apiece. An expenditure 
of only $150,000 on sales and pro- 
motion could enable it to turn out 
and sell 25,000 machines at a cost of 
$100. That $150,000 worth of sales- 
manship, in other words, could prove 
more profitable even than $150,000 
invested in new machinery.” 

It is proposed that salesmanship 
has another role, that of balancing 
production and consumption—“that 
is, to persuade people to buy all of 
industry’s output as soon as it is 
produced.” An unnamed sales man- 
ager is quoted on this point as fol- 
lows: 

“Whether we have apple vendors 
at every street corner or continue 
to have the jobs that are needed for 
the country’s prosperity will be de- 
cided by the salesmen of America.” 

Comments Fortune: “If the word 
‘salesmen”™ is replaced by ‘salesman- 
ship’ in the broad sense of the word, 
nobody in the whole world can prove 
that he is wrong; and the whole 
country has everything to gain and 
nothing to lose by accepting him 
as right.” 

But, paradoxically, the United 
States—“the only country where 
salesmanship has become part of the 
national mythology’’—doesn’t really 
understand salesmanship, the maga- 
zine observes. 


Peddlers and Philanderers? 


“People not merely take it too 
much for granted but misunderstand, 
underestimate, and indeed ridicule it. 
Successful salesmen deny it, but the 
average American’s notions are still 
colored by the old notion that any- 
thing worth having does not have 
to be sold, that all salesmen are 
either peddlers of gold bricks or 
philanderers, or both.” 

An earlier Fortune article is cited 
to bear out the publication’s opinion 
that “most college men ‘look down 
upon personal selling as something 
beneath them.” This statement by 
Hotpoint’s President Jim Nance is 
also quoted: 

“The trouble is that we didn’t make 
salesmanship a profession, and a lot 
of young men today don’t want to 
take a chance.” 

Fortune continues: 

“The young men, after all, only 
reflect the attitude of many profes- 
sional and financial men. It is hardly 
a secret that management is full of 


figure-minded men. 

“The reality of the digit fetches 
them even as the reality of the in- 
tangible eludes them. They think a 
new plant building is categorically 
a better investment than an invest- 
ment in sales or promotion simply 
because it shows up on the balance 
sheet. Many production men simply 
shrug off sales as not their problem. 

“Industry’s notoriously unscientific 
approach to advertising expenses is 
much to the point. Most businessmen 
by now admit that advertising makes 
for both sales and good will. Yet, 
as last January’s issue of the Har- 
vard Business Review complained, 
this idea in current practice is con- 
fronted with two monumental incon- 
sistencies: 

“*(1) that advertising appropria- 
tions are customarily treated as if 
they were a result rather than a 


cause of sales (2;) that there is sel- 
dom, if ever, any serious attempt to 
show the extent of capitalization of 
the good will resulting from adver- 
tising . beyond the accounting 
artifices which are irrelevant to the 
realities of marketing.” 

Most sales executives agree that 
salesmanship in this country “faces 
the biggest task in its history,” the 
publication declares, because the 
American consumer “is a consider- 
ably different person from the con- 
sumer of 10 or 15 years ago.” 


Public Not So Excited 


One of the differences noted is 
that people don’t get as excited as 
they used to about new models be- 
cause they own more goods than 
ever before and hence take them 


that they are becoming more and 
more “optional” buyers. 

“Already possessing a fair refrig- 
erator or vacuum cleaner, they tend 
to postpone the purchase of a new 
one until the new price or the new 
model is compelling enough,” the 
publication avers. 

This tendency began to show up 
last year, it is pointed out earlier in 
the article. How did industry react? 

Although postwar prices of manu- 
factured goods were rarely excessive, 
“business did not sufficiently justify 
its prices to the customer,” according 
to the magazine. 

“Once he had satisfied his most 
pressing delayed wants, therefore, 
the customer began to rebel. ‘Prices 
are sure to come down and quality 
to go up,’ he began to tell himself 
early in the fall of 1948. ‘I’ll wait 
a while.’ 

“Sure enough, prices did come 
down. But industry’s old instinct for 
pricing seemed to have suffered. 

“Early this year, for example, most 
refrigerator manufacturers nibbled 
about 5 percent off list prices. But 
the nibble plainly was not convincing, 
and the consumer, his sagacity con- 
firmed, told himself prices would fall 


pretty much for granted. Another is _ still further. 


“Had the companies made one im. 
pressive slash, or sold aggressi\ ely, 
the consumer surely would lave 
bought more than he did.” 

Despite the urgent need for busj. 
ness as a whole to revive and ex. 
pand sales techniques, some c)m. 
panies still haven’t properly be un, 
Fortune states. 


Million Salesmen Needed 


“There are now an estimated 3,7 )0,. 
000 people in sales work,” it s ys. 
“At least 600,000 more should be 
hired to bring the national ratio « ven 
up to its pre-war level; some ti nk 
at least a million more are nee eg. 

“The consumer-durable field, w! ich 
includes nearly all household ay )li- 
ances, is at once one of the n 5st 
dynamic and crucial sectors of he 
economy. Upon its prosperity ha igs 
the prosperity of the basic indust: es, 
But because its products are not ib- 
solute necessities, it normally en: ys 
prosperity only when its sales te :h- 
niques are in top form. 

Here, Hotpoint’s Nance again is 
quoted: 

“In the electrical industry al: 1e, 
we need an additional 150,000 vig >r- 


(Concluded on next page) 
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Now—another great profit opportunity 
for Frigidaire Dealers —the 


The smart goo.) looks and extra utility of these wonderful 
Frigidaire Display Cases make them an important new 
source of volume and profit for the Frigidaire Dealer. 
And they’re easier for you to sell, because they sell more 
merchandise for your customers at much lower cost. 
Most of these handsome, sturdy cases are powered by 
the one and only Meter-Miser, the same cold-making 
mechanism found in America’s No. 1 Refrigerator. Most 
important, Frigidaire is backing its dealers with a power- 
ful advertising and merchandising program—the same 
smart, hard-hitting brand of merchandising that Frigidaire 
gives all its products. No wonder the Frigidaire franchise 
is so valuable! 


Wy 


OO —— 
yy 


| L LAELIA 
“Vit 


Frigidaire Top Display Cases 
for meats, butter and cheese. 
10 and 12 ft. lengths. 

Models F55-10 and 12. 


Frigidaire Double-Duty Cases 
for meats, butter and cheese. 
6, 8, and 10 ft. lengths. 


Models DDL-6X, 8X and 10X Model FX65-8. 


- aS pe Pon st be, 
Lia i Bs = 
oid ra e 
x ie ees - Sas a ee a ee — eee ———— ee r 
¥ a: La Ras . eo. iz 
a =k 4 =? * * 
eae 7+ 3 a aaa re 


Frigidaire Self-Service Case 
for meats, packaged dairy prod- 
ucts, vegetables. 8 ft. length. 


New Frigidaire Twin Self-Service 
Display Cases 


Look at the smooth, clean styling of this new self-service 
meat and dairy products case! What a wonderful back- 
ground it is for colorful, tempting displays that just “reach 
out” for customers! Foods move faster because they look 
so much fresher —actually are fresher! Scientific Frigidaire 
design assures just right temperatures and air circulation 
—cuts shrinkage and spoilage way down. 

Model shown here is DDOL-1OX. Its twin is Mo ‘el 
FX75-10, Frigidaire’s new vegetable case — with the sane 
smart styling, the same rugged construction. 


Frigidaire Full-Vision Case 
for dairy and delicatesse 
products. 6 ft. length. 
Model FX45-6. 
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bne im. 
SSi\ ely, ol 
have ( 
r busi- D ‘ 
d ex. a 
com. 
be ‘un, (Co. ‘nued from preceding page) 
ous ing men who will go out and 
ring or bells.” 

Re 1 salesmen come in for some 
3° hard ords from Fortune, which says 
a 0,- they ve “among the least effective 

= links 1 the sales chain.” To substan- 
uld be tiate is charge, a companion article 
a” <i ig in. ided in the same issue under 
. tl nk the ecading, “Salespeople Aren't 
nee ed. Gelli: . Why? Because they haven’t 
W! ich peen -old by the merchant and the 
ay dli- manu acturer.” 
rN ost The article was written by a staff 
of che mem! who went on a two-week 
ha igs shopp.g tour in the northeast. He 
ist es, called on drugstores, gas stations, 
= ib camera shops, and tire agencies. 
en! \ys His approach in drugstores was to, 
} Se walk leisurely up to the counter and 
” ask for some razor blades. If the 
clerk did not suggest a brand, he 
named one and then waited to see 

alc ie, if he would be asked about shaving 
Vig Dre cream and after-shave lotion. 


) “T waited a long time,” he reports. 


Time Approach Lacking In Present 
Salesmen, ‘Fortune’ Spot-Check Finds 


“Before I was through I had given 
clerks in some 95 stores a fair crack 
at me. Yet, incredibly, in only five 
did they suggest a companion item, 
and in only 19 did they suggest a 
brand of blades. In only three did 
they do both.” 


No More ‘Fill ’er Up’ 


The writer stopped at 15 large gas 
stations but “at only five did the 
attendant ask to check the oil and 
water. At none did I hear the old 
pre-war refrain. ‘Fill ’er up?’” 

Being a photographer, he decided 
to buy several rolls of black-and- 
white film from the first camera- 
store man who suggested it. To pro- 
voke this, he began by asking for 
a particular type of color film. Here’s 
what happened: 

“While the salesman looked about 
for it (in half the stores they didn’t 
have any) I would chatter on about 
the vast amounts of film I had been 


using lately—how, just when I needed 
it, I always seemed to be running out 
of it, especially black-and-white 
film. 

“Their grasp of the obvious proved 
to be something less than a strangle- 
hold. Incredibly, none of them ever 
so much as mentioned black-and- 
white film. .. .” 

He told tire men he was interested 
in getting a new set of tires, prefer- 
ably of the low-pressure type. The 
salesmen reacted as follows in six 
of 14 places: 

“In three stores I was virtually 
talked out of buying; in two, no 
one would wait on me; and in an- 
other the manager, who was busy 
listening to Gabriel Heatter’s Mailbag 
at the time, was too transfixed to 
give the matter his full attention.” 


Rival Product OK, But... 


Results of visits to eight more 
agencies were almost as discouraging. 
But it was different at the 15th 
store, as the following conversation 
between the writer and the manager 
indicates. 

“‘Are those Air Rides any better 
than the regular U. S. Royals?’ I 
asked. 


“ ‘Better?’ He stared at me in mock 
amazement. ‘Better! Why, riding on 
them’s like—I’m on my second set 
now—it’s like. . . .. He waved his 
hands helplessly a few seconds, then, 
his eyes half closed in an expression 
of utter bliss, slowly began moving 
one hand up and down in a gentle 
undulating motion. ‘It’s like swim- 
ming on air, that’s what! God- 
damnedest thing you ever felt!’ 

“*‘As good as General Super 
Squeegees that way ?’ I asked, electri- 
fied. 

“He took a cigarette and lit it 
with excessive care. ‘Friend, I want 
to tell you something,’ he said. ‘I’m 
the sort of guy that doesn’t believe 
in knocking the other fella. No, sir. 
Man has to do that to stay in busi- 
ness, he doesn’t belong in business. 
No, sir.’ He stared at me gravely, his 
face transparent with honesty. 

“*All I can do,’ he continued, ‘is 
to tell you what other people tell 
me. And, you know, funny thing 
about those Squeegees—after about 
10,000 miles... ”’ 

“It was like old times again.” 


Makes Sale by Swimming 


On the bright side, Fortune men- 
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New Frigidaire Frozen Food 


_ Display Cabinets 


- om - 
| There’s a world of difference between this all- 


_ | lizhied food pictures—with an eye-catching 
i | Tel-\-Tale moving sign that features a contin- 
— lous news strip on frozen foods or ice cream. 
look Sling doors of hermetically sealed glass always 


gi\ 


Jaire 
ition 


re Merchandisers 
t all 1949 Frigidaire “‘Re- 
" ‘ “apacity’” Double-Row Ice 
t Cabinets for self-service. 
- Compact special merchan- 
- also available. 


ete 


new Frigidaire Frozen Food Display Cabinet 
and old-fashioned, frozen food “storage bins.” 
Here’s a cabinet that sells as well as stores 


frozen foods. It sells with colorful, brilliantly 


“ustomers a clear view of a tempting array 
of ods, and a full-length mirror shows packages 
al c-level. Model FDC-18T shown at right. 


Depend on FRIGIDAIRE 


igiaaure Displg y Case] 


@ New Frigidaire Zero Self-Server 


Here’s attention-getting, full-color display for both 


>» 


frozen foods and ice cream — makes customers stop, look 
and buy! And this display is combined with the extra 
space, the extra efficiency that only Frigidaire can offer! 
The Zero Self-Server’s cabinet is of sturdy, all-steel 
construction with one-piece top of gleaming stainless 
steel. Open-top design is provided to help increase im- 
pulse buying. All-steel merchandising panel has fluores- 
cent backlighting. Frozen foods and ice cream stay 
fresh and salable because the one-and-only Meter-Miser 
always keeps every package—even the top layer— . 


solidly frozen. Model ICOL-82 shown at left. 


to do things right 
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tions such examples of revived ag- 
gressiveness as Jack Pedone, an ap- 
pliance salesman for the Worchester 
County (Mass.) Electric Co. who 
swam out to an island and sold a 
6-cu. ft. refrigerator to a couple who 
had just moved there. 


Neophyte Must Be Taught 
The Company System 


This means that companies must 
hire and train a “higher” type of 
salesman than in the past, accord- 
ing to Fortune. So it is that “pro- 
gressive’ companies now screen job 
applicants with aptitude and other 
tests, spend a lot of money training 
them, and then “educate the neophyte 
on the system, the company, and his 
role in the system.” 

But, says the magazine, not enough 
companies have programs of this 
sort. 

“For the first time in industrial 
history, industry cannot cut wages 
easily, and some companies are ac- 
cordingly taking it out on sales ex- 
penditures,” it is observed... “Some 
have the means to pay for training, 


but hate to spend the money and are - 


either putting it off or letting it go. 


Would a Union of — 
Prospectors Make Sense? 


“Too many are paying salesmen 
too little. One result is that sales- 
men’s unions, which make about as 
much sense as a prospectors’ union, 
have sprung up here and there. Too 
many companies, joining the general 
movement away from selling on 
straight commission (which often led 
to abuses), are not providing suffi- 
cient incentive to get and hold good 
salesmen.” 

While retraining its salesman, in- 
dustry has got to retrain itself, For- 
tune emphasizes. In the manufactur- 
ing field, the publication declares, 
the “mass-merchandising mentality” 
of the enterprising retailer must be 
applied to the “manufacturing men- 
tality.” 

So how would a consumer-goods 
manufacturer who has adopted the 
mentality of the mass merchandiser 
operate? Fortune pictures it this 
way: 

“He figures that not only his profits 
but his usefulness to society demand 
that he keep production as high as 
possible. 

“His sales are sticky, so he decides 
to standardize his basic line into a 
sound utility line as fast as possible. 
Fancy models with super chrome and 
triple brass he will make available, 
but the company’s best talent and 
efforts will be devoted to designing, 
manufacturing, and merchandising 
the standard line. . 


No More Hill-and-Dale 
Pricing of Products 


“He would like to give up his old 
hill-and-dale pricing policy, for he 
is troubled by the reflection that the 
practice of anticipating lean years 
may affect consumer purchasing 
power and thus help bring on the 
lean years. 

“Although he cannot wholly aban- 
don the principle while his competi- 
tors cling to it, he determines to 
shave his profits, hoping that he will 
gain increased volume in good years 
and will be sufficiently resourceful 
to maintain volume in bad years. 

“So perhaps after competent mar- 
ket research, he starts production on 
twice as many units as he might 
otherwise have done. He sells most 
of them as fast as he can turn them 
out. 

“Then a temporary glut catches 
him with a big inventory. But he 
does not close down. He overhauls 
his advertising and doubles his ap- 
propriations. He cleans out his in- 
ventory at cut prices, takes his loss, 
starts production on a ‘new’ model, 
and sails into the fray again. 

“Dissatisfied with the way his 
wholesalers and retailers are selling 
his products, he organizes a crack 
sales team, armed with all the la-est 
ideas and gadgets in salesmanship, 
to patrol his outlets and organize 
model promotions. The first thing he 
knows, he is pushing sales to a new 
high.” 

The article concludes: 

“The point is that someday manu- 
facturing must and doubtless will 
behave as though it were run by a 
bunch of volume-minded retailers. 

“The problem of our economy in 
peace is not how to produce more 
goods but how to distribute what we 
can so easily produce. 

“Nothing will contribute more to 
its solution, in this land of free 
choice, than the deliberate cultivation 
on the part of business of a new, in- 
tense kind of salesmanship, permeat- 
ing and influencing all its activities.” 
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..AND COMPLETE 
SATISFACTION 


¥ capacity in less space...more fea- 
tures that appeal to the housewife. 
Sell Revco Chill Chests and you sell 
complete satisfaction .. + Write 
literature! “ 


REFRIGERATION NEWS 


INFORMATION- HELPS. JOKES 
To keep you “up” on what's going 
on in the refrigeration business. 
The LIQUID LINE is published 
monthly by RSI, and is one of the 


many services we offer customers. 
Use your letterhead, please 


REFRIGERATION SERVICE, INC. 
West Coast Wholesaler since 1928 
3109 Beverly Blvd., Los Angeles 4, EX. 3111 


Back to School at Berea, Ky. --To Learn Appliance Uses 


Self-Help College Gives 
Mountain Girls First Taste 
Of Electrical Living 


BEREA, Ky.—The opening of fall 
school terms once again points up 
an added market for refrigerators 
and other household appliances—in 
classrooms of high schools and col- 


| leges throughout the nation. 


Not only are such appliances being 
used in the most obvious applications 
in such _institutions—home_ eco- 
nomics classrooms— but they are 
also finding a place in “home mak- 
ing” and “home management” 
courses which are finding increasing 
favor in many educational centers. 

A prime example is the use of 
Frigidaire electric refrigerators, elec- 
tric ranges, and home freezers by 
the Home Economics Department of 
Berea College here to teach southern 
mountain students modern methods 
of food preparation and preservation. 

Since Civil War Days, Berea col- 
lege has served the people of these 
mountain counties. Its curriculum is 
planned to fit their needs. Realizing 
that new roads and electricity will 
bring about revolutionary changes, 
Berea is prepared to help its stu- 
dents through this period of transi- 
tion. 

Each student has been carefully 
selected. The ability and need of each 
individual are studied before he is 
accepted—his need of Berea’s aca- 
demic and self-help opportunities. 
There is no tuition. Each student is 
guaranteed at least 10 hours of labor 


fe) N 


(Left) A home 
economics in- 
structor ex- 
plains the uses 
of the Frigid- 
aire Thermizer 
to Berea col- 
lege student 
Mary Frances 
Yount. (Right) 
In this 8-cu. 
ft. Frigidaire 
home freezer, 
food from 
Berea’s dairy 
and farm is 
kept for weeks 
a before using. 


per week; no dormintory student 
works less. This keeps Berea dem- 
ocratic. A student may work as 
much more as needed to earn a part 
or all of his expenses. 


To provide enough labor for all, 
Berea college has created the stu- 
dent industries: bakery, candy 
kitchen, printing shop, needlecraft, 
broomcraft, woodwork, fireside weav- 
ing, mountain weavers, Boone Tavern 
(the college hotel) and the dairy, 
farm, and creamery. 


Through its home economics de- 
partment, Berea college is encour- 
aging the use of modern home ap- 
pliances. These appliances are avail- 
able for high schools and colleges 
through special distribution plans of 
the Frigidaire and other companies. 

As many of the students have 
never seen or used these modern 
kitchen aids before entering Berea, 
courses are given at both high school 


and college levels. Students may se- 
> 


In today’s highly competitive appliance mar- 
ket, it’s not always possible for a manufac- 
turer to hold to the course of action and 
product specifications originally plotted. 


Very often after he places an order with a 


supplier, unforeseen developments pop up to 
necessitate changes in design or quantity. 
Frequently schedules must be modified on 


short notice to meet new requirements. \ 


So, as part of developing an organization that 
places customer satisfaction above all else, 
Delco Products has acquired the faculty of 
working under pressure to take care of last 
minute changes in specifications and schedules. 


It’s this flexibility—together with modern 
facilities, sound experience, and a thorough 
appreciation of all problems confronting a 
manufacturer—that makes Delco Products 
first choice of those who need quality appliance 


motors in volume. 


Sales Offices: CHICAGO . CINCINNATI . CLEVELAND - DETROIT . HARTFORD 
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DELCO MOTORS 
DELCO PRODUCTS 


Division of General Motors Corporation, Dayton, Ohio 


cure the degree of bachelor of science 
in home economics, a full four year 
course that includes all phases of 
homemaking. Graduates with this 
degree are qualified to enter many 
fields such as teaching, home demon- 
stration work, dietetics, and textiles. 

Home management houses on both 
the secondary and college level are 
used as laboratories in homemaking. 
These homes are managed by the 
girls under the supervision of teach- 
ers. Each year a baby is cared for 
in the college home management 
house. 

The high school course in home 
management is designed to give the 
basic principles of home economics in 
the event girls do not continue their 
studies in college. 

Twelve students from _ Berea’s 
Foundation School live with a teacher 
in Dixie House for a full semester. 
The students help plan improvements 
which are needed in the home, then 
carry out these projects throughout 
the course. Methods of saving time 
and energy, menu planning, budget- 
ing, and entertaining are all part of 
the instruction. 

The girls at Dixie House make use 
of a 9-cu. ft. refrigerator, which takes 
care of their food storage and re- 
frigeration. Instruction in the first 
food preparation course at the col- 
lege level is planned to meet the 
needs of students who have had little 
or no experience in this field. 

In the first lessons the students 


learn to use the laboratory equip- © 


ment, including a Frigidaire electric 
range, while preparing simple bever- 
ages and cereals. Later they pre- 
pare vegetables, soups, and salads. 
The purchase, storage, and prepa- 


‘rations of eggs, meats, and poultry 


are then studied. By the end of the 
term the girls are producing delect- 
able cakes and pies and have gained 
confidence and knowledge as_ well 
as skill in food preparation and man- 
agement. 

In nutrition courses students learn 
to plan menus which provide the es- 
sential food values. Fruits, vege- 
tables, and dairy products are used 
extensively. 


In the second course in food pr>- 
paration, the students have the o>- 
portunity to study and practice me: u 
planning, meal preparation, and tak e 
service. This advanced class enjo:s 
working in the modern electrical y 
equipped kitchen. 

Individual projects are often ca’- 
ried out. For example, a girl livirg 
on a farm may wish to plan a serivs 
of interesting menus for each seascn 
of the year, utilizing the food avail- 
able on the farm during the summer, 
fall, winter, or spring months. They 
also learn to preserve foods by vaii- 
ous methods. The home freezer is 
used in teaching proper methods of 
preserving foods by freezing. 


The experience of the students in- 
cludes the study of the selection and 
buying as well as the use of appli- 
ances. This knowledge is very helpful 
whether it is applied in purchasing 
equipment for their own homes or in 
teaching after graduation. 

Throughout the home _ economics 
courses emphasis is placed on the 
time and labor saving conveniences of 
modern electrical appliances. By re- 
ducing the time required for meal 
preparation and routine household 
tasks, Berea believes that more at- 
tention may be devoted to improving 
the quality of family and community 
living. 

In reducing drudgery in homemak- 
ing, the college knows that southern 
mountain living standards will be 
raised. 


30 Years’ Reputation 
_ for Dependability — 


General Refrigeration 


Division 
YATES-AMERICAN MACHINE CO., Beloit, Wisconsin 
i NE 


THE ONLY NAME 


THAT BRINGS You 


‘For One Convenient Source 
Deal with Authorized 
DETROIT Wholesalers! 


ETRO 


No. 673 
Thermostatic 
Expansion Valve 


*, No. 683 


No. 450 FB3 
Pressure Control 


LUBRICATOR COMPA 


5900 TRUMBULL AVE. 
DETROIT 8, MICHIGAN z 


Division of Amrrican Rantator & 


Stavdard Sanitary coxroration 


CANADIAN REPRESENTATIVE: RAILWAY 
& ENGINEERING SPECIALTIES, LTD.— 


DETROIT HEATING AND REFRIGERATION 
CONTROLS e ENGINE SAFETY CONTROLS e 
FLOAT VALVES AND OIL BURNER EQUIP- 
MENT e DETROIT EXPANSION VALVES AND 
REFRIGERATION ACCESSORIES e STATION- 


‘DE iT ARY AND LOCOMOTIVE LUBRICATORS 


MONTREAL, TORONTO, WINNIPEG 


home and industry 


DETROIT LUBRICATOR - KEWANEE BOILER + ROSS HEATER « TONAWANDA IRON 


AMERICAN-STANDARD + AMERICAN BLOWER + CHURCH SEATS 
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JIses New Principle 


Yhe Carrier automatic ice cube 
maker produces 8,500 ice cubes 
every 24 hours.: 


New Carrier Ice Maker 
Chills Cubes Individually 


SYRACUSE, N. Y.—Production of 
a completely automatic ice cube 
maker in a new low cost field has 
been announced recently by Carrier 
Corp. 

Using a new principle by which 
cubes are individually frozen, elimi- 
nating the need for any device to re- 
lease the cubes, the new machine is 
simple in operation, Carrier officials 
stated. 

Using a %-hp. hermetic compres- 
sor, the machine is capable of de- 
livering 410 pounds of ice (8,500 
cubes) every 24 hours, operating on 
an approximately ‘%-hour freezing 
cycle. 

The machine is available for either 
115 or 230-volt current and is easily 
connected with water supply and 
drain. 

Carrier ice cube maker is approxi- 
mately 77 in. high, and it occupies a 
floor area 25 by 24 in. with a bin 
which stores eight hours production 
on 160 pounds of cubes. An alternate 
bin of 240 pounds storage capacity 
is also available. 


Briggs, Green Represent 
Viking Air Conditioning 
In Midwest Territories 


CLEVELAND — Frank _ Gibbons, 
sales manager of Viking Air Condi- 
tioning Corp. here, has announced 
appointment of Robert R. Briggs as 
factory representative for the Michi- 
gan, northern Indiana, and north- 
western Ohio territories and Jack 
Green in a like capacity for the Cin- 
cinnati territory covering southern 
Ohio, eastern Indiana, eastern Ken- 
tucky, and West Virginia. 

Briggs comes to Viking from the 
sales department of Proctor & Gam- 
ble Co. in Toledo. He attended North- 
western university’s School of Engi- 
neering and was for several years 
connected with the Fuel Oil Service 
Department of Standard Oil Co. in 
Toledo. During the war, he was in 
the Navy as a flight engineer on sea- 
planes in the southern Pacific area. 

Green has been with Viking in 
various capacities for several years. 
Most recently he was with the adver- 
tising and sales promotion depart- 
ment. In this capacity, he did con- 
siderable work with dealers and 
jobbers on special promction and ad- 
vertising activities. 

Briggs will be located in Toledo 
and Green in Cincinnati. 


Landing Craft Converted 
To Refrigerated Vessel 


NEW YORK CITY—A new line of 
small refrigerated vessels has been 
formed to carry bananas and other 
perishable cargoes between Miami, 
Fla., and Gulf and Carribean ports, 
N. Joseph Gangemi, president, an- 
nounced recently. 

‘The line, called the East Coast & 
Gulf Line, has converted a former 
infantry landing craft with a capac- 
ity of 15,000 cu. ft. to refrigerator 
use, he said. When more refrigerated 
vessels are needed, they will be op- 
erated on a charter basis, he de- 
clared. 


Triples Packaged Ice Cream Sales 


This self-service ice cream 
cabinet that is being used 
as a traffic divider be- 
tween the fountain and 
prescription departments 
of a Cheyenne, Wyo. drug- 
store is said to have more 
than tripled packaged ice 
cream sales there. 


Self-Service for Take-Out Ice Cream 
Helps Drugstore Double Fountain Trade 


CHEYENNE, Wyo.—Fountain de- 
partment business has doubled as 
the result of a remodeling project 
at Mason’s Pharmacy, 1718 Carey 
Ave., last spring, and _ proprietor 
Thomas F. Mason pointed out that 
the installation of a_ refrigerated 
open fixture for take-out ice cream 
was one of the chief reasons for the 
departmental increase. 


The case, a Schaefer model, was 
placed in line with a nut vending 
machine to form a traffic divider 
between the fountain and prescrip- 
tion departments, and packaged ice 
cream sales have more than tripled 
since the machine was added. 


Located near the front entrance, 
the ice cream display case gets busi- 
ness from patrons of all depart- 
ments, the Cheyenne druggist said. 

The fountain modernization in- 
cluded addition of a new 11-stool 


fountain .and back bar finished in 
red and yellow with chrome trim- 
ming, and two booths. 

The prescription department was 
remodeled at the same time and a 
refrigerator installed for serums, 
sulpha drugs, and various biologicals. 
The number of new prescription filled 
daily has jumped from an average of 
15 a year ago to 25 at the present 
time, Mason stated. The refrigera- 
tor also has served to spur the sales 
of long-profit vaccines. 


Zorn Heads Wesco Branch 


ALLENTOWN, Pa. — Irving J. 
Zorn has been named branch man- 
ager of the Westinghouse Electric 
Supply Co. here. He succeeds Milton 
Nees who was transferred to Wesco’s 
apparatus and supply department in 
Philadelphia. 


Frozen Fish, Properly 
Displayed, Is Profitable 
Item for Locker Plants 


CHICAGO—“Locker plants have a 
great opportunity to promote the 
sale of frozen fish. They have the 
facilities for handling fish as well 
as storing them,” declares Charles 
Triggs, executive secretary of the 
Fish Distributors Cooperative Asso- 
ciation, in a talk before the tenth 
annual convention of the National 
Frozen Food Locker Association here. 

“Retailers agree that frozen fish 
are a profitable item, and lean fish 
keep especially well. Fatty type fish,” 
he warned, ‘thas to be kept well be- 
low 0° F.” 

Proper display of frozen fish is 
as important in the profitable handl- 
ing of this item as adequate storage 
facilities at the correct temperatures, 
Triggs emphasized. 

“The locker operator should have 
a display case for frozen fish. Some 
operators have told me that they 
have tripled with sales after the in- 
stallation of display cases. 

“When it comes to buying fish, 
you must remember that fish and 
seafoods are most plentiful in both 
spring and fall,” he said. 

“So it’s not advisable to purchase 
unusually large quantities of fish in 
the spring with the hope of a mar- 
ket rise later in the year. The sup- 
ply will be plentiful in the fall, and 
at a good price, too.” 

As for the problem of obtaining 
high quality frozen fish—a_ topic 
brought up by some locker operators 
who apparently have had unfortu- 
nate experiences along this line— 
Triggs admitted, “it is true that not 
all frozen fish is of the top quality. 
There are unscrupulous people in this 
business just as in any other busi- 
ness. But this condition will be im- 
proved. 

“The responsibility of getting good 
fish into the locker plant is chiefly 
that of the locker plant operator,” 
he asserted. “If he pays a good price 
for high quality frozen fish, he’ll be 
satisfied. You should always buy from 
a dependable source.” 


When the machine is in operation 
it automatically delivers ice until the 
bin is full, at which time automatic 
controls shut it off until such time 
as ice is removed from the bin. The 
freezing cycle then automatically 
resumes until the bin is completely 
refilled. 

An ice crusher accessory for mak- 
ing sized or crushed ice is being 
made available to the trade by 
Carrier. 


Dean Products Issues 
Catalog on Cold Plates 


BROOKLYN—Dean Products, Inc., 
1042 Dean St. here, manufacturer 
of cold plates for use in refrigera- 
tion applications, announces the pub- 
lication of a comprehensive catalog 
which includes several pages of valu- 
able engineering data. 

Copies of this catalog are available 
by addressing a card to the manufac- 
turer. 


LOK LARK 


for Low Prices 


ARKIN CEILING HUMI-TEMP 


‘rice is only one factor in the se- 
ction of any product—especially 
ne that has so important a task as 
cotecting valuable perishables. 
erformance must come first. Qual- 
’ cannot be overlooked. Dura- 
‘lity is highly important. Larkin 
as all of these. And Larkin has 
»W Prices, too. Compare them and 
: for yourself how low they 
really are. 
For the latest Larkin price list, 
ee your wholesaler. If you wish, 
‘tite direct to us and we shall be 
lad to send you one. 


e 
Manufacturers of the original Cross-Fin 
“oil — Humi-Temp Units — Evaporative 


and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
pension Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


VATCHDOG OF THE NATION’S FOOD SUPPLY 


LARKIN COILe 


Sto MEmoeiet. St wal vi . Magbecgones: GA. y 


-® 


{THE FAMOUS “P-H” COMMERCIAL REFRIGERATION. - 


ULINES ARE THE NATION’S RECOGNIZED LEADERS IN \ 


A 


Prarie t 


As a result of our decision to confine our product program to 
Special-Purpose Lines of commercial refrigeration cases and cabinets 
. . . plus our determination to give our many users better coverage 
and service, we are now opening direct-factory dealerships in a 
limited number of selected territories throughout the country. 


If you are an established refrigeration dealer . . . 


or bakery supply house 


distributor, this may be your long sought opportunity 
to supplement your present line with a valuable 
direct-factory franchise to handle one or 
more of America's top value ‘Old Name” 


PUFFER-HUBBARD MFG. CO., 


S. 
ww 
a 


hotel, restaurant, 
or, beverage cooling equipment 


For Full Details 


Write Today 


NOW OPEN::-ALIMITED NUMBER OF 


P il Direc act y Dealership 


FOR YOU 
ON 


REACH-IN CABINETS 
* 


DAIRY-DELICATESSEN CASES 
“Ay * 


DRY BEVERAGE COOLERS 
xt +8 


DOUGH RETARDERS 
* 


FLORIST CABINETS 


lines of special-purpose commercial cases and cabinets. 


Long recognized as the finest quality equipment in their respective 
fields, Puffer-Hubbard ‘‘Lifetime’’ cases and cabinets have all-porce- 


lain or stainless steel exteriors . . 


““Grad-U-Matic"’ air conditioning systems .. . 
Dollar-for-dollar, feature-by-feature, they 


important selling features. 


. all-porcelain interiors .. . 


patented 
and a host of other 


will give you a definite edge on competition in today's highly 


case to you! 


competitive market! 


It will pay you well to investigate this sound profit- 
making opportunity af once. 


We can prove our 


Grand Haven, Mich. 
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Western Auto To Market 
3 Electric Ranges In Fall 


KANSAS CITY, Mo.—Two full- 
size electric ranges and one promo- 
tional electric range will be intro- 
duced this fall by the Western Auto 
Supply Co. (Mo.), it was reported 
here recently. 

The full size ranges are manufac- 
tured by the Kalamazoo Stove & 
Furnace Co., and traded under the 
Wizard brand name. The standard 
model will retail for $189.50 and the 
deluxe model will list for $259.50. 
The prices include delivery and one 
year’s service. Installation is extra. 

The promotional range is made by 
P.entiss-Wabers Products Co. of 
Wisconsin Rapids, Wis. It will retail 
at $129.50. It measures only 32 in. 
wide and has a divided top. 

The standard model has the sur- 
face units clustered. They include 
two standard size units, an over- 
size unit, and a deepwell cooker. 

The deluxe model is completely 
automatic, has a warming compart- 
ment, and offers a pressure cooker 
in place of the deepwell cooker at 
no extra charge. 

Both models are 40 in. wide, have 
one-piece overflow tops, and are 
equipped with lights and timers. 


Steinmeyer To Buy Appliances 
For St. Louis Furniture Firm 


ST. LOUIS—Lammert Furniture 
Co. here has announced the appoint- 
ment of Harold Steinmeyer as buyer 
of major appliances and radios. Stein- 
meyer was previously assistant buyer. 
He succeeds John P. Hart. 


Sloping Windows, Bright A ‘New Dog’ Tries Old Tricks 


Postwar Dealer Finds Hoary ‘Pitches’ Still Sell 


Lights Accent Interior 
Of Appliance Showroom 


TACOMA, Wash.—A_ brand-new 
appliance showroom of unusual de- 
sign was recently completed here by 
Clifford Paulson, veteran appliance 
retailer. 

The new building, situated at the 
intersection of two busy shopping 
streets, was built at a cost of $40,000, 
and consists of a square stucco-faced 
structure, with “hanging windows” 
on two sides. 

The windows slope out sharply 
from the sidewalk to an extended 
marquee over the walk, which does 
away with glare, reflections, and 
similar problems of visual merchan- 
dising. A brilliant fluorescent light- 
ing system, which provides 60-ft. 
candles on all display area, makes 
the entire interior visible from long 
distances away. 

Four major lines of leading appli- 
ances are shown around the walls of 
the store, with a complete . model 
kitchen in the rear-center of the 
store, set up for actual operation, and 
utilized for food preparation during 
all selling hours. 

Total building footage is 75,000 sq. 
ft., including a full-size sub-basement, 
a second floor for radios and televi- 
sion equipment, and the major appli- 
ance department on the first floor. 

Due to the eye-appeal of the build- 
ing and the fact that a demonstra- 
tion of one or more appliances is 
always going on on the first floor, the 
store has been able to maintain a 
consistent sales volume without out- 
side specialty salesmen, according to 
Paulson. 


OPPORTUNITY, Wash. — They 
may be corny, but the old-timer 
“tricks of the trade” are still as 
effective appliance sales devices as 
they were when the first smart appli- 
ance salesmen tried them on skepti- 
cal appliance prospects. That’s the 
discovery of W. A. Stuart of Oppor- 
tunity Plumbing & Electric here. 

Stuart is relatively a newcomer to 
the ranks of plumbing-appliance 
dealers. Until he built his attractive 
appliance display room and office last 
year, he operated almost entirely as 
a plumbing contractor. Present sales 
volume still heavily favors the plumb- 
ing end of the business. 

Opportunity is located on _ the 
major east-west highway about 10 
miles out of the city of Spokane. 
The population of Opportunity is 
small, therefore the town’s business 
district depends primarily on the 
estimated 35,000 residents of the sur- 
rounding rural area. These residents 
also have easy access to the shopping 
facilities of Spokane with its, esti- 
mated 150,000 people. Consequently, 
Opportunity dealers are in direct 
competition with the larger city’s 
stores. 

To merchandise effectively against 
this sort of competition, Stuart knew 
he would need a display room which 
would attract the attention of pass- 
ing motorists. That he has succeeded 
in this, may be indicated by the fact 
that his first year’s appliance sales 
volume reached the respectable figure 
of $50,000. 

His development as an appliance 
dealer was advanced another step, 
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Kelvinator Open Type Condensing 
Units (V4 H. P. to 1H. P.) 


Kelvinator Stainless Steel 
Evaporators 


. Kelvinator Water Coolers 
(Pressure and 
Bubbler Types) 


Kelvinator Sealed Type Condensing 
(Units (V4 H. P. to VY H. P.) 


chiunato” 


...When you look at the record! 


ES, on the record, more and more sales-minded refrigera- 
View men choose Kelvinator for products that are trouble- 
free in performance . . . competitive in price . . . have user 
acceptance. See these top-quality products—with the name 
that always sells, always satisfies—at your nearest Kelvinator 
supply depot. All types and sizes available for immediate 
shipment. Write, phone or stop in for quick service or helpful 
information in solving your installation or service problems. 
Kelvinator, Division Nash-Kelvinator Corp., Detroit 32, Mich. 


Get your copy! 


It’s Kelvinator’s new catalogue for the 
quick, easy way to buy refrigeration 
parts and supplies. Hundreds of items 
to choose from. Ask for it at your 
nearest Kelvinator Distributor’s or 


Zone office. 


Kelvinator Compressors 
(1/6 H. P. to 5H. P.) 


DEPEND ON KELVINATOR For ALL YouR REFRIGERATION NEEDS 


Attention-getting is this window display of old versus new in washing 


machines and refrigerators. 


It was devised by Opportunity 


(Wash.) 


Plumbing & Electric. 


he believes, by attendance at a re- 
cent regional dealers’ conference in 
Portland. Factory’ representatives 
there demonstrated a number of sell- 
ing “tricks” which are almost as old 
as the appliance industry. They were 
new to Stuart, however, and he de- 
cided to give several of them a 
trial. 


THE BRAIDED-TOWEL TRICK 


One trick he mentions is the device 
of throwing braided towels into a 
washing machine, which promptly 
untangles them. It works with any 
washer, but overcomes the customers’ 
belief that some machines tangle 
clothes, and sells her on the machine 
with which the demonstration was 
made. 

Another is the ice cube trick where 
two trays are placed in an electric 
range, one in a heated part of the 
oven, the other in the section which 
is insulated and used only for large 
roasts. This, of course, can be demon- 


Burdekin, Dichter, McDonnell 


Join G-E District Sales Staff 


NEW YORK CITY —Three men 
have been appointed to new positions 
in the General Electric Co.’s appli- 
ance sales district here. 

They are: Harold W. Burdekin, 
who becomes refrigeration represen- 
tative; Michael Dichter, who becomes 
representative for G-E heating ap- 
pliances; and E. J. McDonnell, who 
has joined the General Electric Sup- 
ply Corp. as sales representative. 

Burdekin was formerly connected 
with the New York Herald. Tribune 
advertising staff. Dichter was New 
York district manager of Premier 
vacuum cleaner sales. McDonnell was 
the G-E clock representative in New 
Jersey. 


strated only in this “economizer” 
type of oven. 

Stuart tried this on a woman pros- 
pect who had only a minute or two 
before she caught a bus. The woman 
waited to see if the one tray melted 
while the other remained frozen, 
which, of course, they did. As a 
result, the owner had time to point 
out other features of the range which 
later resulted in a sale. 


THE ‘HOOKED-FISH’ TRICK 


Stuart has also used a number of 
window display tricks to good advan- 
tage. One was the use of a fishing 
pole with the line attached to cloths 
in the washer. The movement of 
the line and pole, simulating a fish 
which has been hooked, is a sure 
attention-getting device. Another is 
the display illustrated in the photo- 
graph of modern appliances placed 
alongside early primitive ones. Stuart 
also uses a model kitchen with in- 
stalled “live” appliances for demon- 
strations. 

All of which brings up the moral: 
there’s many a good sale left in that 
old bag of home appliance selling 
tricks. 


GECC's Atlantic Office Names 
3 To Be Local Representatives 


NEW YORK CITY—E. H. Kalem- 
jian, Atlantic district manager of 
General Electric Credit Corp., an- 
nounced the following appointments: 

Frank J. McAvoy as local repre- 
sentative at Williamsport, Pa. serv- 
ing the Allentown office of GECC. 
Norman M. Phillips as local repre- 
sentative at Portsmouth, Va. Lewis 
W. Russell as local representative at 
Roanoke, Va. 

Phillips and Russell will be operat- 
ing under the Richmond office. 


HOW TO SELL YOUR SALESMEN 


ON SELLING... 


IT’S A GREAT LIFE 


450 West Fort Street, Detroit 26 Michigan 


| Send [J It’s a Great Life, $2.50 ([] One Foot in the Door, $3.00 [] The Marshal's Baton, | 
\ $5.00 [) All three books, $9.00 (save $1.50) [ Check enclosed [ Bill me. 


Human, entertaining look at specialty selling from the 
salesman’s point of view. From years of personal ex- 
perience and close friendship with top-rung salesmen, 
Taubeneck’s new book draws a wealth of clever how-to- 
do-it case histories. 
selling—as a career and 
as work that’s fun..... 


ONE FOOT IN THE DOOR 
by George F. Taubeneck 


The first humorous book on merchandising. You will 
laugh—learn—profit while you relax with this popular 
book for businessmen. 400 entertaining, laugh-provoking 
pages. Immensely enjoyable, as thousands of $ 00 
readers will testify. A best-selling book..... 300 


THE MARSHAL’S BATON 
by George F. Taubeneck 


Here is another important book 


Foot in the Door. 
America’s top sales-minded executives. Received en- 
thusiastically by industrial executives everywhere—a 
valuable addition to every 
library. 600 big pages.........csccccsccecs 
pe ee oe CLIP THIS NOW! MAIL TODAY! == =m am =m 5 


CONJURE HOUSE DIVISION, Business News Publishing Co. 


by George F. Taubeneck 


Above all, it sells salesmen on 


$250 


by George F. 
Taubeneck—an “advanced course” in sales manage- 
ment as a follow-up to his immensely popular One 


The distilled wisdom of 29 of 
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or. i. A. Kise Is Research 
He: | at Virginia Smelting 


yw >T NORFOLK, Va.—Dr. Mearl 

+ .e has been appointed director 
-arch and development of the 
Virginia Smelting 
Co., it was an- 
nouced by _ the 
company recently. 

Dr. Kise comes 
to Virginia from 
the Solvay Pro- 
cess division of 
the Allied .Chemi- 
. cal and Dye Corp. 
* where he held the 
post of assistant 
se chief of research. 

7 Virginia’s new 
,. M.A. Kise research director 
is 2 graduate of Lehigh university 
class of ’30. He received his Ph. D. 
at Yale university in 1933 after which 
he did post-doctorate work prior to 
joining Solvay in 1935. He is a mem- 
ber of the Phi Beta Kappa and Sigma 
Xi honorary fraternities, and a mem- 
ber of the Armed Forces Chemical 
Association. 

Dr. Kise’s activities will include 
consultation on refrigerant applica- 
tions and problems and the develop- 
ment of chemical products related to 
the refrigeration field. He will direct 
his work from offices at the com- 
pany’s laboratories and plant at West 
Norfolk. 


67% of Vets from Southern 
School Find Service Jobs 


GREENVILLE, S. C.— Twenty- 
eight of the 42 veterans who have 
studied refrigeration service at the 
Veterans Training School, Greenville 
City Schools, are now following that 
trade, the school reported recently. 

Of that group, 15 have set them- 
selves up in business as independent 
servicemen and 13 have joined estab- 
lished firms.. 

According to the paper, students 
are accepted for the course after an 
interview to determine their mechani- 
cal ability, interest, and attitude. 
Once accepted, they spend _ two 
months studying refrigeration theory, 
four months doing minor repairs and 
learning the use of their tools, and 
then 12 months in actual field-type 
work. 


Good Contract Service Unavailable? 


Dealer Builds Shop To Insure Prompt 
Servicing of Customer’s Appliances 


SAN FRANCISCO—tThe all-impor- 
tant question of whether the firm 
should service all of its own appli- 
ances, or depend upon distributors 
or contracting service firms was 
answered “in advance” by a survey 
taken by E. Sugarman, Inc., huge 
General Electric appliance dealership 
at 3630 Geary St. here. 

Edward Sugarman, head of the 
firm, spent large sums in building up 
his appliance and service organiza- 
tion during early 1948, and because 
of its size, felt that service opera- 
tions were among the most important 
for consideration. 

In arranging for franchises with 
six nationally-favored appliance lines, 
he found that he had the opportunity 
of using distributor or commercial 
service, or setting up his own depart- 
ment. 

Before making the decision, how- 
ever, Sugarman hit upon a simple 
plan—which was “pre-testing” the 
efficiency and satisfaction of refrig- 
eration and repair service organiza- 
tions which were bidding for the 
business. 

Under the plan three office secre- 
taries of the organization were given 
the job of telephoning each service 
firm 12 times per day, in each case 
asking for immediate repairs on a 
refrigerator, home freezer, or pack- 
age air conditioner.. This program 
was carried out over a_ two-week 
period, with each girl jotting down a 


record of the results accomplished. 


“We were amazed at what this 
survey developed,’ Sugarman stated. 
“From the outset, it proved that we 
could not depend on getting a man 
out for repairs from the usual or- 
ganization, even when an emergency 
existed. 

“In most instances we found that 
we were put off with promises to call 
back, or told that an appointment 
would have to be made for later in 
the week. In many instances the 
phone rang vainly, with no answer 
until late in the afternoon when it 
would be too late to ask a mechanic 
to handle another service call. 

‘While we found some of the firms 
reliable and willing to cooperate in 
getting an appliance back in service 


UNIT 


COOLER: 


LAR 


ks 


rapidly, the over-all picture indicated 
that we would lose much goodwill 
and our reputation for efficiency if 
we left it up to outside agencies to 
maintain the appliances we sell.” 

Putting himself “in the appliance 
owner’s place’ Sugarman realized 
that such service methods would 
bring a serious amount of _ ill-will 
and probably result in the customer 
going elsewhere. 

“We felt that there was very little 
use in selling an appliance and then 
falling down on the job of keeping 
it in service,” he stated. 

On the strength of this survey, 
Sugarman, Inc. has created one of 
the largest appliance service depart- 
ments in northern California. He 
has set up a separate building in the 
rear of the showroom which incorpo- 


rates several separate shops. 


Twelve mechanics operate the shop, 
each on a plan which permits out- 
side calls or shop work according to 
the demand, and paid on a flexible 
plan which rewards him for perma- 
nent, efficient repairs which give 
maximum service for the amount in- 
cluded in the sale for warranty. 

The service department is under a 
manager and dispatcher, who route 
incoming calls on a schedule which 
permits the largest number of calls 
per day without waste mileage or 
time. To date, every service call has 
been handled at the appointed time, 
and Sugarman, Inc. can trace many 
repeat sales to this policy. 


Stabilized Prices, Rising 
Output Seen Indications 
Of Business Improvement 


NEW YORK CITY—The business 
cycle apparently hit bottom in 
August and gave indications that it 
is heading upward again. 

That was the conclusion of the 
business survey committee of the Na- 
tional Association of Purchasing 
Agents, which released its monthly 
report recently. 

The committee, after a survey of 
association members, reported these 
results: 

Sixty-four per cent of the purchas- 
ing agents reported no changes in 
their materials cost structure dur- 
ing August. The remainder were 
equally divided as to whether prices 
were going up or down. This was 
the highest percentage of purchas- 
ing agents to report a stabilized price 
situation since last January, it was 
pointed out. 

The same percentage reported that 
they bought on a hand-to-mouth to 
30 days basis during August. This 
was a 6% drop from July. The shift 
in buying was in favor of a 60-day 
forward basis. 

Forty-two per cent of the agents 
declared that their firms had _ in- 
creased production during the month. 
Only 21%, however, indicated that 
their companies had added to their 
payrolls. On the other hand, only 
27% said that their firms were con- 
tinuing to lay off workers. Layoffs 
reported were far below the average 
(50%) reported for the previous six 
months. 

Those reporting the placement of 


an increasing number of new orders 
outnumbered those who were curtail- 
ing their ordering by three to one. 

The purchasing agents indicated 
that industry seems to be waiting 
for the outcome of the steel fact 
finding committee’s work before go- 
ing ahead on a firm basis. They 
seemed to think that manufacturers 
were holding off on some price ad- 
justments, were tending to keep their 
inventories up on steel and coal, and 
were operating only on short term 
projects. 


Parts Depot Boosts Sales 
By Air Conditicning 
Showroom 


ST. LOUIS — Comfort for parts 
customers during the torrid summer 
months was added at North Side 
Refrigeration Service Co., authorized 
Frigidaire’ service organization at 
Kingshighway and Natural Bridge 
Ave. here, by development of a air 
conditioned showroom. 

The showroom, which _ displays 
commercial refrigerators, drinking 
fountains, and package air condition- 
ing units, is cooled by a Frigidaire 
5-ton package unit, set on the left 
wall. Lloyd Goodwin, head of the 
firm, points out that an immediate in- 
crease in parts volume and refrig- 
eration service volume has been trace- 
able to the showroom. 

North Side Refrigeration Service, 
one of three authorized Frigidaire 
service organizations in St. Louis, 
has grown to a full-time staff of 
seven refrigeration mechanics. 

North Side Refrigeration Service 
has “pioneered” several important 
innovations in refrigeration service. 


No Freon Leakage! 


MANUFACTURERS, 
JOBBERS 


Add safety to your prod- 
uct, boost your sales. Attrac- 
tive discounts offered for 
large quantity purchases. 
Write, wire today. 


ES . . . this new valve has been proved tight in excess of 
200 blowdowns. And for even greater protection against 
possible leakage caused by foreign particles in the system, 
a SAFETY HEAD rupture disc device can be installed on the outlet 


connection (see ASME Unfired Pressure Vessel Code, para. U10-b). 


BS&B's large production facilities insure volume production 
of this new Freon valve. It is ideal for installation on medium and 
large systems. 


Approved by City of Chicago Refrigeration Inspection Depart- 
ment for installation in that city, with or without SAFETY HEAD. 
Furnished with %, % and '2-inch NPT (male) pipe thread inlet, 
’a-inch NPT (female) outlet. 


Get the Complete Story... Send Coupon Tocuy 
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FREON 
RELIEF VALVE FIRM .n.ccccee 


NAME 
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Special Products Division, Section FV-50 
BLACK, SIVALLS & BRYSON, INC. 
Power and Light Building, Kansas City 6, Mo. 

& (CD Send full details of the new BS&B Freon Relief Vaive. 
( Send quantity information. 
(CD Please have Sales Engineer call. 

1 am an [) Equip. Manufacturer () Jobber 

(C) Distributor [) Supply Company 
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AIR CONDITIONING & REFRIGERATION NEWS, 


SEPTEMBER 19, 1949 


AIR-COOLED UNITS 


WATER-COOLED UNITS 


club not only got an ice cube maker 
but a beverage cooler and new re- 
frigerator for the club’s kitchen. 
“Camp-minded Ray W. Fowler, 
didn’t have a mountain camp but 
he had the refrigeration equipment 


room in the joint!” 

“Yes,” confided the manager, “we 
do have one air conditioned room— 
the kitchen. You see, it’s easier to 
keep customers happy than chefs.” 


(Concluded on next page) 
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“This led to a little pleasant and ai ees e ; 
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YH.P. VY3H.P. Y2H.P. Yq HP. 1H.P. 12 H.P. 2 4H.P. 3 H.P. V3 H.P. V2 H.P. 94 H.P. 1 H.P. 12 HP. 
Width 26" 26" 3012" 3612" 361/2"' 4234" 425%," 42%"' Width 332" 33%2" 39" 39°’ 474" 
Depth 18" 18” 212" 23" 23” 25V2" 25V2" 26V/2"' Depth we 18Y2" 18Y2" 21%" 
Height 17" ait wall 24" 312" 312" 31/2" Height 192" 192" 24" 24” 29/2" 
Net Weight 142 Ibs. 146 lbs. 200 lbs. 276 Ibs. 286 Ibs. 450 lbs. 460 lbs. 470 Ibs. Net Wt. 188 Ibs 194 lbs 265 lbs 272 Ibs 435 Ibs * 


@ Angles @ Base Trim @ Ovals @ Tee Shapes 

@ Channels @ Throat Trim @ Flat Tops @ Beads 

@ Veg-Pan @ Shelf-Frame @ Decorative @ Formed 
Handle Assemblies Trim Sections 


We will make recommendations and free estimates on your 
moulding requirements. Write for our catalog, also our special ‘ 
folder on Electrolytic Polishing. 


WATER-COOLED UNITS (Continued) 


COMBINATION AIR- AND WATER-COOLED UNITS 


Va H.P. ¥% H.-P. 1H.P. 12 H.P. 2 H.P. 3 H.-P. 2H.P. 3H.P. 5H.P. 7/2 H.P. 10H.P. 
Width 3312" 39" 39" 474" 474" 53” Width 471%" 53” 63" 63" 63" 
Depth 212" 23" 23” 252" 25V2" 26/2" Depth § 21%" 21%" 292" 29Y2" 30° 
Height 19/2" 24" 24" 312" 312" 31Y2" Height 2912" 2912" 32" 32" 34” 
Net Weight 212 Ibs. 292 Ibs. 306 Ibs. 470 Ibs. 482 Ibs. 492 Ibs. Net Wt. 445 Ibs 455 Ibs 895 Ibs 945 Ibs 1050 Ibs 


THERE’S A MILLS FOR EVERY INSTALLATION 


The Mills Condensing Unit was born in 1935 and first used in 
the Mills Counter Ice Cream Freezer as well as the Mills Beverage 


Cooler. The tremendous growth and success of these two major ANS 
» 8.8 ‘ , SAL] 
divisions of our business were based upon the performance of this and 
unit. Since then Mills Units of all capacities have been widely used po 
. . . . . . . . nt, 
for cooling, refrigeration, and air-conditioning systems with servi 

- ti 
CLOSE-COUPLED UNITS proven success. = 
Va HP. VaH.P. VY2H.P. whic 

Width 19%" 1934" 22" . . : ° . . : 
Depth 16%" 18” Mills engineering incorporates all the progressive improvements pacer 
Height 14/4!" 144" 14/2" . . . F . Ope: 
Net Weight 106 lbs. 118 Ibs. 159 Ibs. of refrigeration science. All units have a one-piece compressor frige 


body and a positive oil return system. Functionally designed, em- 
ploying the highest quality of selected materials, and manufac- 
tured to the closest possible tolerances by skilled craftsmen, Mills 
Condensing Units prove their excellence through performance. 


New illustrated Catalog 
204-1 is a handy and 
complete guide to Com- 
pressor and Condensing 
Unit selection. Have you 
\ a file copy? 
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emt er nO -— He turned then to the old black hen Washington. declared him “out!” ending the game. gaged in serving tea to the other 
od clk oo and said, “It’s worse with you, Recalling that the Chicago front- Later, after his temper had sub- _half.”--Earl Lloyd George, member 
ion 4 | For you’re not only hungry but you office character who had signed the sided, the manager growled: of the British Parliament. 
pric s r t must be tired, too. telegram delighted in playing prac- “Why didn’t the scorekeeper gim- - 
" I rested while I watched for worms, _ ticg] jokes, Doyle wired back: me an assist on the play? I handled C li Mt Werk 
4 ; : J » Doy ° oid” oie ontrolism At or 
= 14 ao I feel fairly perk: “Will see George Washington as ‘he ball first, didn’t I? 
ot ™ x are ie are Joa? Wanee =a soon as possible. On way back, will ens . ‘“‘When prices rise, consumers com- 
a, of a. ‘ORGE F. TAUBENECK too? And after all that work. stop over in Springfield, Ill., to look An amusing ‘story in Lee Allen's plain—and the government launches 
he = over Abraham Lincoln.” book, “The Cincinnati Reds,” re- an investigation. When prices fall, 
cha ige L The old hen hopped to her perch and counts a supposed encounter between producers complain and the govern- 
€q! ip- . ; dropped her eyes to sleep, But the joke was on Doyle. George in ONeill, Red outfielder, and a heer . : 
ler Co. ‘uded from preceding page) : V. Washington was signed by Clark te ment launches an investigation. When 
he (Co! And murmured in a drowsy tone, 2 gn y Cincinnati preacher one Sunday ; . age h F 
a Ver: of the Week se cat . ep: swith the Washington Senators morning. suspicion of price fixing, so it is 
init Tm tun Gf worms and Reppy, for ; Tip asked the preacher if he were necessary to look into that also.”— 
said ie old red rooster, “Gosh, all I’ve dined both long and well, going to the ball game, and the Arizona Progress. 
¥ : j ! * : - 
mm F. Seem: that > cone t find 5 “4 od ving Tigers was setting strike-out records “No,” replied the minister. “I don’t Small Th ht th 
tai: ed gcavver, and I cannot End enough. : in a southern minor league, he work- o to ball games on Sunday. Sunday ma ougimts wi 
gue, S 
r he What become of all those fat ones Oh here and there red roosters still of tee & tis lew 0 te is my busiest day.” L I 
in h ig « mystery to me: are holding sales positions, “ cP eahh ars gp Severn oe. ie arge Importance 
e IS é ‘ ager who was proud of his prowess ‘I know,” said Tip. “It’s my 
me n- There were thousands through that They cannot do much business now : > “Public relations work is generally 
r BDO rair’ spell—but now where can because of poor conditions. as a slugger. busiest day, too. 4 i “ek be ie eee oe 
. Vhe they be?” But as soon as things get right again, A former major leaguer, this play- Yes,” said the pastor. “But I’m in development : 
ing of The oid black hen who heard him they’ll sell a hundred firms— ing manager could murder fast balls the right field. . ; ae 
sel. op dide't grumble or complain. . Meanwhile the old black hens are 4nd curves; but he was a sucker for “So am I,” said Tip. “Ain’t that Actually the principles involved 
She had gone through lots of dry out and gobbling up the worms. a change-of-pace. sun terrible out there?” are as old as the ages. 
‘ild spells, she had lived through floods cxmmemnanmnente One time Virgil’s minor-league a ; “The 9th Verse, 14th Chapter of 
r e, and rain. : manager faced a 40-year-old pitcher Further Testimony Against First Corinthians reads: ‘Except ye Be 
3 al So she flew upon the grind stone and Sports Stories who had done well in the National National ‘Planning’ utter by the tongue words easy to be ies 
P and she gave her claws a whet, : ; League for many years before “retir- 8 understood, how shall it be known a 
As she said, “I’ve never seen the time Peed Peps meccae oe gr ing” to a southern league sinecure. “What about the other nationaliz- What is spoken? For ye shall speak : 
nte ‘s, that there weren’t worms to get.” Cae eee oe et Onto inree With excellent control, this veteran jing moves that looked so good to a_ into the air.’”—Forbes magazine. 
hd as She picked a new and undug spot; decades, was twisting Joe Gordon’s  ¢oq the slugger slow-ball teaser after weary land when first the Socialists ——— 
had, the earth was hard and firm. legs into pretzels on the rubbing teaser, They barely got over the made them? “He who is a good judge of men 
ed to he little rooster jeered, “New table one day when Sportswriter jate before dropping into the dust. 3 Sikes corrects what he hears by what he 
‘3 , Pp pping d 
hoids d! That’s no place for a Arthur Daley wandered into the : ; In my home district, gas an : ion wef t 2 ind t 
groune: P : Result: three strikeouts in three lectri t have j d th Bees; NO WHO 1s NOL & Zoo juage o 
| Mr oven." dressing room. : electric rates have jumpe ree 
t. worm. times at bat for the manager ti total of 25% men corrupts what he sees by what 
Mr The old black hen just spread her “Hello,” greeted Lefty, and then a Pe ee 0. he hears.”—The Wisdom of China 
y «Tes feet and dug in, fast and free. started making with jokes. “A pan- When he came up to bat for the “Railroads have Government Boards gyq India translated from Chinese 
chard “I must go to the worms,” she said, handler came up to me today and fourth time, the manager who now, and regional offices. Locomo- py Lin-Yu-Tang. 
‘the “The worms won’t come to me!” said he hadn’t had a bite in three couldn’t hit “slow stuff’ was so tives have been painted a different — 
lanis, days. So I bit him. Ha, ha.” angry he caught the first lazy pitch color. Tickets cost half again as “The Government is mainly an ex- 
ut. The rooster vainly spent his day, (Silence in the Indians’ dressing With one hand, tossed it in the air, much as before. pensive organization, to regulate 
f the through habit, by the ways, room.) and took a fungo swing at it. “Ten years ago, national and local evildoers and tax those who behave. 
eens Where fat worms had passed in “IT gotta regular vaudeville act I He hit it, but the ball blooped over government  office-holders totaled Government does little for fairly 
Spite squads back in the rainy days. use at banquets,” continued the to the second baseman, who tossed 1,385,000 persons. Today the figure respectable people except annoy 
When nightfall found him supperless, pyreezy and imperturbable Lefty. “But him out easily at first. Although his is 2,146,000 and daily on the increase. them.”—-E. W. Howe, noted small- 
and he growled in accents rough, I need a stooge to make it work. unorthodox action was in violation of Offices are more elaborate and costly. town newspaper editor and rural 
“Ty ! - : * . P ;. 
-1950 gb Ang ggg se or be! Con “Frankie Pytlak once pleaded with Pcie: rules, the umpire imperturbably Half their occupants seem to be en- philosopher. 
least one 10 _~ me to act as my stooge,” rattled on 7 
the veteran trainer. “I say to the 
stooge that I’ve written a song. He 
REFRIGERATION & AIR CONDITIONING says where is it. I say it’s in my 
UNITS © PARTS * TOOLS © SUPPLIES basement. He says why. I say I 
H meena want it to become a best cellar. oe 
at Get all your needs Cellar, seller. Get it? Well, Pytlak Tree 
Club P P : s 5 . f\). 
: d li d t our do or louses it up. He kills the punch line F: 
pe ellvere oy by asking, ‘How’s it sellin’?’ I coulda e re S a Gal 0 U | mics: 
by fast AIRO service. kilt the bum.” 
had | Save time and money 
is. Write f log 49A When Jack Doyle was a famous 
; { rite tor catalog scout for the Chicago Cubs, he awoke 
ond on your letterhead. in a South Carolina small town oné 
the day when he received a telegram 
oled AIRO SUPPLY C0 from a front-office man in Chicago, 
‘ ee imploring him to dash over to Wash- 
m— ing youngster named George V. 
r to ——_____— 


The Quality | 


REFRIGERATION 


REFRIGERANTS 
Standards of the Industry 


ANSUL REFRIGERANTS are the undisputed quality 
standards of the Refrigeration Industry . . . and this en- 


WHOLESALERS... EVERYWHERE 


.— Fs 


i 


DW . 


NOW PROVIDED BY 


This new Penn control has been an instant hit — because it saves time, saves trouble, 
saves food and protects profits. The demand for automatic defrosting is not limited 
to any season—and cooler weather, after the peak service load, offers excellent 
opportunities to increase profits by installing the Series 321. Wherever you find 
frost on evaporator coils you'll find a good prospect for this control. 


It’s positive in operation. The heavily spring-loaded valve seats securely and 


m@ Automatic | 
’ Defrosting | 


avoids hum or chatter. And this sure operation is not affected by low voltages. Be- 


viable recognition is protected and maintained by strict 
cause this is a single-unit control, it’s easy to in- 


ANSLL WHOLE. 
laboratory control of every step in the manufacture of 


SALEXS are ready 


and «juipped to Ansul Sulfur Dioxide and Ansul Methyl Chloride. : : stall. It has the rugged Penn construction with 

tender an intelli- y ° ; . 88 

gent, -o-operative Every cylinder of Ansul refrigerants is individually an- ° USE IT ON : 2-pole switches. 

servic. to refriger- alyzed and carefully inspected to safeguard the rigid : FROZEN FOOD CABINETS : Get your share of the big new market for 

ation service engi- standards of purity and dryness and to insure maximum : : the Penn Series 321. See your jobber or write for 

~ a Problems — in —. ; aiid : MEAT CASES : full information. Penn Electric Switch Co., Goshen, 

ditien ar’ or more than a third of a century, Ansul has bot : : Indiana. Export Division: 13 East 40th Street, ay 
oper dae br = pioneered and led the field in the production of sulfur : BLAST COIL INSTALLATIONS : New York 16, N. Y., U.S. A. In Canada: Penn " 
frige; ing systems, dioxide for refrigeration purposes. “ee Ansul methyl $0660006060500006060060000000066600660bObdebaSzseCCRR Controls Ltd., Toronto, Ontario. 


chloride has gained universal recognition in the in- 
dustry for its unsurpassed quality. 
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CHEMICAL COMPANY 


REFRIGERATION DIVISION, MARINETTE, WISCONSIN 


BSUtFUR DIOXIDE, ANSUL METHYL CHLORIDE, ANSUE OIL, KINETIC’S “FREONS” 


AUTOMATIC CONTROLS 


| FOR HEATING, REFRIGERATION, AIR CONDITIONING, PUMPS, AIR COMPRESSORS, ENGINES, GAS RANGES 


: — X : ; : CH Seat F vt 2 ? ie aie eet (a eee oe 2 ea ~ cate eS ° a Se iat Ss = ae . . Py yr «. “we 5 ms AR 
— ns e a ’ “3 ' ‘ j E f a: 
— ~ 
»f's.’” : Y : . . y 5 M \" : 
_ ‘alii fd / ; oe me he 
’ A pa 4 2 if , , Be 3 bes 
7. * a , a ‘F — 
ie 7h... Pa = 3 aed Pe <p 
ran BS , AE oy} 1 : 
ne ies cs: aie w 
PME SOLD BY LEADING | = Vie 
_ a aaa ole pas z —: ie De JA 2 
| Be . . pera cy : 
ae —— eM " | ey 
\ Seay oe 5 Phy, Agee ais i 
r ae. Wes: erauiD mii 
eae ae eT ‘ Pi 
ae és 4 ieee 4 4 Dade, j Ps 
‘ , = a 4 a a } ANS 1° 3 ‘oe’ as 
— ie ‘ 
— = ae a 3 *Reg. U. S. Pat. Off. ; 
J : ote at c E a = 
- ‘ag 4 pie g " 
4 =z ae = 
- : ae Se 
ci ae : 
e aS or a ae ee : 
: ie : : “a oe 
* ake Se: 
ms oo ee Be 
a. eee 
ee , ins : &d a ts 
¥ 
1 C% peepee Fi j 
: | u | 2 
: a | | oma | re = 
: =. Be WEES — a os Sl | ee 
: 3 = <<. os | | ee 
& e 
i ANS - ve 
| 
: 
ee 3 < aa) 4, = = << hse Pe SOS x i ‘in oC. a oe ba oe OS ry OD os we. 
. 2 * a ty = bis : Sai Ripe us =} ha ay ‘ eps * * ds y. ‘ 
oe a . ~~ 7 : a : : Er r .. eee i i Pry = Le 77 be mma > e 6 ak a ow ~ 
4 —_ A xr rae : 2 4 "2 a a ie ae a = 9 hg r a oe 


Pee 22222 


14 AIR CONDITIONING & REFRIGERATION NEWS, SEPTEMBER 19, 1949 


They'll Do It Every Time . . . . By Jimmy Hatlo 


Lhe J 


I WIM? HE'S WACKY!” | 


LUE AY SHOULD I DO BUSINESS | 
[e}yisuick THE SALESMAN] 7 WITH YOUR OUTFIT? THAT CREDIT HE'S CAUSED FRICTION 
IS ONLY TOO HAPPY TO | \ ae OTR TROUBLE ON HAT AAL| PY HBA THEY RE 
Ol de meee LAST ORDER = weet! ( TYING THECAN TO | 


COMPANY'S CREDIT 
MANAGER IF IT'LL GET 
HIM AN ORDER «~~ 


HIM THE END OF 
THIS WEEK::: 
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EPORTS To SA HAVE ANY TROUBLE WI 
oReot MANAGER 4 —>=. HiM«ssHE’LL PUT UP, 


THE HOME OFFICE*+ ‘a A PRONTO... ZX TOLD 


Do You Hawe ‘One Foot In the Door’? 


Y Hleres hy this compact Carbone 
x 4s rin 4 06 sh... AVG instaff 
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New packaged TEMPRITE saves real money for owners 
of Taverns, Soda Fountains, Roadside Stands, etc. 


You can get steamed up over the new Temprite Car- _ But just listen to this. The Temprite user gets up to 
bonator with little effort...and you can sell it like hot 6450 glasses of highly carbonated water from a 20 Ib. 
cakes! It’s neat, compact and reliable. It gets the last —_ tank of CO, gas. Can you top this? 


ful, measure of instantaneous carbonation from every The stainless steel carbonator itself is highly simpli- 
tank of CO, gas—pays for itself in no time at all and fied; contains no moving parts, and packaged as it is 
saves real money for its owner! There’s no waste of | with pump, motor and relay assembly, only three 
CO, gas. No venting. No purging. simple connections are necessary for a fast, easy in- 

There are no flat, unpalatable drinks. Every glass stallation. Fits in practically any location or under any 
sparkles with zip and zing. Carbonation is automatic fountain. Complete assembly weighs only 59 pounds. 
and controlled. Use the handy coupon below for full details. 


——— oe  - - - -  S  Oe e  e — 


TEMPRITE PRODUCTS CORP. T 
Products Corp. 


43 Piquette Avenue 
Manufacturers of commercial and cabinet type water 


Detroit 2, Michigan 
Please send me complete details on your new packaged Temprite Carbonator. 
coolers, industrial water coolers, carbonators, draught 
beer coolers, soda fountain coolers, temperature control 


NAME 
valves, oil separators, equalizer tanks, heat exchangers, etc. 
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Scenemnensens 


: 43 Piquette, Detroit 2 
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The Recession Is ‘Petering Out’ 


N a recent interview General Electric’s president, Charles E. 

Wilson, declared that “the recession is petering out.” That’s 
the best observation on the current business situation we’ve seen 
yet. 


It happens every spring, it seems—this recession or depres- 
sion phobia—and businessmen have only themselves to blame. 
Two years ago AIR CONDITIONING & REFRIGERATION NEWS pub- 
lished an editorial entitled “The Recession is a Phoney.’’ And 
it was then, just as it is now. The “this can’t last” pessimism is 
a hangover from the Roosevelt Decade of the 1930’s. Unfortu- 
nately too many businessmen are still haunted by those memories. 


To be sure, businessmen had a good reason for retreating into 
their shells in the forepart of 1949. President Truman had an- 
nounced so sweeping a program for turning the nation into a 
Socialistic State that nearly everybody was scared stiff. But it 
didn’t happen. Wiser heads in Congress refused to be bullied. 
The Taft-Hartley Act is still on the books, socialized medicine 
and education have been brushed off, etc. 


Result: Businessmen are beginning to stock their shelves 
again, and to serve customers who are eager to buy. Truman 
frightened so many businessmen that they quit buying, and 
turned inventories into cash. As a result, thousands of them 
were caught short. They didn’t have the goods when the still-free- 
spending public showed up with cash in hand. In a chain reaction, 
this liquidation of inventories by wholesalers and retailers alarmed 
manufacturers, and they pulled in their horns by paring down their 
advertising and sales budgets, laying off workers, and retrenching 
in every direction. 


Because dealers and jobbers decided to buy just what they 
needed when they needed it, some manufacturers interpreted this 
low volume buying as an indication that business was ’way off. 
But they were wrong. 


Just because wholesalers and retailers aren’t buying in the 
big lots they did a few years ago (many outlets were “burned” 
with high-priced, costly to carry inventories far over their normal 
requirements) doesn’t mean that retail sales volume has slackened 
seriously. On the contrary, it’s holding up well. 


But now—when inventories are down, dealers and distributors 
are susceptible to a really good sales approach, and to advertising 
and promotion. The dealer doesn’t have to stick with Bloiz 
motors or Glotz valves. If he is convinced he may get a better 
deal or a better product he is willing to take on a new line. Co1- 
versely, it is up to Blotz and Glotz to keep him sold on their pro- 
duct if they want the dealer to keep ordering, and if they dont 
want to wake up to find that they’ve lost a formerly good custome’. 


Back to General Electric’s Charlie Wilson. It’s his opinio» 
that in a year or two business volume will return to the unprec¢ - 
dented scale of 1948—and then go on rising. Says he. “I thin: 
we are still in the pioneering stage as far as our American systen 
is concerned. I think it (the system) has demonstrated its ef 
fectiveness and its ability better than any other system that th: 
world has ever seen. There is just no comparison, and yet 


_ think it is only the beginning. 


“T think we can look forward to vastly increased national in 
come and higher standards of living for all segments of all th 
economy. I don’t think a $300,000,000,000 national income i 
fantastic at all. But we will never have it if we depart from th 
fundamentals of the American system as we know it today. Tha 
is, if we lean toward socialization or nationalization, we will des 
troy the opportunity that is ours.” 


All we can append to Mr. Wilson’s remarks is the Dun é 
Bradstreet slogan: “You can’t do business from an empty wagon. 
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Dp: agstore Solves Traffic Problem 


1 ‘COLN, Neb.—Fountain depart- 
receipts have been increased 
py third and take-out ice cream 
sak by more than 100% as the 
res of installing new fountain 
nent, a year-round air condi- 
tio. g system and self-service ice 
cabinet at the Blackstone 
Phe nacy, 36th and Farnam Sts., 
rep: ‘s Irving Freedman, proprietor. 

cs: re-wide sales also have _ in- 
cre: cd materially as a result of the 
mo -nization, he stated. The aill- 
stai ess-steel fountain was designed 
py ‘ veedman and made to specifica- 
tion: by the Liquid Carbonic Co. Both 
the ‘ront and back bars are faced 
wit!: bleached maple to match other 
stor. fixtures. 

Salient features which have 
specded up fountain service include 
a 4\.-ft. aisle between the front and 
back bar to give plenty of working 
space and avoid traffic congestion 
among fountain employes. 

Service stations and storage as 
well as dish supply and cleansing 
facilities have been arranged for 
efficiency and sanitation. In fact, the 
fountain has been cited as a model 
of sanitation by the Omaha health 
department. 

In front of the back bar is a con- 
tinuous bank of refrigerated storage 
space in stainless sieel compartments. 
Storage is provided for 100 gal. of 
ice cream. 

Mounted above the storage com- 
partments are auxiliary compart- 
ments, also refrigerated, for syrups 
and toppings. There is a 9-ft. cold 
food unit, an automatic coffee dis- 
penser, Coca Cola dispenser, and 
malted milk mixer unit, all mounted 
on the back bar in easy reach so 
that employes do not have to bend 
or travel excessively in filling orders. 

The department has 18 stools and 
four booths, manned by 10 girls, who 
are always clad in clean, white uni- 
forms and wear hairnets while on 
duty. 

Hand-packed take-out ice cream 
is sold at the fountain, but ready- 
packaged ice cream is vended from 
a 9-ft. Weber self-service fixture lo- 
cated near the double glass doors of 
the front entrance. 

Freedman explained that not only 
has this self-service cabinet more 
than doubled take-out ice cream sales 
but also keeps the fountain stools 
free of customers waiting to buy 
packaged ice cream. Thus more cus- 
tomers can be served at the foun- 
tain. 

To accelerate related and sugges- 
tive selling, Freedman uses the top 
of the self-service case’s back bar 
for display of cookies, cones, and 
cakes to go with ice cream, while 
the refrigerated section has compart- 


Sales of Frozen Foods 
Going Up In Cleveland 


CLEVELAND — Extensive use of 
refrigeration equipment has_ been 
boosting sales of frozen foods in local 
food markets. 

John A. MacLellan, manager of 
Allied Wholesale Foods, frozen food 
distributor, says “Frozen foods have 
taken hold in Cleveland faster than 
in many other key areas. This has 
been chiefly because the chains and 
independents have been aggressive in 
adding refrigeration equipment to 
handle the foods.” 

\ trend toward smaller containers 
for such special items as red rasp- 
beres and strawberries is expected 
to “aw new customers who formerly 
shi| away from pound packages be- 
ear of price, according to Mac- 

elian, 

“T vozen foods once were bought 
exc: sively by upper income fami- 
lies. said the distributor. “Today we 
are roadening our sales potential via 
low prices,” MacLellan said. 


— 


BETTER COILS... 
FOR BETTER COOLING 


Note how Blackstone Pharmacy has placed cabinet next to all-glass door where 
patrons can serve themselves without tying up fountain help at busy hours. 


lc» Cream Cabinet Near Door Cuts Fountain Congestion 


ments for frozen fruit toppings and 
ice cream novelties. 

The latter accounts for a very 
large unit sales volume to the young- 
sters of the neighborhood. Location 
of the case at the wide front en- 
trance keeps “small fry” from loi- 
tering at the fountain as they for- 
merly did, waiting for ice cream bars 
and popsicles. 

Another feature of the moderni- 
zation is the air conditioning system. 
Instead of using a unit with direct 
discharge of cooled, filtered air, 
Freedman installed a 10-ton Carrier 
unit out of sight at the rear of the 
store. Concealed ductwork distributes 
the cooled air evenly to all parts of 
the store. The installation cost more, 
but the proprietor said the invest- 
ment is paying for itself by attracting 
customers to all departments. 

They come in more often and stay 
longer, which means increased busi- 
ness, Freedman declared. 


Demand Forces Expansion 
Of Ontario Storage Plant 


STRATHROY, Ont., Can. — So 
great has been the demand for space 
in the new Vineland Growers’ Co- 
operative cold storage plant at Ham- 
ilton, Ont. that two _ additional 
stories will be added to it next year, 
according to Roger Sprague, man- 
ager of E. J. Wright Utilities, Ltd., 
Baker Refrigeration Corp. located 
here. 

The Wright firm made the original 
installation of Baker refrigeration 
equipment in the plant, whose pres- 
ent capacity is 30 carloacs, or 50,000 
bu. of fresh fruit. 

The plant has facilities for rapid 
cooling of 15 carloads of fruit. Its 
first floor is devoted to rapid pre- 
cooling during the summer and to 
hold-over service during the winter. 
Eight carloads can be pre-cooled at 
one time, according to P. H. 
Schweyer, manager of the coopera- 
tive. 

The second floor of the structure 
also acts as a cold storage holding 
room. 


Competition is a many-faced adversary . . . competing with you here on 
design features ... here on costs ... there on quality . . . there on service. 
Whichever face your competition wears, it is of vital importance to your 


plans for your next selling season that you meet its demands. 


Servel offers you a line of refrigeration compressors that will not only 
help you meet competition, but will place your product out in front in 
your field. These compressors are rugged and efficient. Troublesome fea- 
tures have been eliminated. Servel Supermetics have no belts, seals, or 
pulleys. Their compact design fits any type of fixture, whether for com- 
mercial refrigeration or air-conditioning. Here is a use-tested product that 
will serve your customers dependably, economically, and quietly. You can 


offer the best when your equipment is powered by Servel Supermetic. 


how you can lead competition with today’s finest refrigeration com- 
pressor. Use the coupon, write on your letterhead, or wire Servel, 
Inc., Electric Refrigeration Division, 1909 Kentucky Avenue, 


Evansville 20, Indiana. 


Plan Now with Servel. Get all the facts about Supermetic. Learn 


SUPERMETIC 


for every commercial refrigeration 
and air conditioning requirement—Y, through 3 h.p. 


... Now many faces does competition wear? 


Servel, Inc. 


-—— 
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Name ba eae 


Electric Refrigeration Division 
1909 Kentucky Ave., Evansville 20, Ind. 


Please send me complete facts on the Servel Supermetic. 
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What's New 


“Automagic’ Has Outside 
Water Temperature Control 


CHICAGO—Thor Corp. last week 
introduced its 1950 model electric 
washing machines. 

The new models represent improve- 
ments in exterior design and me- 
chanical performance, but will retail 
for the same prices as their 1949 
predecessors, John R. Hurley, presi- 
dent, announced. 

The most notable changes are in 
the Automagic washer. Factory 
sealed mechanism for greater dura- 
bility and increased water capacity 


in the outer tub are among the im- 
proved features. 

A new visual-fill water spout is 
located in the center of the machine 
at the back, It feeds water through 
an air gap, permitting the housewife 
to control the water temperature and 
pressure without having to remove 
the washer’s lid. 

This feature conforms with all 
plumbing codes requiring a vacuum- 
breaker on an automatic type wash- 
ing machine or dishwasher, Hurley 
said. 

In accordance with modern home 
fashions, the Automagic has had its 
black rubber bands around the tub 
and lid toned down to a smart grey. 
A new “Thor Automagic” decal has 
been added to the tub, eliminating 
the block “Thor” letters on the con- 
trol panel. 

Thor’s two larger wringer washers, 
the Deluxe Super Agitator Washer 
at $159.50 and the Super Agitator 
Washer at $139.50 bear a new type 
“Thor” trademark and skirts which 
are 3 in. longer than the 1949 models. 

The company’s Model 492 Wringer 
Washer at $99.50 remains unchanged. 

While the company made _ no 
changes in the price of its electric 
washing machine models, it did an- 
nounce changes in the suggested list 
price of its gasoline engine models. 

The changes, as announced by 
Hurley, reduce the price of the model 
494-G from $199.50 to $179.50, and 
the model 493-G from $179.50 to 
$169.50. 


12-Cu. Ft. Model Rounds 
Out Frigidaire Freezers 


* * * 


DAYTON—Addition of a new 12- 
cu. ft. model rounds out a complete 
line of Frigidaire food freezers in 
8.8, 12, 18, and 26-cu. ft. sizes, it 
has been announced by H. M. Kelley, 
appliance sales manager, Frigidaire 
Div., General Motors Corp. 

Freezing temperatures are supplied 
in the new model by wrap-around 
refrigerant coils of seamless copper 
fastened to compartment walls. A 
special refrigerating coil in_ the 
freezer compartment is provided for 
fast freezing. Thick fibrous glass in- 
sulation in walls, top, and bottom 
helps maintain freezing temperature. 

Among other freatures are an in- 
dependently-powered alarm bell that 
warns if cabinet temperature rises 5 
to 10° and an adjustable cold-control 
for regulating temperatures to suit 
individual requirements. 

An automatic interior light in the 
cabinet top illuminates the entire 
food storage compartment when the 
lid is raised. The top is counter- 


2 


Good hardware 


STREAMLINED COOLER LOCK No. 800 


UNIVERSAL IN APPLICATION 
EITHER RIGHT OR LEFT HAND 


NICKEL OR CHROME FINISH 
WEIGHT— 2.3 POUNDS 


STREAMLINED HINGE No. 1005 
FORGED BRASS - 
NICKEL OR CHROME FINISH 


A full range of sizes for all needs 


FULLY AUTOMATIC 


CAST BRONZE 


5-INCH BLADE 


smart looking, built to function 


smoothly and to last a long time. 


KCAD 


White for Catalog 


MANUFACTUR 


ROCKWELL 


FREEPORT, 
atte, 
a Pi 6 TN 


MANUFACTURING 


ILLINOIS 


NG DIVISION 


COMPANY 


balanced to stay open in any posi- 
tion and the locking latch may be 
padlocked. 

The storage compartment is 
equipped with three vertical dividers, 
adjustable to nine positions. A wire 
basket is included for small package 
storage. The interior is made of 
heavy gauge steel, Bonderized and 
finished in white lacquer. All seams 
are electrically welded for strength. 

The cabinet exterior is finished in 
high gloss white baked enamel, Bon- 
derized to prevent rust and corrosion. 

Special vertical wire racks for 
storing frozen food packages are 
available as accessories. Each rack 
holds 9-qt.-sized packages. Also 
offered as accessories are extra wire 
baskets for stack-up food storage. 

Suggested retail selling price is 
$449.75. 


Opening Clothes Dryer 
Door Will Stop Operation 


ST. JOSEPH, Mich.—Details of the 
new “Whirlpool” electric dryer have 
been announced by the Nineteen 
Hundred Corp. here. 

The dryer, now in production, was 
scheduled to be available for retail 
sales on Sept. 1. Priced at $199.95 
in zone one, the dryer completes 
the company’s line of home laundry 
equipment. 

Capacity of the dryer, which is 
automatic, is up to 10 pounds. It is 
said to incorporate all the latest de- 
velopments for simple _ operation, 
safety, and dependability. 

Whirlpool Sales Manager Robert 
M. Mitchell cited these 10 major ad- 
vantages of the dryer: 

1. Everything stops automatically 
when the door is open, and no con- 
trols require moving or adjusting. 

2. A germicidal lamp gives off 
ultra-violet rays during the drying 
cycle. 

3. The drum interior is illuminated 
when the door is open. 

4. Lint cannot accumulate in the 
dryer unit. 

5. Convection heat drying results 
in fluffer clothes with a minimum 
of wrinkles. 

6. Safety thermostats are self-re- 
storing, and do not require servicing’ 
to reset or readjust. 

7. Hardened shafts are designed 
for long wearing. 

8. The dryer has porous (oil-filled) 
bronze bearings with felt wicks 
saturated in oil. 

9. Easy servicing, changing or 
checking bearings, belts, oiling, elec- 
trical harness, etc.; and removable 
and easily changed drum bearing. 


“Whirl- 
pool” clothes dryer. 


Nineteen Hundred Corp. 


10. White-Rodgers thermostat co - 
trol and Mallory timer—set tie 
thermostat and then the timer fir 
drying time. Clothes are cooled b-- 
fore stopping for easier handlirz 
when they are dry, lessening tle 
burns from buttons and buckles. 

The dryer is 35 in. high, 29 i. 
wide, and 24% to 251% in. deep. The 
variance in depth results from the 
V-type cabinet front. Cabinet height 
is adjustable to 36 in. by means of 
four adjustable feet, to match vari- 
able cabinet heights in the kitchen 
or utility room. 

The cabinet is of wrap-around de- 
sign, the left, right, and front sides 
being formed in one piece. The back 
panel can be removed quickly for 
inspection or servicing. 

The Whirlpool is finished in Bon- 
derized steel; to inhibit rust, and 
white primer and finish coating. 

The clothes drum turns at 42-44 
revolutions per minute, ‘dropping 
clothes from the baffles at the maxi- 
mum height to give fluffier and 
speedier drying,” the company said. 

Safety devices include the ‘‘Therm- 
O-Disc,”’ which regulates the heating 
element. If the fan belt should break, 
rising heat opens the Therm-O-Disc, 
which in turn opens the heat element 
circuit. The ‘‘Klix-On”’ provides auto- 
matic motor protection. 

The unit was explained in detail 
to more than 150 distributor repre- 
sentatives gathered at St. Joseph 
Aug. 21-23 for Whirlpool’s largest 
sales meeting. The distributors were 
advised of details of the company’s 
national key city advertising pro- 
gram about to be launched, and of 
the intensive promotional campaign 
to back the entire Whirlpool line. 

Sales plans call for regional dis- 
tributor meetings to be followed 
immediately by a series of dealer 
meetings from coast to coast. 


MEANS 


A GENERAL CASE 


MORE PROFITS 
FOR YOU 
...AND MORE 
DISPLAY 
ROOM! 


MM 4 


trim. Triple Thermopane glass. 


Write for information on our complete line of Commercial Refrigeration 


GENERAL REFRIGERATORS CORPORATION - 


678 BROADWAY, NEW YORK 12, NEW YORK 


FUL VISION CASE 


+» $499,00 


net, F.O.B. N. Y. 


4’ Ful Vision Case finished in glistening baked enamel with chrome 
Coils hooked up. 


SPECIAL % H.P. air-cooled unit of standard manufacture $54.00 


Convenient hinged rear door 
3 corrosion proof aluminum shelves 
New type fluorescent fixture for brighter display 
All parts easily replaced 

Also available in 5° & 6° lengths 

All sizes available self contained, ready for plug in. 
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St p-Saving Placement of Refrigeration Units Cuts Tea Room Costs 


Cold table permits optimum efficiency 


in preparation of salads and 
sandwiches by keeping them crisp. At Rhodes’ Tea Room 12 varieties 
of salads are prepared each day. 
* * * 


Fountain, Salad, Ice Cream Units Help 
Tea Room Boost Sales 35% Despite Slump 


SEATTLE, Wash.—A moderniza- 
tion program, including the installa- 
tion of a number of refrigerant units, 
has resulted in a number of improve- 
ments leading to added profits for 
the Mezzanine Tea Room in Rhodes 
department store here, according to 
Edward J. O’Brien, manager. 

These improvements include: 

1. A 35% increase in gross sales 
at a time when the restaurant busi- 
ness in Seattle was showing a general 
decline of as much as 40% accord- 
ing to some observers. 

2. A 10% reduction in food costs. 

3. A reduction in the number of 
kitchen employes from 11 to seven. 

The refrigeration equipment that is 


said to have played a major role: in’ 


making these gains possible includes 
a three-sink Weber bobtail fountain 
with jar pumps, a 60-gal. ice cream 
holding cabinet, and two refrigerated 
sandwich and salad cold tables. 

The fountain and ice cream cabinet 
are located directly opposite each 
other so that two fountain girls can 
work side by side without getting in 
one another’s way and with a mini- 
mum of steps. 

The sandwich and salad _ tables, 
made by the Stainless Food Equip- 
ment Co., are refrigerated by a 4-hp. 


unit. Twelve varieties of luncheon 
salads are prepared every day for 
shopping housewives. 

O’Brien said that the management 
planned to streamline the basement 
kitchen and cafeteria and _ install 
some normal temperature and low- 
temperature walk-in boxes there. 

The Tea Room refrigeration in- 
stallation was made by the Wilder- 
man Refrigeration Co. here. 


Case Histories Cite Cochrane 
System of Condensate Drainage 


PHILADELPHIA—A new 24-page 
publication on the Cochrane C-B 
System of condensate drainage con- 
trol comprises six pages of a techni- 
cal discussion of this method of high 
pressure, high temperature conden- 
sate return, followed by specifications 
of the two types of C-B unit, after 
which are detailed 57 case histories 
and testimonials. 

Publication No. 3250 is issued by 
Cochrane Corp., 17th St. & Allegheny 
Ave., Philadelphia 32. In Canada, Ad- 
dress Canadian General Electric Co., 
Ltd., 212 King St. West, Toronto, 
Ont., Can. 


MASTER-BILT Affached Unit 
BEVERAGE COOLER 


Now available in all models both Standard finish Baked Gray Enamel 
or Stainless Steel Exterior. 


oedsececeseacengaes 


498s 


teepenessness 


Attached Unit Beverage Coolers are sold complete with Kelvinator or 
General Electric Sealed Condensing Unit, fully charged with gas and ready to 


plug in for immediate use. 


Gravity Coil Cooling... 


Not forced air; no fans. Addition of warm beer 


(compartment refills) does not affect temperature of beer already cooled. 


jottle Compartments . . . 


Coils (5@” tubing) form separate compartments 


or easy separation of brands. Each bottle has direct contact with coils, is 


‘venly and individually cooled. 


\aster-Bilt Ice Cube Maker can be installed at factory in BC-30-AU and 
3C-40-AU Attached Unit models. Model BC-20-AU, %4 H. P. Unit, 20- 


ase Capacity ... 


Model BC-30-AU, 4 H. P. Unit, 30-case capacity .. . 


lodel BC-40-AU, 14 H. P. Unit, 40-case capacity. 


vgged Construction... 


“Master-Bilt” by master refrigeration craftsmen to 
-ive long years of trouble-free service. 


Distributors and Dealers: There is some territory available. 
Write for details, 


MASTER-BILT 
REFRIGERATION ws. co. 


920 PALM STREET «+ 


ST. LOUIS 7, MO. 
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RIGHT: Two. girls’ in 
Rhodes’ Tea Room work- 
ing between fountain and 
ice cream cabinet. Com- 
partment cabinet in fore- 
ground keeps foods warm. 


BELOW: Positioning of 
bobtail fountain and ice 
cream cabinet’ enables 
fountain girl to fill orders 
in minimum time. 


Fluid Tile Designed for 
Use In Cold Storage Plant 


CLEVELAND—Claimed to simpli- 
fy the maintenance of high standards 
of sanitation in cold storage plants, 
etc., a fluid tile that can be applied 
with brush or spray is being produced 
by the Master Mechanics Co., Cleve- 
land 13. 

‘‘Masterkote Sanitile’ and its Rub- 
bertex base coat have been used on 
interior and exterior walls, floors, 
and ceilings, and can be applied on 
Virtually any surface—cement, plas- 


supply any color. Finish may be a 
high gloss or semi-gloss. 

Sanitiled surfaces are not affected 
by vapors, steam, condensation, 
acids, or alkalis, and are said to 
be non-conducive to the propagation 
of fungus, bacteria, and mold. 

To meet the requirements of appli- 
cation to various surfaces under 
varying conditions several types of 
prime and finish coats are available. 
Recommendations as to which should 
be used for the particular applica- 
tion will be made by Master. 


Cornell Buys Haglund Furniture 


JAMESTOWN, N. Y. — Haglund 
Furniture Co., one of Jamestown’s 
oldest furniture and _ appliance 
dealers, has been purchased from 
Russell C. Haglund by Harold T. 
Cornell. 

Founded by the late Charles G. 
Haglund, the store was operated by 
him for some 30 years. Since 
Haglund’s retirement seven years 
ago, his son Russell, has operated it. 
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SEALED COOLING B&G CONDENSER — CRF 
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TYPICAL REFRIGERATION SYSTEM 
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BELL & GOSSETT CO. COMPONENTS 
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B & G CENTRIFUGAL PUMPS 


You'll find all your re- 
frigeration pumping 
requirements Satisfied 
by the wide range of 
heads and capacities 
offered by B & G Cen- 
trifugal Pumps. Cata- 
logs on request. 


*Reg. U.S. Pat. Off. 
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The above diagram presents a sound 
guide to refrigeration equipment selec- 
tion. Because when you specify B & G 
Refrigeration Units you receive the 
benefits of a quarter century’s experi- 
ence in the design, manufacture and in- 
stallation of heat transfer equipment. 

B & G Condensers and Evaporators 
are designed to deliver maximum ton- 
nage with minimum operating expensc, 
They give long, trouble-free serv.ce— 
because they're built right—and nave 
proved it in the field. 

When you've seen all the facts you'll 
agree that here is refrigeration equip- 
ment you can depend upon. Send today : 
for catalogs giving complete descrip- 
tions and engineering data. 


Hydre-Fic 


REFRIGERATION EQUIPMENT 


BELL & GOSSETT COMPANY - Dept. R8D-47, Morton Grove, Illinois 
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| SPECIFY 


COUNTS 


AMMONIA. 
CONDENSERS 


OlL SEPARATORS 

LIQUID RECEIVERS 

i, HEAT EXCHANGERS 
PIPE AND FIN COILS 


*SINCE 
1919 


Select the 

items you DRY-EXWATER CHILLERS 

@re inter- 

nto in, EVAPORATIVE CONDENSERS 
and... 


HI-PEAK WATER COOLERS 


FREON SHELL AND TUBE 
CONDENSERS 


FREON SHELL AND COIL 
CONDENSERS 


BLO-COLD INDUSTRIAL 
UNIT COOLERS 


ACME INDUSTRIES inc. 


JACKSON, MICHIGAN 
Representatives in principal Cities 


=a ——— 
Your Copy of © 
the 1949 


AUTOMATIC CATALOG 


AUTOMATIC’S new 164 page 
WHOLESALE Catalog is now off 
the press . . . yours on request! 
And, with it, you get our free price 
service, if you desire it. Write for 
S, | your copy of the catalog now, on 
= 7 your business letterhead. 


a = Avtomatic Heating & Cooliag 


Supply 
Div. of WEIL-McLAIN COMPANY 


| Se, Leute Hotel inctulle Mare Caaditioners 
pies 


| 


Looking over one of the 
36 G-E Type AD 32 re- 
| mote air conditioners re- 
| cently installed in the 
| Hotel Sheraton, St. Louis, 
are Robert B. Stocking, 
general manager of the 
hotel; Harold F. Smiddy, 
| vice president of General 
| Electric and general man- 
| ager of its Air Condition- 
_ ing Department; and C. J. 
| Rigby, local G-E repre- 
| sentative. The units pro- 
| vide year-round air condi- 
tioning and enable room 
occupants to select what- 
ever “personal weather” 
they desire. The installa- 
tion of the 36 units marks 
another step in the Shera- 
ton’s air conditioning pro- 
gram which when com- 
pleted will include more 


é » 647 W. Lake St., Chicago 6, Il. 


than 500 rooms. 


a? 


| Wel-Met Co. Booklet Includes 


Information on Bearing Needs 


KENT, Ohio—A new four-page 
catalog on self-lubricating bearing 
materials for experimental, emer- 
gency, and small lot bearing require- 
ments, has just been published by 
The Wel-Met Co. here. 

It includes listings of solid and 
cored bars in all sizes up to 12 in. 
in length and 2% in. in diameter, and 
6 x 18-in. plates % to 1-in. thick. 
Also included are specifications and 
sizes of finished,  self-lubricating 
powdered metal bearings, the com- 
pany said. 


Moeller Covers 3-State Area 
For Hamilton Clothes Dryers 


PORTLAND, Ore.—Harry Moeller 
has been appointed field representa- 
tive for the Pacific Coast states of 
Oregon, Washington, and California, 
clothes 
dryers, reports Chas. H. Rippe, Jr., 
sales director Home Appliance divi- 
sion, Hamilton Mfg. Co. He will make 


for Hamilton automatic 


his headquarters in Portland. 


Moeller’s experience in appliance 
merchandising goes back to 1919. For 
the past four years he was sales 
manager of the F. B. Connelly Co., 


here. 


bone-dry. This is accomplished 


In making an installation the 


copper used. 


From one sealed end to the other you can depend 
on it that Dryseal Refrigeration Tube will be 


and subjecting the tube to precise, mechanical 
sealing at the factory. Moisture is out! 


unbroken until the connection is made, as the seal 
has the same diameter as the tube, and therefore, 
will pass through any opening large enough for 
the tube itself. Installation is extremely simple as 
the uniform dead-softness of Dryseal enables it 
to be bent by hand with little effort. You'll also 
find, when you flare Dryseal Tube for compression 
fittings, that it does not split on the end. This is 
because of the ductility and soft temper of the 


Dryseal is made to new, more economical- 
dimensional standards with tube sizes from \%” to 


by dehydrating 


installation. .: 


seal can be left 


. 
Mills: Baltimore, Md.; Chicago, Ill.; Detroit, Mich.; 
Los Angeles and Riverside, Calif.; New Bedford, 
Mass.; Rome, N. Y.—Sales Offices in Principal Cities, 
Distributors Everywhere, 


Ask your distributor about Dryseal next time 
you order refrigeration tube. He has Dryseal and 
will give you prompt delivery. 


REVERE 


COPPER AND BRASS INCORPORATED 
Founded by Paul Revere in 1801 
230 Park Avenue, New York 17, New York 


NO MOISTURE 


can get by this SEAL! 


Revere puts the crimp on moisture in refrigeration 
and air conditioning lines with DRYSEAL 


%” O.D. It comes neatly packed; two 50-foot coils 
to the carton. Carton is attractively designed so 
that it is easy to identify in stock. All of which 
makes for an easier, faster, trouble-free, quality 


J! 


Q. 


Will Spot-Cooling Prove More Economica’ 
For Use In Garment Manufacturing Plant‘ 


Editor’s Note: Many readers 
who are in the air conditioning 
business occasionally come up 
against an application problem 
that can cause trouble if not 
properly solved. If you have such 
a problem, you are invited to 
write to Air Conditioning & Re- 
frigeration News for advice. 

The NEWS has arranged for 
James J.. LaSalvia, veteran air 
conditioning engineer and author 
of the popular series “Key to Air 
Conditioning,” to answer your 
questions. There is no charge. 


Comfort Engineering Co. 
Tupelo, Miss. 
Editor: 
I am unable to find any satisfac- 
tory data as regards design condi- 


— 


tions and preferred types of app) 2a. 
tion which should be used in air 
conditioning garment manufactu) ng 
plants which use sewing mach ies 
in large numbers. I would very m ch 
appreciate it if you would write ne 
whether you know of any app! :a. 
tions in which spot-cooling has b en 
used in lieu of complete air co) jj. 
tioning where cost factors are } »r. 
haps the governing factors. 

I have in mind a plant, size 14 x 
200 ft. with about 250 machines : ng 
300 employes, and the weather |: ad 
would be approximately 40 tons. Df 
course, I realize that you can ot 
analyze and suggest a design fr m 
such meager information, but wo ld 
appreciate having as much des. 2n 
data as may occur to you. 

N. B. BUCHANA? 


¢ 


Spot-Cooling Usually Requires Twiceas Much 
Refrigeration Because of Heavy Load Factor 


Dear Mr. Buchanan: 


Your letter regarding conditions 
which should be carried in garment 
manufacturing plants, and whether 
any application has used spot cool- 
ing, instead of complete air condi- 
tioning, requires two answers. 


In regards to preferred conditions 
which should be carried in garment 


, plants, the following are considered 
’ to be standard with the industry: 


Cotton 
Carding 78° d.b. and 55% r.h. 
Combing 78° d.b. and 65% r.h. 
Roving 78° d.b. and 60% r.h. 
Spinning 70° d.b. and 60% r.h. 
Weaving 70° d.b. and 85% r.h. 
Rayon 
Spinning 70° d.b. and 85% r.h. 
Throwing 70° d.b. and 60% r.h. 
Weaving 80° d.b. and 70% r.h: 
Silk 
Dressing 78° d.b. and 65% r.h. 
Spinning 78° d.b. and 70% r.h. 
Throwing 78° d.b. and 70% r.h. 
Weaving 78° d.b. and 70% r.h. 


Wool 
Carding 78° d.b. and 70% r-h. 
Spinning 78° d.b. and 60% r-h. 
Weaving 78° d.b. and 55% r.h. 


For sewing and cutting depart- 
ments of the cloth for all of the above 
types of textiles, the space should 
be designed for 78° d.b. and 50% r.h. 

The foregoing are set-up conditions 
for the various divisions of the textile 
industry. In general they have proven 
satisfactory but these conditions can 
vary one to two degrees lower in dry- 
bulb temperatures and 5% less in 
relative humidity and still be within 
proper conditions. 

You will note that there is a differ- 
ence in the conditions to be main- 
tained between the various textiles. 

As to the second part of your letter, 
small spaces within larger ones have 
been spot cooled, but, in order to do 
it properly the amount of refrigera- 
tion is usually twice as much as 
would be required for similar space 
when the entire space is air condi- 
tioned. I would suggest you forget 
spot cooling for any job. The cost 
is too great for the results obtained. 


JAMES J. LASALVIA 


bites 


Here is real Refrigeration 
Application help! 


Even with a sound knowledge 
of refrigeration principles and 
a broad installation experience, 
refrigeration men rarely find the 
answers on any two jobs to be 
alike. That is why we have in- 
cluded a great deal of helpful, 
time-saving application data in 
this new Brunner catalog. Sev- 
eral pages of “cross section” 
illustrations help in showing 
customers exactly why you rec- 
ommend a certain size and type 
of condensing unit. 


eg important are 22 pages 
of illustrations and capacity 
data on all the Brunner ait and 
water cooled refrigeration con- 
densing units. 


BRUNNER 
MANUFACTURING CO. 
Utica 1, New York, U.S. A. 


® To responsible refrigeration men, this data will prove valuable. A note 
on your letterhead will bring a copy by return mail. No charge. 


REFRIGERATION 
CONDENSING UNITS 


--.@ size and type 


AIR AND WATER COOLED MODELs 
V4 HP. TO 30 HP. 


a ee iy eee ree 


Lux 
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Figu 
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x plastic food molds for ice 


Lux: 


Selling Is Thinking 


It Doesn’t Take Tricks, Stunts To Get Orders, Just Work, 
and Knowing When To Stop Talking 


Vision, Personality, 


CHICAGO —“Salesmanship is a 
thinking process, not a talking pro- 
cess,” locker plant operators were 
advised by O. J. McClure, sales coun- 
sellor, at the tenth annual meeting 
of the National Frozen Food Locker 
Association held at the Stevens hotel 


did years ago. People want kindness 
from salesmen today. 

“And if you make an appointment, 
be on time. Use clean language, and 
don’t smoke or chew,” he advised. 
“Why take a chance. Very import- 
tant—get the man’s name right. 

“Women are a problem in selling,” 


“Too many salesmen start out with 
a flowing description of the wonder- 
ful plant where the product is made, 
apparently not realizing that the 
prospect doesn’t care about that. 
He’s interested in his own problem. 

“When it comes to closing the 
sale, remember it’s the smart sales- 


Big PRICE CUT 
LIST REDUCED '/ 


JEWETT 
FREEZER 


cube trays. here. 
This was one of the two “funda- McClure cautioned. “It’s not that man who knows when to keep his 
* * a eer 

114 x mentals” of selling that McClure women are harder to deal with, but mouth shut. Many times the prospect SENTRY 
es nd ; emphasized, the other being: that they have a different way of has been ‘sold’ but the salesman 
ar lad Mole Produce Frozen “You don’t make money on your thinking. They use intuition more than keeps right on talking, much to the eS 
ns. Df merchandise, you make it on the’ reason, and are apt to be more would-be purchaser’s annoyance.” — should sell one on 
can o — people who buy from you. formal in their thinking than men. UL. It’ h Pgh: Baga sh tig ce i 
. ft 7 Figures In Ice Cube Tray “There are many false notions Also, women are more apt to follow Barlow & Seeli Becomes have been deespened bes breakdown. 
wo ld about good salesmanship. It doesn’t popular polls in their thinking.” g ggvicn af senthapiesl alkene, You kaw the ores 
des, »n OKLAHOMA CITY, Okla.—Grant take tricks or stunts to get orders. The actual making to the sale was Speed Queen Corp Oct 1 They need the Sentry. 

Mfg. Co. here has designed a set of Salesmanship does not mean glib- placed by McClure in the category ; . wean ae. ‘battery operated with 
NA? four new Luxtrex plastic food molds, ness, or high pressure, or exaggera- of “generalship.” RIPON, Wis. — Effective Oct. 1, |5 year battery life...100 hour buzzer operation.. 

tion. In fact, there’s no mystery “The important ‘approach’ merely Barlow & Seelig Mfg. Co. will be extra profit margin...write for complete story. 


complete with popsicle sticks, to go 
into the freezer compartments of 
household refrigerators, or into home 
freezers. 

In gay colors, the molds produce a 


about salesmanship. 

“And this may surprise you, but 
I’ve found that smaller communities 
usually have better salesmanship 
than do the large cities. Also,’ Mc- 


consists of what you say and do 
when you first meet your prospect. 
Don’t be too friendly. Too much shak- 
ing hands is no good. 

“A typical good approach is simply 


known as Speed Queen Corp. 

The change of name was voted by 
stockholders at a special meeting held 
here recently. 

The company manufactures domes- 


JEWETT ASSOCIATES 


1053 MAIN STREET 


BUFFALO 8, N. Y. 


Available from 
1/2 to 10 H.P. 


“Sr eee 
ae *, 


ny, gingerbread boy, clown, and . ee : . : 
or re Bg The a wae also be Clure said, “salesmanship is not the to say, Good morning, Mr. X," but tic washing machines, ironing ma- 
used without sticks for gelatin salads art of taking advantage of someone. say it as if you mean it. Say it sO chines, and other laundry equipment. CLEANABLE 
— and desserts. Rather, good salesmanship lies = the it hey = to you. You'll do The washers are sold under the trade DOUBLE-TUBE 
The molds are especially helpful in ane pong ggg oo aa, oo 4 ened, ice your approaches,” name of “Speed Queen. COUNTER-FLOW i 
6 rh. getting children to take the proper men. They have to be born as “After the approach you start Ad H | P 20-C Di id d WATER-COOLED . * 
6 rh. —- nag poe ss a workers, however, and they must your sales talk, but be sure to begin om vuye -Cent Dividen CONDENSERS 
o ¥r.h ye on yee gy Po eee ae have the desire to sell.” with what the prospect is thinking CHICAGO—L. C. Park, treasurer atte tas Meccninen 
part- ade ing lded i , =—"s k lik Age is no handicap in becoming about. Begin with trying to show of Admiral Corp., announced at the ; 
rbove spinach mo gy my e rs d — +. salesman, McClure reminded the him how you might solve his prob- board of directors meeting a dividend a vf // : 
hould a ce —_ un for Jaded ap- locker operators. lem. After this you can talk about for the third quarter of 20 cents ite. é i 
> rh. petites. ; “A man can actually learn more’ the performance of your product, and per share to stockholders of record Fea BLDG. 
tions The molds have a suggested retail readily after he has reached middle finally you can talk about the plant at close of business Sept. 17, payable PITTSBURGH 22, PA. 
xtile price of 59 cents for a four-piece set. ape than he could before, but he where it’s produced. on Sept. 30. ' 
oven : must be able to keep his mind open ®— seeeenines 
} can to new and better ideas. 
dry- Nelson Named Deepfreeze “These facts, plus the necessity 
Ss in Softer that he must not fear competition, 
ithin Distributor In Potomac Area can be summarized in the statement 
that the salesman must have cour- 
ffer- BALTIMORE—Nelson & Co. here, age. The NEW 
\ain- has been appointed distributor for “He must also have vision,” said 
‘iles. the Deepfreeze line, the firm an- McClure, “vision that lets him talk 
tter nounced. from the other person’s viewpoint. 
lave Nelson’s territory takes in Sussex This means, too, that the salesman 
> do County, Delaware; Accomack and  wmust realize that people think more 
era- Northampton counties, Virginia; about appearance today, and that 
as Berkeley, Grant, Hampshire, Hardy, people are generally in a _ bigger pt ay hy dS dag 2 
ace | Jefferson, Mineral, Morgan, and Pen- hurry today. TRE EZ E ine Bi Ml 
ndi- _ dleton counties, West Virginia; Wash- “As for personality, that’s just the 
rget_ —_— ington, D. C.; Baltimore; and 18 of man himself. Courtesy is a part of 
cost the. 23 counties in Maryland. personality, and comes under the 
ned. _ Arthur L. Nelson is president of problem of ‘vision.’ People show more 
[A the company. courtesy to salesmen today than they 


: 
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'O INSTALL— 


F. SRE VALVES incorporate wrench flats for 
in vidually tightening flare connections. 


S\ EAT VALVES have unique sweat connec- 
ti, is permitting soft or silver soldering with- 
© disassembling. 


NO S RVICE REQUIRED— 


Sc -ntifie lubrication, large bearing surfaces, 
&° polished stem head eliminate wear and 
os “re smooth, easy operation. 


“LIFE-TIME” 
¢: shragm and seat performance. 


rolled stem travel assures 


Upper stem 


(Set of Four) 


One piece 
Lower stem 


SUPERIOR One piece 
= Forged brass body 
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The First 


REAL SPACE SAVER 
in Home Freezer History 


apartments where space is limited. And Schae- 
fer offers a Pak-A-Way for every need—each 
priced, designed and styled to make them sell! 
Size for size Pak-A-Way is the greatest value in 


the home freezer industry. 


Investigate the Pak-A-Way line! Compare 
it with any other. Then you’ll see why Pak-A- 


Way gives you everything you want in a home 
freezer—at a price to sell. 


MADE BY 


CREATES 
an entirely 


and 
Handwheel - 
Assembly Pa N d WwW MAR K E T 
: HERE’S SOMETHING NEw! . . . The Schaefer 3 
Diaphragms Pak-A-Way Freezer Bin for small homes and FOR 


FREEZER 
SALES 


A Model for Every Need 


PAK-A-WAY 800—8 cu. ft., PAK-A-WAY 1500— 


15.07 cu. ft., PAK-A-WAY 2100—21.33 cu. ft., 
each with many new and exclusive features and 
all priced to sell. 


sind ee ° ih date hiee 


Manufacturers of Schaefer Ice Cream Cabinets, Clearview Ice Cream and Frozen 
Food Merchandising-Display Cabinets, Pak-A-Way Home and Farm Freezers. 


1509 WEST VENTS 7 AVE. 
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WITH SPRAY COOLERS | 


-.. gives always full capacity because 
there is no interruption for defrosting 
at sub-zero temperatures; protects 
quality in foods. " 
NIAGARA BLOWER COMPANY 
30 Years of Service in Air Engineering | 
405 Lexington Ave., New York 17, N. Y. 


| MOTOR-BASE 
" ADAPTERS 


Our No. 103-C | to 3 
h. p. motor adapter 
set is rapidly gaining 
popularity with air 
conditioning equipment 
manufacturers, and 
service engineers. 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 
4730 JOY ROAD 
DETROIT 4, MICHIGAN 


Yg to Ys hp.—101-D 
Yo to % hp.—102-C 
1 to 3 hp.—103-C 


located that larger office areas can be 


installation of additional service connections. 
background) can be erected where needed. 


WILSON 


REFRIGERATION, INC. 


@ FARM AND HOME FREEZERS 

@REACH-IN REFRIGERATORS 

@WALK-IN REFRIGERATORS 
@FARM MILK COOLERS 


Air Conditioning Used To Cool 
Rock Going Into Nebraska Dam — 


ALMA, Neb.—Rock aggregate for 
use on the Harlan County Dam pro- 
ject which recently got underway 
near here is being cooled by a huge 
air conditioning system. 

Chilled air to cool the aggregate 
is blown through heavily insulated 
| tubes three feet in diameter, and up 
eee tO) 6Sept. 1 approximately 100,000 
SMYRNA ° oeee a aw am cubic yards of concrete had been 
. placed and cooled by this method. 


© 


Where Water Is the Problem. si 


CHOOSE COVERNAIR 


EVAPORATIVE CONDENSERS 


If you think a camel goes a long way on a little water . . . then 
you should see this Governair Evaporative Condenser operate! 
Save up to 95% of water normally used by water-wasting type 
condensers! Eliminate waste-water disposal problems and pump- 
ing costs, too. Engineered to give maximum efficiency and 
performance at a minimum cost. 

Choose a Governair Evaporative Condenser, and forget those 
water problems! 

Governair Evaporative Condensers are also furnished as an 
integral part of universally acclaimed Governair Packaged Air 
Conditioners. 


Se} 
AIR CONDITIONER COMPLETELY PACKAGED UNIT BLAST COILS FOR 
AIR CONDITIONER COOLER HEATING & COOLING 


ORIGINATORS OF COMPLETELY PACKAGED AIR CONDITIONERS 
lS 


GOVERNAIR | 


>S—_ - 
GOVERNAIR CORPORATION + 513 N. BLACKWELDER * OKLAHOMA CITY, OKLA. 


Accounting offices at Cincinnati Chemical Works have outlets for air conditioning so 


sub-divided at any future time without 
Hollow metal partitions (as shown in 


* % 


Chemical Plant Needs No 
Supplementary Service 
Connections for Changes 


CINCINNATI—New executive and 
business offices of the Cincinnati 
Chemical Works, Inc. on Laidlaw 
Ave. here, are fully air conditioned 
and have been constructed in such 
a manner to facilitate future rear- 
rangement of offices, which will keep 
air conditioning and other features, 
by the mere shifting of hollow metal 
partitions. 

Designed and built by The Austin 
Co., the engineered layout of wire 
ways under the asphalt tile floor and 
recessed flush fluorescent  troffer 
units in the metal acoustic ceilings 
will automatically permit this sub- 
division without any supplementary 
work. They provide for any required 
phone or office machinery connections 
and an average illumination of 50- 
foot candles throughout. ; 

All permanent partitions in the 
165-ft. laboratory wing are of glazed 
ceramic tile, with movable hollow 
metal partitions for sub-offices and 
temporary enclosures. Controlled 
ventilation, with a minimum of 12 
air changes per hour, is provided in 
the laboratory wing by means of a 
46,000 c.f.m..fan system and motor 
operated exhaust fans on the roof, 
which serve the individual laboratory 
hoods. 

All service piping, including hot, 
cold and distilled water, compressed 
air, vacuum, and illuminating gas— 
as well as power distribution lines 
and ventilating duct—has been car- 
ried through this area in two-foot 
walls along the corridors. 

Air conditioning equipment, with 
an aggregate cooling capacity of 160 
tons, has been installed on the ground 
floor directly below the administra- 
tive and office area, which is served 


Cooling Outlets Located To Permit Later Sub-Division of Office 


In the basement room at Cincinnati Chemical are located two 60-ton Carrier compresso: ;, 


serving the 


14-zone air conditioning system. 


Low-limit thermostats and _ indicating 


thermometers are mounted at eye level on each duct, thus effecting individual contr. 
for each zone. 


Windows with Heat-Absorbing Plate 


— 


Glass Cut Cooling Load, Tests Show 


TOLEDO — Preliminary results of 
3-year tests at the Cleveland labora- 
tories of the American Society of 
Heating and Ventilating Engineers 
indicate important advantages for 
Thermopane double glazing over 
single glazing in cutting heat loads 
for summer air conditioning systems. 

Summer heat is 
through glass by three means, states 
a progress report just issued by 
Libbey-Owens-Ford Glass Co. These 
are: 1) direct solar radiation, where 
the window is exposed to direct sun- 
light; 2) sky or diffuse radiation 
caused by the air’s indirect reflection 
and absorption of solar radiation, 
which would cause some heat trans- 
mission through a window that is 
not exposed to direct sunlight; 3) 
conduction and convection of heat 
through glass, caused by the tem- 
perature differential inside and out. 

Direct and diffuse radiation of solar 
energy are the most important of 
these from an air conditioning stand- 
point, and the tests show Thermo- 
pane is efficient in reducing trans- 
mission of heat from these sources. 
For example, during a normal day 
82% of the sun’s energy passes 
through regular quarter-inch plate 
glass. This transmission is lowered 
to 71.5% when double Thermopane 
is used, consisting of two quarter- 
inch lights and a quarter-inch air 
space. The most substantial reduc- 
tion of all, however, is effected when 
heat absorbing plate glass is used as 
one light of a Thermopane_ unit. 
Transmission of solar energy is then 
reduced to 44.5%. 

Air conditioning savings in dollars 
and cents may be calculated from 
the experiments with heat transmis- 
sion by conduction and convection. 


transferred ‘ 


Using a day where the outdoor tem- 
perature is 95° and the indoor tem- 
perature is 80° with an _ exterior 
wind velocity of 15 m.p.h. (these are 
the conditions upon which air con- 
ditioning engineers usually base their 
cooling calculations) the time rate of 
flow of heat through a window by 
conduction and convection was mea- 
sured for single quarter-inch plate 
and for double Thermopane consist- 
ing of two quarter-inch lights and a 
quarter-inch air space. 

This time rate of flow is designated 
U. For single plate the U _ value 
equalled 1.06 B.t.u. (sq. ft.) (deg. F) 
(hr.) When the above Thermopane 
combination is used the value 1.06 
becomes 0.61. Heat absorbing plate 
does not affect reduction of surface- 
to-surface heat conduction, its value 
lying in the reduction of direct and 
diffuse solar radiation. 

Further calculations, using basic 
data in the 1949 Heating, Ventilating, 
Air Conditioning Guide, show that a 
5-ton reduction in the cooling load 
for a building, in latitude 40 degrees 
with 1,500 sq. ft. of unshaded western 
windows, can be effected with the 
use of heat absorbing Thermopane. 

The air conditioning plant of The 
Sampson Co., Chicago, was reduced 
by three tons with the use of Ther- 
mopane; A. Epstein & Sons, Chicago 
industrial engineers, also effected a 
three ton reduction by glazing their 
office windows with Thermopane; the 
size of the air conditioning plant of 
the Independent Pneumatic Tool Co., 
Chicago, was reduced 5% by use of 
Thermopane windows. The reduction 
in these and many other buildings 
would have been even more notable 
except for unusually high person oc- 
cupancy and artificial illumination. 


by the main 14-zone system, and is @— 


adjacent to the meeting room and | 
cafeteria, which are independently | 
air conditioned yrom the same equip- | 
ment room. 


Franklin Electric Co., Inc. 
Publishes Small Motor Catalog 


BLUFFTON, Ind.—Franklin Elec- 
tric Co., Inc. here has announced 
publication of a new catalog of frac- 
tional horsepower motors, showing 
all types in NEMA ands special 
mountings for standard and special 
applications. 


REFRIGERATION | 


_ HEATING PARTS 
and SUPPLIES — 


PVE mel Pastel Tite SERVICE THAT'S UNSURPASSED 


from the 


SUPPLY HOUSE THAT SERVICE BUILT 


Dependable efficient same-day filling of orders has built our business 
... Our reputation. Keep your stocks complete this easy, speedy way... 
just order from our FREE catalog. Saves you time... energy... money. 
Prices right. Wholesale only. 


SERVICE if7/PARTS CO. | 


2511 LAKE STREET 


MELROSE PARK, ILL. 


YOU BET RANCO WILL 
BE AT THE 


REMA Show 


BOOTHS 626 and 628 


We're looking forward to seeing 
you at the Atlantic City ALL-INDUSTRY 
Show, Nov. 
for us in Booths 626 and 628 in the 
Auditorium. You'll be mighty welcome! 


14-15-16-17-18. Look 


Look, too, for the new exact re- 
placements which have been added 


to the Ranco wholesaler line . . . the 
7) el most complete line of refrigeration 
eas Replacement Controls ever supplied to 


the trade. 


World's Largest Manufacturers of Refrigeration Controls 


... more than 20,000,000 controls now in use 


a 
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and 


() cking the 
Cherge (1) 


If ie complaint from the customer 


Refrigeration Problems 


their Solution 


by Paul Reed| 


For Service and Installation Engineers ae | 


and add refrigerant, we may find that 
all we succeed in doing is running 
up an excessive head pressure be- 
cause of overcharge, and yet the 
bubbles in the sight glass persist. 


BUBBLES ARE AIR? 


What else then can cause bubbles 
in the sight glass? One answer is 
air in the system. Air is_ non- 
condensable (at pressures and tem- 
peratures used in refrigerating sys- 
tems), so it doesn’t ever turn into a 
liquid in the system. It can only 
circulate as a gas, so if it gets into 
the liquid line, it shows up as bubbles 
in the sight glass. So bubbles in the 
sight glass could be air in the system. 


But they are not apt to be. Air 
usually gets trapped somewhere in 
the top of a receiver, in a float valve 
chamber, in an oil separator, in the 
dome of a hermetic unit, or any 
other place where it can pocket. Air 
avoids circulating with the refriger- 
ant, especially the liquid refrigerant, 
if it can keep from it. 


BUBBLES ARE REFRIGERANT 
VAPOR? 


If the bubbles are refrigerant gas, 
why don’t they condense in with the 
liquid? The answer to this one is 
that they are often formed in the 
liquid line. That is, the liquid starts 
out in the liquid line as a solid liquid. 
Plenty of liquid in the receiver will 
seal the outlet to the liquid line. So 
the refrigerant starts out in the 
liquid line as a solid liquid, and no 
bubbles. 

What then, causes the bubbles to 
form in the liquid line? The answer 
to this is another question. The 
bubbles are gas; and what causes a 
liquid, under pressure, to turn into 
a gas? The answer is two-fold: 

1. Reduction of pressure. If the 
pressure on a liquid is released or 
reduced, the liquid boils or evapo- 
rates, and changes to a gas. So if 
the liquid in the liquid line passes 
through a restriction there is a pres- 
sure drop, and some of the liquid 
changes to a gas which shows up 
as bubbles in the sight glass. 


LINE RESTRICTION MAY 
CAUSE BUBBLES 


This reduction in pressure or pres- 
sure drop may be due to a kink in 
the liquid line, or a strainer, dehy- 
drator, or valve that restricts the 
liquid flow and thus causes a pres- 
sure drop. 

For these pressure drops to show 
up as bubbles in the sight glass, the 


is the: the refrigerator is warm, but 
that .e machine runs all the time, 
one ¢° the first things that a service 
engineer thinks of is that the system 
is low on charge, that is, short of 
refrigerant. 
SSO: i, And with those symptoms, his first 
rating guess, before he even saw the refrig- 
ontr..| erator would be more apt to be right 
than wrong. For that very reason, 
— — he should check rather carefully to 
be sure that a shortage of refrigerant 
’ is really the cause of the trouble and 
e not something else that causes 
similar symptoms. 
He should watch that he doesn’t 
WV become “short-of-refrigerant” con- 
scious and too ready to start putting 
in more refrigerant—‘‘give it a shot.” 
r tem- Service managers know that many 
'_tem- men get “complexes”; one has an 
cterior expansion valve complex, and 
-— changes three times as many expan- 
a sion valves as any other man in the 
> their crew. Another has a_short-of-gas 
ate of complex, and uses three times as 
ww by much refrigerant on his service calls 
— as any of the other men. Another 
Plate picks on discharge valves, etc. So it 
nsist- is a good idea to check up on our- 
and a selves once in a while and review 
— our methods of diagnosis and test. 
“4 BUBBLES IN SIGHT GLASS 
For example, what symptoms indi- 
. 1.06 cate that there is insufficient refrig- 
plate erant in the systems, that is, that 
rface- it is low on charge? 
value One of the most trustworthy is to 
t and put a sight glass in the liquid line, 
and if it shows’ bubbles’ going 
basic through, a low-on-charge condition is 
ating, indicated. This may mean that there 
hat a is not enough liquid refrigerant in 
load _— the receiver (or in the bottom of the 
grees condenser if the unit does not use a 
stern receiver) to make a liquid seal at the 
1 the entrance to the liquid line. As a 
ne. result, some of the gas blows by with 
- The the liquid, and this gas shows as 
ened bubbles in the sight glass. 
Ther- Since the gas is just about direct 
icago from the condenser, it is hot; so the 
ed a liquid line becomes hot from this hot 
their gas. A hot liquid line may be an 
+ the indication of low-on-charge. 
nt of But bubbles in the sight glass are 
| Co., not a positive indication of low-on- 
se of charge. They can be the result of 
ction other conditions, so if we accept them 
lings as a sure indication of low-on-charge, 
table 
n oc- 
ition. 
> 
ED Efficiency — Beauty — Conve- 
nience and Economy mark 
the La Crosse Dry Storage 
Cooler as the finest piece of 
4 equipment available. Curved, 
Stainless steel, slide away 
; : doors are fingertip controlled. 


~ 


Adjustable partitions and 
Shelf offers greater capacity. 
Sturdily constructed — re- 
cessed base—sizes 4’—6’—8’ 
and 10’, 


Designed to utilize ‘‘lost 
space”’ previously found over 
compressor. Perfectly placed 
for sandwich counter—mix- 
ing compartment—glass stor- 
age. 6° model illustrated. 


¢ 


OTHER POPULAR 


Dry Storage Bottle Cooler with Utility Housing 


A model from the Complete Line of Commercial Refrigeration 
Equipment from La Crosse will fill the demands of any job. 


ITEMS FROM LA CROSSE: 
ICE CUBE MAKERS - WALK IN COOLERS - GLASS €HILLERS 


LA CROSSE COOLER CO. 


2809-17 Losey Blvd. So., La Crosse, Wisconsin 


Also available in 4’—8’—10’ 
sizes. Features fingertip con- 
trolled slide away doors. 


Cable address: Eximport 


Export Representatives: Melvin Pine & Co. 
80 Broad St., New York 4, New York 


sight glass must be located in the 
liquid line beyond the restriction that 
causes the pressure drop; that is, 
beyond and on the down pressure 
side of the strainer, dehydrator, etc. 


If the sight glass is on the upper 
side of the restriction it would not 
show the bubbles that were caused 
by the restriction, although they 
would be on the down pressure side. 
The sight glass would be showing 
that the system had enough refrig- 
erant, and telling the truth; for 
there would be solid liquid to the 
liquid line. 

The evaporator might act the same 
as if the system were low-on-charge, 
for it might be “starved” and only 
partly frosted, and yet the trouble 
would not be due to low-on-charge, 
but rather to excessive pressure drop 
in the liquid line. 


HEIGHT OF LIQUID LINE 


In addition to actual restrictions in 
the liquid line, such as kinks, par- 
tially stopped strainers, etc., and to 
the liquid line being too small or too 
long, pressure drop in the liquid line 
may be due to a very considerable 
rise in the liquid line. 


In that case the pressure drop 
would be caused by the weight of the 
liquid itself. The higher the evapo- 
rator is above the receiver, the longer 
must be the liquid line and the 
greater is the weight of the liquid 
in the liquid line. 

This column of liquid bears its full 
weight on the liquid in the condenser, 
receiver, and at the bottom end of 
the liquid line. So the condensing 
pressure is automatically increased in 
an amount represented by the weight 
of the column of liquid refrigerant 
the height of the liquid line. 


For ‘Freon-12” at 90° this is about 
5% p.s.i. for each 10-ft. rise. For 
methyl chloride, it is less; for methy! 
chloride is lighter than ‘“Freon-12,” 
that is, has lower density. For 
methyl at 90°, the liquid weight is 
equivalent to a pressure of 3.9 p.s.i. 
for each 10 ft. of height of the liquid 
line. 


Up near the top of the line there 
is less weight of liquid than at the 
bottom so for every foot rise of 
liquid line, there is a reduction in 
pressure, for the weight of liquid 
becomes less. Thus, there is a very 
considerable pressure drop from the 
bottom to the top of the liquid line, 
and this pressure drop is in addition 
to that caused by restrictions, the 
length and size of the liquid line, etc. 


The farther up a vertical liquid line 
a sight glass is placed, the more 


’ would be the bubbles, due to the 


pressure drop resulting from the 
weight of the liquid refrigerant. 


BUBBLES FROM HEATING 
THE LIQUID 


2. Rise of temperature. If heat is 
added to a vessel containing liquid 
refrigerant, and with the pressure 
remaining the same, the liquid re- 
frigerant boils, that is, it changes to 
a gas. If the sight glass were lo- 
cated beyond the point at which the 
refrigerant was _ heated, bubbles 
would appear in the sight glass, and 
these bubbles would be the gas that 
the liquid had released because it 
had been heated. 

The liquid line might be heated by 
passing in contact with or near some 
source of heat—a furnace, hot water 
heater, or other source of heat. 


(To Be Continued) 


Kano Laboratories Chemical 
Loosens Stuck-Together Parts 


CHICAGO —A new chemical for 
loosening stuck-together parts and 
a container for shooting the chemi- 
cal into the trouble spot has been 
announced by the Kano Laboratories, 
75 E. Wacker Drive here. 


The chemical is called Kano Kroil 


Customer-Bidding on ‘Clearance’ Items 
Still Nets Appliance Dealer 10% Profit 


Store Gives Patron Chance To Boost Original Bid by Phone 


NEW ROCHELLE, N. Y.—Here’s 
a clever merchandising stunt which 
sold an all-time record of new appli- 
ances in the space of a few days for 
Packard Frank, Inc., appliance deal- 
ership here. 

Under the plan, the store recently 
offered a “best bid sale” during 
which all furniture and appliances 
shown through the store was mark- 
ed with a price tag giving the regu- 
lar price before the sale was inaugu- 
rated, and inviting the customer to 
make a bid. 

Two full-page newspaper adver- 
tisements announced the sale, and 
offered New Rochelle homeowners an 
opportunity to bid competitively with 
each other for the available appli- 
ances. 


As customers came in, they were 
greeted and told that they might 
make a bid on anything shown in 
the store, utilizing a special form, 
entering their name, telephone num- 
ber, and the amount they wished to 
bid for the item. 


“Each bidder had to put down 25% 
deposit on whatever amount he bid 
for a particular item,” A. W. Pack- 
ard, head of the firm, explained. 
“Every customer got the same op- 
portunity, and could bid any amount 
he felt was acceptable for the appli- 
ance. All of the bids on each item 
were accumulated in the company’s 
office.” 

In the office, each bid was studied 
as it came in. Those who had al- 
ready entered a bid on any appliance 


were offered information on higher 
bids by telephone. 

In this way, if one customer bid 
$150, for example, for an apartment- 
size refrigerator, and another bid for 
$165 was received the following day, 
the first housewife was telephoned, 
informed of the new bid, and invited 
to raise the amount of her bid if 
she wished. 

This ‘competitive angle’ kept the 
sale moving briskly, according to 
Packard—and almost every customer 
who took the trouble to put down a 
deposit on any item increased his bid 
once or twice before the item was 
eventually sold. P 


Most of the salespeople and execu- 
tives of the store were kept busy on 
the telephone during the sale, passing 
out information and collecting new 
bid information. 

At the end of a seven-day period, 
almost all of the appliance and furni- 
ture stock in the store, which came 
within the confines of the sale had 
been sold. Surprisingly, most of the 
merchandise was sold within a few 
dollars of its original list price, with 
reductions in most cases amounting” 
to less than average markdown. 


“We showed a profit of at least 
10% on all of this merchandise, 
which needed clearance anyhow,” 
Packard said. “By far the most 
valuable feature of the sale was the 
fact that it brought many prospects 
around from other communities who 
might otherwise never have entered 
our store.” 


and the container the Kroiler. The | 


former is claimed to creep 
millionth of an inch spaces to dis- 
solve dried oils, rust, and corrosion 
and to supply the necessary lubrica- 
tion to loosen the part. It is also 
claimed not to harm the metal. 
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RUGGED 
COMPACT 
SIMPLE 7 
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Y CONTROL 


} Field tested and proved on more than 
4 12,000 actual installations! i 


It packs more performance into 4-3/16 inches 
than any valve you've ever seen! 


EXPERIENCE... 


Perfected after years of research, this latest Alco 
Thermo Valve is designed expressly for small com- 
mercial fixtures (capacity up to % ton F-12 or 1 
ton Methyl Chloride). You'll find every feature you 


could want in the 402: 
LIQUID CHARGED...mount anywhere in any 


position. 


SMALL FORGED BRASS BODY fits into those 


“tight” spot 
Every feature of the ~ ll 


Alco 402 has already 
proved its depend- 
ability... users are 
enthusiastic about the 
sparkling performance 
of this smaller, 

simpler, sturdier valve. 


SEPARATE PRESSURE LIMITING element prevents 
motor overload 

REVERSE SEATING assures even feed at any load 
up to capacity 

WIDE SUPERHEAT ADJUSTMENT range (2° to 
20° F) permits proper valve setting for all small 
commercial applications 

REMOVABLE STRAINER gives maximum protection 
plus easy cleaning 


May we send you Bulletin 402 with complete details? 


Designers and Manufacturers 
of Thermostatic Expansion 
Valves: Evaporotor Pressure 
Regulators: Solenoid Valves: 
Float Valves: Float Switches. 


. 


ALCO VALVE CO. 


853 KINGSLAND AVE. «+ ST. LOUIS 5, Mo. 


Wanted to buy— 


A few new 10 H. P. condensing units, give full name- 


plate information and prices first letter. 
° 


Box 3284, Air Conditioning & Refrigeration News 
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AsHve Committee To Publicize Advance 
Of Physiological Research During, Since War 


NEW YORK CITY—Some of the 
tremendous advances made _ behind 
locked laboratory doors during and 
since the war by medical men, physi- 
ologists, and engineers engaged in 
studies on man’s ability to adjust 
himself to environmental stresses, 
are going to be revealed by the 
American Society of Heating and 
Ventilating Enginners under a pro- 
gram adopted by its newly-created 
12-man Technical Advisory Commit- 
tee on Physiological Research. 

Appointment of the committee, 
under the chairmanship of Dr. Robert 
W. Keeton, head of the Department 
of .Medicine, University of Illinois, 
was announced Sept. 8 by L. N. 
Hunter, chairman of the ASHVE’s 
Committee on Research. 

In a series of articles to be written 
by medical men and physiologists 
within the next few months, Dr. 
Keeton and his committee plan to 
describe the findings of wartime and 
current physiological research and 
their bearing on the work of heat- 
ing, ventilating, and air conditioning 
engineers. 

“More was done for and by the 
armed forces in this field than is 
generally realized,” said Dr. Keeton. 
“We feel that the general public as 
well as the engineer should know 
about these matters. We propose to 
tell how the tremendous advances 
made, have improved not only the 
fighting efficiency of the armed 
services but are being used to assist 
in the relief or arduous environmen- 
tal conditions in certain industrial 
operations.” 


Under the sponsorship of the 
ASHVE, Dr. Keeton and his col- 
leagues have been engaged in re- 
search at the University of Illinois 
on the physiological adjustments of 
healthy and _ physically impaired 
humans to sudden changes in en- 
vironment. 

These studies on whether there is 
any shock upon human beings en- 
tering or leaving a cooled space from 
a hot and humid atmosphere have 
been in progress for ten years, and 
have had additional support since 
July, 1948, from a research grant-in- 
aid of the National Institute of 
Health, U. S. Public Health Service, 
Federal Security Agency, and funds 
allocated by the Association of 
American Railroads. 

The previous studies have shown 
that there is little difference in the 
way persons with heart disease and 
those with normal hearts react in 
entering and leaving air conditioned 
spaces during the hot summer 
months, no ill effects being observed 
in either group of persons. 

Other factors besides temperature 
and humidity on which physiological 
research is being conducted by the 
medical man and the engineer, are 
noise, air contamination, and air 
motion, all of which are considered 
by the heating, ventilating, and air 
conditioning engineer in changing in- 
dustrial and home environment. 

Direct contact with parallel studies 
in England will be maintained 
through Dr. Thomas Bedford of the 
London School of Hygiene, Research 
Committee’ member. 
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locker rooms, lounges, etc. 


1. Monel-Lined Refrigerated 
Compartment—easily holds 
full case of small, carbonated 
beverage bottles. Will also 
hold tall, 32-ounce beverage 
or quart milk bottles. 


2. Serves three gallons of cool, 
drinking water per hour. 


3. Highly-polished, stainless 
steel top. 


4. Finger-tip, dial-action, 
chrome-plated, bubbler valve 
.—squirt and splatterproof. 


5. Hermetically sealed 4% H.P. 
Polarsphere, Condensing 
Unit—Greater efficiency and 
lower cost for consumer. 


Town and Lucas Sts. 
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The name that sells - the name that satisfies! 


Announces 


New Combination Compartment-Bubbler Type 
Kelvinator Electric Drinking Water Cooler 
MODEL PE-3R 


Perfect cooler for small offices, shops, 


KELVINATOR MODEL PE-3R’s LIST PRICE 
INCLUDES FIVE-YEAR PROTECTION PLAN 


Write for details on Kelvinator’s complete line to 


KELVINATOR WATER COOLERS 


NAT OR Ee 


MODEL PE-3R 


Columbus 8, Ohio 


Inventor of Heat Pump 7 Cold Climate 


Describes Its Development, Performance 


By William Zimmerman, Zimmerman Electric Co., Paynesville, Minn. 


Our heat pump activity dates 
four years ago, at which time we 
drew up the original plans on paper 
and began to build up test units. 
These units were all built in our 
shop and tested for heating the shop. 
Needless to say we had some failures 
at first, but we kept right on im- 
proving the test models until we 
got a model that would work. 

As soon as we had a working 
model we built it on a larger scale 
and removed the oil furnace which 
we had been using to heat the shop. 
Now the heat pump had to do the 
job or we would be cold. We here 
in Minnesota get cold weather. It is 
not uncommon for it to go to -35° F., 
and to stay below 0° F. for several 
days at a time. That is why we call 
our heat pump the “Cold Climate” 
heat pump. 

In building our first models we 
were aiming to make as compact a 
unit as possible. However, we had 
to discard this idea as we found that 
it would take a tank of a certain size 
in order to get the heat that we 
needed out of the water. We also 
had to redesign our lowside coiling. 

In Paynesville we have water at 
48° to 52° the year-round. We found 
that shallow water was just as good 
for our purposes as water from a 
deep well. 


GOT 15° WATER 
TEMPERATURE DROP 


Our first experiments gave us a 
water temperature drop of 6 to 8°, 
but we found that we were using 
too much water that way. So we re- 
designed the lowside in such a way 
that we could drop our water tem- 
perature 15° or more. This naturally 
cut our water consumption consider- 
ably. 

Then we took up the problem of 
developing a high side coil to get 
all the heat possible. Various coils 
were tried, but we finally made one 
up of our own design and dimensions 
that was to prove satisfactory. 

Entering gas was 140° and leav- 
ing gas was 110°. The air velocity 
was 1,250 f.p.m. and with the size 
coil used the equipment was deliver- 
ing approximately 2,300 c.f.m. 

With this arrangement a register 
discharge of 115° to 120° air was 
obtained, which was quite satisfac- 
tory. 

However, we were not satisfied so 
we again changed our coil arrange- 
ment and made use of a larger coil 
with a larger face area and shallower 
in depth. With this coil we were 
able to reduce the amount of air 
handled while still getting the 
amount of heat desired. 

The exact nature and construction 
of this coil will not be disclosed at 
this writing, as there is a patent 
pending on it. 


MAINTAINED 70-74° F. 


Our first installation was made in 
our own retail store building, which 
is 22 by 90 ft. The back storage sec- 
tion, which is 40 ft. long, is not kept 
very warm, but the rest of the build- 
ing is maintained at 70 to 74°. The 
building is poorly insulated, and was 


Compact Installation 


This photograph of one of the 
actual heat pump installations 
made by Zimmerman shows how 
neat, compact, and modern its ap- 
pearance can be in a home, pro- 
viding plenty of opportunity for 
basement recreation area. 


~~, 


———— 


William Zimmerman, Paynesville, Minn. contractor who has designed and 

is building a “Cold Climate” heat pump which he says has proved 

effective even in the below zero Minnesota winters, points out some of the 

component parts of one of his models. In the accompanying article he says 

that correct coil design is one of the prime factors in getting a heat 
pump that will give top performance. 


previously heated by a 120,000 B.t.u. 
oil furnace. The heat pump main- 
tained more comfortable conditions 
than the furnace was able to do, es- 
pecially in the really cold weather. 


ee 
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At night after working hours the 
temperature in the store is reduced 
to 65°. It was found that a consider- 
able saving in current was effected 

(Concluded on next page) 
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> The 


p> Finest In 


> EVAPORATIVE 
CONDENSERS 


@ Ffficient 
®@ Compact 


®@ Accessible 
@ Economical 


BALTIMORE AIRCOIL CO., INC. 


709 WEST PRATT STREET ¢ BALTIMORE 1, MARYLAND 


5854 S. Kirkwood Avenue 


Send your shaft problems to us! For more than 20 years we have 
been making precision shafts of all types for air conditioning and 
refrigeration compressors. We offer you the experience, the skill and 
the facilities to produce exactly the kind of shaft you need. Send 
blueprints for quotations on any type of shaft you may need. 


MODERN MACHINE WORKS, INC. 


% 


Cudahy, Wisconsin 


NATIONAL 


DRY BEVERAGE 


COOLERS 


@ Nationally famous NATIONAL 
CHAMPIONS incorporate all the fine 
features you look for in a cooler. 

nal... buy saitaitol 


AL COOLER 


CORPORATION © 1600 Woodland 


4 SIZES 
Self Contained or Remote Models 


Write for 1949 Catalog ff 
Ave. © Cleveland 15, Ohia™ 
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COMPRESSOR 
DISCHARGE 
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ih ED HEATING 


AN: COOLING COIL 


A-B-C are thermostatic 
expansion valves. 

(Valve Operating Schedule) 
HEATING: Open valves 1-2-3-7. 
COOLING: Close valves 1-2-3-7. 
Open valves 4-5-6. 


Items 


LJ 


This schematic diagram of a heat pump shows 16 sections of transfer coil immersed in 


a tank of water. 


Coil acts as evaporator when heating. During cooling cycle only 


part of coil is used as a condenser. 


ee 


Coil Design Cited Among Prime Factors In 
Getting Top Performance from Heat Pump 


(Concluded from preceding page) 
by going to a reduced temperature 
at night. It is true that this results 
in a greater “pick-up” load to con- 


tend with, but the heat pump unit 
_~> 


Capitalize on 


All-Industry Show 


With Advertising 
In October 17 


Pre-Exposition Issue 


ad 


EXTRA CIRCULATION 
NO INCREASE IN RATES 


* 


Give industry’s buyers ad- 
vance notice of your Show 
_ plans, new products, ete. The 
October 17 Pre-Exposition 
Issue of Air CoNnDITIONING & 
RerricGeRATION News will 
preview the industry’s 
higgest event, the 6th All- 
Industry Refrigeration and 
Air Conditioning Exposition 
at Atlantie City, November 
14-18. 


schedule 
pace 
“oday! 


(C )PY CLOSES OCTOBER 7) 


has enough reserve to handle it. That 
is one attractive feature about heat 
pumps; it begins to provide heat 
within a minute after it starts to 
operate. 

After the first winter’s test of the 
unit to heat our own store, we de- 
cided to put another test unit in a 
residence. A man from a neighboring 
city approached us for the purpose 
of buying a heat pump. He had made 
up his mind that he wanted a heat 
pump to heat his home, but had been 
turned down in several tries because 
of the climatic conditions. 

Here was an invitation for us to 
get an experimental model in a resi- 
dence. The first move we made was 
to talk to the power company to 
find out what kind of a rate we could 
get for the heat pump installation. 

From the power company we got 
some real help and encouragement. 
An Official told us to go out and sell 
the first job, and the power company 
would supply the current for it for 
two years free of charge. Their only 
request was that it be metered sepa- 
rately, which we did. 

she experimental house is a 32 
by 36-ft. “one-and-a-half story” 
affair, with 1,300 sq. ft. of floor 
space, and 8-ft. ceilings. For the 
8 months heating season, the current 
consumption for this house was 
ranged from 8,000 to 10.000 kwh. 
(This includes the cost of pumping 
water). 

In our locality if we can get current 
at 2 cents per kwh. we can compare 
favorably with coal and oil heating 
systems in the matter of operating 
costs. In many localities a rate of 
1% cents per kwh. is offered on 
heat pump installations. 


5-HP. UNIT LOWERED 
OPERATING COSTS 


A 5-hp. unit was installed in the 
house in the first season, but in the 
first part of February a 3-hp. unit 
was substituted. However, after six 
weeks of operation with the 3-hp. 
unit it was found that operating costs 
were actually less with .the 5-hp. 
unit. The 3-hp. unit maintained very 
comfortable conditions, but the pick- 
up was considerably slower. 

Recording charts taken on the op- 
eration of the system show that the 
unit operates on an average of 7 to 
15 minutes on cycle in average 
weather conditions. 

We use our water only once, and 
that is the main reason why we pre- 
fer to use a well for our water supply 
instead of city water. Also, city 
water in most places drops consider- 
ably in temperature in the winter. 


We figure water consumption at 100 
gal. per hour on continuous opera- 
tion. 

Where water is shallow we have 
used two wells on our installations, 
discharging into the second one. With 
shallow water a drive point is all 
one needs for a well. 

Our company is now in limited pro- 
duction on heat pump units in the 
5-hp. and 7%-hp. sizes. We expect 
to market these units in both the 
extreme cold and moderate climate 
areas, although we believe the models 
for the more moderate climatic areas 
should be of somewhat different de- 
sign. 

We have an open-type 4-cylinder 
compressor for these heat pump 
units, which we believe is more flexi- 
ble than a sealed unit, although we 
plan to test some sealed units this 
year. After two years of operation 
we examined the open-type compres- 
sors as to wear on valves and pistons 
and found them in perfect condition. 

“Freon-12” is the refrigerant used. 
We have used ‘“‘Freon-22” for various 
other applications, but we can’t see 
any advantage in using it for our 
heat pumps. 

There is some theory to the effect 
that a heat pump must operate at a 
head pressure of 115 lbs. We are not 
in accord with this as we have tried 
to operate at that pressure, but the 
cost of operation goes up. We op- 
erate our machines at 28 to 30 Ibs. 
suction pressure and 185 Ibs. head 
pressure. 


Remodeled Store Has Cooling 


LEXINGTON, Ky. — Enlarged, re- 
modeled, and air conditioned at a 
cost of $750,000, the Ben Snyder 
Department Store, 113 East Main St., 


was formally opened Sept. 9. 


Research Corp. Licenses Niagara Blower 


NEW YORK CITY—J. W. Barker, 
president of Research Corp., has an- 
nounced that the Niagara Blower 
Co. has been awarded a license to 
manufacture dehumidifying and air 
conditioning equipment under its 
series of patents covering the re- 
moval of moisture from air or other 
gases by the use of a hygroscopic 
liquid. 

In the method developed by Re- 
search Corp.’s scientists, air is dehu- 
midified by contact with a liquid 
spray which absorbs the moisture 
from the air stream passing through 
the equipment. 

The dehumidifying liquid, as it is 
diluted by the airborne moisture, is 
automatically reconcentrated in ap- 
paratus which evaporates the moist- 
ure and discharges it outdoors. 

This provides a continuous process 
which promises much improvement 
in the making and handling of many 
products and materials that pick up 
unwanted moisture, Parker said. 

Many prepared foods, such as 
candy and powdered coffee, drugs 
and antibiotics, such as_ penicillin; 
paper, textiles, synthetic materials, 
and chemicals are of this nature. 

There are also applications to in- 
dustrial drying and process air condi- 
tioning, and in preventing moisture 
damage to electrical and metal prod- 
ucts. Comfort air conditioning also 
is likely to be improved and made 
lower in cost by this new method, he 
added. 

Research Corp. is a unique founda- 
tion whose net earnings, from licens- 


To Use Its Patents on Moisture Removal 


ing activities and sale of Cottrell 
precipitators, are contributed to sci- 
entific and technical institutions and 
societies for the support of technical 
and scientific investigation and re- 
search. 

Niagara Blower Co., the licensee 
under Research Corp. patents, has 
been engaged in the manufacture of 
air engineering equipment since 1919. 
Yew equipment to make the liquid 
absorbent dehumidifying method 
commercially available is now being 
designed. 


Gross Distributors Names Wolfe 


NEW YORK CITY—Promotion of 
Jack Wolfe to appliance sales man- 
ager has been announced by Gross 
Distributors, Inc. here. Wolfe will 
direct sales of Lewyt vacuum 
cleaners, Blackstone home laundry 
equipment, Deepfreeze freezers, and 
L & H electric ranges. 

He was formerly a district repre- 
sentative of the appliance division in 
Queens, Nassau, and Suffolk coun- 
ties. 


Lubricating Oils Covered 


FT. WAYNE, Ind.—‘“‘The Modern 
Way to Clean, Stabilize, Dehydrate, 
and Degasify Lubricating Oils” is the 
title of a new four-page illustrated 
bulletin on the Bowser, Inc., dehy- 
dration process. 

Operating principle, case histories, 
and users’ names are included in the 
bulletin. ; 
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NEW TECUMSEH ~~ 


\ 


HERMETIC — FOR 


LIMITED SPACE APPLICATIONS 


The amazing compactness of this new Tecumseh Hermetic makes it the ideal unit for 


applications where space is at a premium. Just 934” in diameter by 517%" thick! 


Yet this new single-cylinder, 1/10th horsepower unit brings you all the outstanding 


features that have made the larger Tecumseh models famous. Internal spring mountings 


for smooth, quiet, vibrationless operation. Positive forced-feed lubrication to bearing 


surfaces and cylinder walls. And a host of other Tecumseh features that assure a long 
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| you are prepared to handle sales, 
| stallation and service for our stainless 
| eel soft drink Dispensers for Bars and 
| tverns, advise business experience and 
| me facts relative to your financial ability. 
| 

| 

| 

| 

| 
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Model 14 


INCREASES PROFITS FOR Under Bar 
BARS AND TAVERNS Greve eno 
sweet drink 

and seltzer 


Exceptionally profitable to handle.— Write to 
MULTIPLEX FAUCET CO. 4325 DUNCAN, ST. LOUIS, MO. 


“ne ee me MANUFACTURERS OF SOFT DRINK DISPENSERS OVER 45 YEARS —————-~ 


—_—— ee eee ee ee ee ee ee 


life of trouble-free performance. 
Write today for all the facts. 


TECUMSEH PRODUCTS COMPANY 


Tecumseh, Michigan 


— 
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EXPORT DEPARTMENT: 2111 WOODWARD AVE., DETROIT 1, MICHIGAN 


WORLD'S LARGEST INDEPENDENT PRODUCER OF COMPRESSORS AND CONDENSING UNITS FOR THE REFRIGERATION INDUSTRY 
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Temperature Recorders 
Help Argentine Fruit Pass 
U. S. Inspection Again 


NEW YORK CITY—Thanks to re- 
frigeration, the large scale shipment 
of fresh fruit from Argentina to the 
United States has been resumed after 
a two-year lapse caused by the pres- 
ence of the Mediterranean fruit fly 
in consignments, it was reported here 
recently. 

To destroy the fruit fly, the fruit 
must be kept exactly at 33° F. for 15 
days. As the trip from Argentina to 
New York City takes longer than 
that, the destruction is accomplished 
right aboard the carrying vessel. 

This has been made _ possible 
through the development of a system 
of recording instruments by Dr. Ran- 
dall Latta under the direction of Dr. 
P. N. Annand, chief of the U. S. 
Bureau of Plant Quarantine. The in- 
struments are able to maintain the 
fruit temperatures aboard ship at an 
even temperature for any length of 
time, it was stated. 

In addition, the instruments give 
a permanent and positive record of 


Mexican Commercial Refrigeration Producer 
Has 6-Mos. Backlog, Thanks To Import Ban 


MEXICO CITY, Mex.—The only in- 
tegrated manufacturer of commer- 
cial refrigeration equipment in Mexi- 
co and Central America, American 
Refrigeration Products, S. A., Orino- 
co 79, Mexico City, although operat- 
ing at full capacity still has a five 
to six-month backlog of orders. 

Aided by governmental regulations 
which ban imports of complete re- 
frigeration equipment, the firm finds 
itself in the favorable position of be- 
ing supplied with more business than 
it can adequately handle at this time. 

The company’s principal products 
are 6% and 10-ft. double duty re- 
frigerated display cases, 15-gal. elec- 
tric bottle water coolers, 6-cu. ft. 
home freezers (exclusively for Sears- 
Roebuck, which maintains three large 
retail stores in Mexico) and 5 and 
15-gal. ice cream and frozen food dis- 
play cabinets. 

Most of the display cabinets and 
freezers are for General Electric, ac- 
cording to their specifications and 
carrying their trade mark. A similar 


The factory adjacent to the office 
covers 1,500 square meters and is 
equipped with the latest machinery 
for efficient and rapid output. In- 
cluded are such up-to-date tools as 
power shears, press punches, and a 
system of phosphate and alkaline 
baths to anchor the enamel and pre- 
vent corrosion. All products are 
enameled and baked in an infrared 
tunnel, believed to be the only one 
of its kind in Mexico. 

All refrigeration equipment is im- 
ported from the United States. Te- 
cumseh units are used exclusively, 
as well as Ranco controls, Alco 
valves, Revere and Mueller copper 
tubing, and Superior driers and heat 
exchangers. All products are fabri- 
cated from Armco and U. S. Steel 
cold rolled steel. 

There is a complete refrigeration 
department for the installation of 
all the firm’s condensing units and 
equipment. Each product carries a 
one-year guarantee against defects 
in material and labor, including all 
equipment brought in from’ the 


the exact length of time the cargo article, however, is sold by American : 
has been maintained at a specified Refrigeration Products under its own United States. (Above) Double forming and welding of home freezers in the American 
temperature, thus allowing the fruit brand and disposed of through its 38 The force of 52 in the production Refrigeration Products, S. A. in Mexico City. (Below) Final assembly of B 
to pass into the country after a brief authorized distributors and dealers end work on two shifts of 48 hours 10-ft. double-duty display cases there. } ran; 
examination. throughout the Republic. per week and are among the best 7 mitt 
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* Rigid Aluminum-Clad Sections Cut Ship- orders coming in. can war veteran, president; Fernando 
: : When operating to full capacity, Gomez Moncada, sales manager; and R 
ping Costs in Half * Simple, Fast erection American Products turns out per Joaquin Gasca Sandoval, ac Boa aa 
with Lag-bolt-and-pod Assembly * Easily month goods valued at about one- designer, and production manager. Inte 
Te MSCS MAM | cng non Pesos, or equivalent to Davis is firmly convinced that and 
57,000 American dollars. : : _ 
; - . there is a tremendous potential mar ann 
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same fine construction available 
needed. Write for Catalog 
and Price List. 


MAKE MORE MONEY ON WALK-INS 
Save time — prevent errors — close deals 
faster! All JORDON parts meet rigid engi- 
neering standards. Quality in every detail 
—backed by a half-century of commercial 
refrigeration experience. Special sizes, 
where 


(Refrigeration Systems Not Unitized) * 


Normal Temperature Models Ready for 


Plug-In Operation. ee: 


Showing lag-bolt- 
and-pod assembly 


A. Solid sub-floor. 
B. Heavy gauge metal 


No problem to supply 
any wanted type of 


CONDENSED SPECIFICATIONS 


from the double-duty display cabi- 
nets. 

On a rough estimate, the company 
sells about 40% of its goods in Mexi- 
co City, 30% to the Pacific coast 
from the port of Acapulco north 
to Nogales, 20% on the Gulf Coast, 
and the remaining 20% to the in- 
terior. 


from American manufacturers, most 
of whom are now content to stop 
their thinking at the Rio Grande. 

“What we need is more personal 
contacts from American firms, es- 
pecially those making condensing 
units, valves, coils, driers, and other 
needed material. Let them send their 
representatives here. They’ll find a 
ready welcome.” 


An aggressive campaign of mer- . 
> 


chandising aid to the dealers is car- 
ried out. This takes the form largely 
of advertising mats for illustrations, 
or a plate to make the mats, inserted 
in periodicals under the dealer’s im- 
print, together with text of copy: 
The company works out a coopera- 


fasteners between over 1” solid sub-floor service or walk-in door. ‘ 
soetienn, with C. 4” low density, fully Doors with glass, or solid tive arrangement to pay the costs i adieu ieee & 
prea —_ wrapped, Fiberglas in- with heavy insulation, are | Of insertion. Renee —Dteided e-Cet aeteste 
special tools bP lish d alumi available on special order to _ In addition, the dealers are well nea tiptnagh meen naan 5p te 
, 4 olishe eluminum . NS . . : * liquid line application; and Spun 
required. for Berseageome MB meet every requirement. supplied with brochures and _ illus soap tay ite 


trated catalogs replete with photo- 
graphs and complete specifications 


[ NEW Oo» a 
HEAVY-DUTY Cr0812-Flo 


less body design 


Available in either Flare End or 
Integral Sweat End Connections 


pre size REF S¥sTEM ' of the products, both for the benefit ETT ay oes 
: -contained, norma i i wa 
MODEL HEIGHT WIDTH LENGTH = (COOLER ONLY) 1 OO e nw delay of the salesmen and to simplify pre- Send for Literature & Prices | 
Bx yy 7. ro 1150 Tbe HP sentation to customers. INCORPORATED 
XI oe" eo" 910" 1630 Ibs. a HP. American Refrigeration Products R EMCO ZELIENOPLE. PA. & 
= 7 = ae Whe ae =: was established Oct. 1, 1948, in its 
73 ve iF a" aie ie HP. present quarters after purchasing all 
X-35 66" 910° 910 2240 Ibs. VHP 
X-36 66" 9°10’ 138" 2870 Ibs. Y% HP. Each 
X-37 66" 910° 176" 3500 Ibs V2 HP. Each 
X-38 66" 910° 21'4" 4130 Ibs. V2 HP. Each 
X-39 66’ 910° 25'2" 4760 Ibs MHP 
H-11 8 60" 6'0" 1300 Ibs. V2 HP 
H-12 8 60" 910° 1820 Ibs. Va HP 
H-13 Cy 60" 138" 2340 Ibs. % HP 
H-14 ey 60" 17'6" 2860 Ibs. 1HP * 
ais ry oo" ne 3380 Ibs. a HP. Each a = 
H-16 a 910° 910° 2420 Ibs. HP 
H-17 8 910 13'8" 3070 Ibs V2 HP Each 
H-18 ry 910° 176 3720 ibs Y%q HP. Each } 
4-19 e Tio 24 4370 Ibs. % HP Each : 
H-20 a 910° 25'2" 5000 Ibs 1 HP. Each 


NOTE. SAME SIZES AVAILABLE IN ZERO TEMPERATURE MODELS 


Condensers 
FOR TROUBLE FREE SERVICE 


2 TO 8 TON CAPACITY es 
WRITE FOR CATALOG R-162-B 


KRAMER TRENTON CO. Trenton 5, WV. J.b 


JORDON REFRIGERATOR CO. 
Factory and Soles Division — j 
th ST. and GRAYS AVE., PHILADELPHIA 43, PA. 


EXCLUSIVE EXPORT DISTRIBUTOR: CANNON & mitt ee re : 
CABLE: “JORDONREF” + BElgrade 6-4510 | 


is . $5. W. 42ND STREET, NEW YORK * CABLE: CANANWILL et 
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Mc re Up at Westinghouse 


Roger Bolin 
ok * 


J. R. Clemens 
* 


Bo'in Gets New Post -- 


(Corcluded from Page 1, Column 2) 
of nis training course joined the 
advertising department. His interest 
and ability in advertising methods 
induced him to continue in that field 
rather than follow a specialized en- 
gineering career. 

Within a few years, he was super- 
vising Westinghouse refrigeration and 


Business Upsurge-- 


(Concluded from Page 1, Column 3) 


inventories any place in the country.” 

Nance asserted that he had asked 
his dealers last July to employ at 
least two more aggressive young 
salesmen who would go out to homes 
in the manner practiced before the 
war. 

“As a result of this, dealers are 
conducting sales programs which are 
much more effective than anything 
experienced since the late 1930's,” 
he declared. He added that he ex- 
pected the trend to continue for 
several more months at least. 

Nance told his distributors that “all 
of our plants in the Chicago area are 
working a full five-day week and 
present indications are that we can 
maintain this rate until the end of 
the year.” 


Supermarkets To Discuss 


Self-Serve Meat Gains 


NEW YORK CITY — Stephen P. 


What Happened 


In the Industry 


As Reported In Air Conditioning & 
Refrigeration News 


20 Years Ago... 


Borg-Warner Corp. acquired capital 
stock of Norge Corp. and announced 
intentions of expanding production 
and marketing facilities. . . . Cope- 
land Products, Inc. introduced a fin 
tank to take place of the coil in 
apartment house installations. The 
new device was claimed to add the 
advantages of the individual unit 
system to the multiple system. 

In a case involving the Frigidaire 
Corp. and the General Motors Ac- 
ceptance Corp. as plaintiffs, an offi- 
cial referee ruled that electric re- 
frigerators not fully paid for could 
not be seized with property in 
mortgage foreclosure proceedings. ... 
$25,000 in prizes was offered by the 


Sales Gain of 50% over 1948 Expected as 
Landers, Frary & Clark Launches Campaign 


NEW YORK CITY — Landers, 
Frary & Clark expects sales of its 
Universal line of traffic appliances in 
the fourth 1949 quarter to rise 50% 
above the corresponding 1948 period 
under a promotional campaign now 
being unfolded at 43 distributor meet- 
ings. 

Outlining campaign plans at a re- 
cent press conference, Robert M. 
Oliver, general merchandise manager 
of the company’s portable electrical 
appliance division, said 65% of the 
entire 1949 advertising and promo- 
tional budget will be spent on small 
appliances between now and the end 
of the year. Media will include news- 
papers, national magazines, and radio 
and television. 

The drive was prompted by sub- 
stantial gains in factory unit sales 
during the last seven weeks, accord- 
ing to Oliver. He reported that sales 
had increased the percentages indi- 
cated, taking the week beginning 
July 8, with 100% as a base: 


and the electric blanket is so de- 
signed that either occupant of a 
double bed can control its tempera- 
ture. 

Although competing brands will 
not be mentioned by name, a price- 
comparison technique will be em- 
ployed in an effort to convince con- 
sumers of the values offered by the 
Universal line, Oliver explained. As 
an added incentive to prospects, the 
company will offer non-appliance 
items, such as laundry bassinets, at 
reduced prices to those who purchase 
Universal irons or other items. 


“Special deals’ intended to increase 
profits for dealers have been worked 
out under the program, Oliver said. 
He did not elaborate on this point. 

Immediately following the distribu- 
tor meetings, a series of hotel show- 
ings will be held for retailers. 

To meet the anticipated increase 
in demand, some production lines 
will be operated on a two or three- 
shift basis, it was announced by R. 


air conditioning advertising and, in yygar, president of the Star Market National Food Preservation Council Week Beginning % Increase . . : 
1937, was named advertising man- (Newtonville, Mass., will lead the for the best essays in National Idea a re 154 4 pre ee Rated rig a pions 
ager of the electric appliance divi- Super Market Institute's mid-year Contest. ee cob bavdcadaxaaeds 372 ; 
can mm 6.6 : , discussion of self-service meats and A. C. Mayer, manager of merchan- RPE sutcnikasadewands 502 
of Bolin is a chairman of the electric repackaging, Claude W. Edwards dising service division of the General OS, UR eee 600 R. A, Graves, G-E Sales 
range section, sales promotion com- ¢ the Institute announced recently. Electric Refrigeration department, ME vice hiskcca aie’ 1,025 A : 
mittee of the National Electrical The meeting of the Institute, in- presented a four-act drama, entitled po eee: 900 Executive In N. Y., Dies 
Manufacturers Association, and @ fo-mal in character, will be held The Incubator, which depicted sales Aug. 26 (estimated)...... 1,000 


member of the sales promotion com- 
mittees of the household refrigerator, 
home freezer, and electrical water 
heater sections of that organization. 

Clemens, who succeeds Bolin as 
appliance advertising manager, began 
his Westinghouse career in 1929 
handling promotion activities for the 
farm light section. 

In 1931 he was transferred to 
Mansfield, where he_ successively 
served in the advertising and sales 


Oct. 31 through Nov. 3 at the Hotel 
Cavalier, Virginia Beach, Va. Busi- 
ness sessions are open only to super- 
market operators. 

The session at which Mugar will 
preside will be held on Nov. 3. It will 
consider ‘Self-Service—Is It _ the 
Answer to Higher Volume and Lower 
Costs.” The subject has been de- 
scribed as a study of progress and 
developments in operating and mer- 
chandising self-service departments. 


training problems of that day. 
Laughs and heart throbs were mixed 
in the drama of business in which 
an electric refrigeration salesman 
was the hero. 


.-. People 

W. Paul Jones resigned as presi- 
dent of Refrigeration Products Co., 
Inc., Frigidaire dealer in Evansville, 


Ind. . Louis Ruthenburg, president ¢ $ 


of Copeland Products, Inc., speaking 


Three new products—an automatic 
toaster to retail at $18.95, an auto- 
matic combination waffle iron and 
sandwich grill to list for $29.95, and 
a dual-control electric blanket—are 
being introduced at the meetings. 

Oliver claimed the toaster will be 
the lowest-priced quality automatic 
unit on the market. The combination 
grill has 200 sq. in. of cooking space, 


BALDWIN, N. Y.—Robert Alex- 
ander Graves, dealer sales manager 
of the New York branch of General 
Electric Appliances, Inc., died in his 
Long Island home here on Sept. 9. 

Graves, who was 49 years old, had 
been with the General Electric Co. 
for 20 years. He is survived by his 
wife, two daughters, a sister, and 
four brothers. 


>— 


romotion department, as director fe 
a the sales training program, and " oar eee ae _said: The 
as advertising section manager on Bigger Sales Forces Seen a 2 es eee 
\ ranges, water heaters, dishwashers, " . j 
refrigerators, and laundry equip- For Appliance Companies 15 Years Ago eee & ng REE i Fi 
ment. He became assistant manager 
Co. of appliance advertising in 1945. WASHINGTON, D. C.—Arthur H. Norge Corp. balloted Detroit 
‘ Motley, chairman of the National housewives on 15 color combinations f y Pp je) 
Jr., P Sales Executives, recently revealed to determine if colored refrigerators or ever ur ose oR 9 
- Lack’s Named I-H Dealer that a survey conducted by the group were desired and if so what com- A 
Indo indicated that appliance companies’ binations were most popular. An y 
and ROSENBERG, Tex.—Lack’s Asso-_ will increase their sales forces by 12% estimated total of 5,576,500 refriger- « COMPLETE LINE ad 
eer, ciate Store here is now a dealer in during the next four months. ators were believed to be in opera- 
r. International Harvester refrigerators He also declared that appliance tion. Libbey-Owens-Ford de- Model HW-50 (5 
that and freezers, Jack Foerster, co-owner, companies estimated that sales veloped ‘“Thermopane”’ a _ double H.P.) Typical of the 
lar- announced recently. He added that volume would increase, on the aver- glazed window glass for use in air heavy duty water 
the store expects to add the General age, about 30% during the remainder conditioned buildings, and predicted cooled line. Large 
ood Electric line of traffic appliances. of the year, it would also be used in commercial capacity, slow 
» in 2 © refrigeration. speed, crankshaft 
‘All . National Recovery Act. (NRA) type compressor 
and code was approved for wholesalers = B Gauge. 
‘ion and distributors of electrical appli- " sented tee 
ost NEW All-In-One ances. . . . AIR CONDITIONING & RE- cluded with 
top pil lias P A CEM AKE pier gpuraph Pst agg ora ‘sie standard 
, ' e gest of the Corporate History of the equi p- 
nal ™ R iby Perlick Refrigeration Industry.” . . . Graybar bo , 
es- Electric Co. declared intentions of 
Ing @ 2 halves on tap— dropping private brand merchandis- 
her . one in storage. ing, explaining that manufacturing 
eir : and promoting and distributing are 
a © 128 bottles in dry two separate fields. 


cold storage. ‘ies , . 
. + People “Bey Ca | o> eT 
H. A. Malcom was appointed man- 
ager of the retail division of West- 
inghouse Electric Supply Co. ‘ 
J. H. Ashbaugh, head of refrigeration 
engineering department of Westing- 
house and Milton Kalischer, in charge 
of technical development, demon- 
strated what Westinghouse claimed 
as the first chest-type refrigerator. 


@ Equipped with Air 
Cooled Faucet 
Standards. 


@ Fits under all bars. 


@ Stainless steel top. 


“= 


© Hermetically sealed 
condensing unit 
built into cabinet. 


Available @ Typical Perlick 
quality construc- 
tion. ‘ 


PARmetic 

Model PM-1 

(1/6 H.P.) Com- 

pletely sealed unit de- 

signed for wholesaler dis- 

tribution. Easily serviced in field. 

Capacitor motors, internal spring capacitor start type with built 
mounted (silent). in overload. 


WHATEVER THE PROBLEM, THERE’S A PAR UNIT TO FIT. 


BUY PAR... SPECIFY PAR. 


BY COMPARISON you'tt suy PAR 
Compnessons 


Model SC-3 (1/3 H.P.) 
Close coupled for self con- 
tained application. Very silent 
operation with quiet fans. 
Rubber mounted motors of 


10 Years Ago... 


Temprite Products Corp. introduced 
an instantaneous soda fountain water 
cooler adaptable either for installa- 
tion in new fountains or for modern- 
izing existing equipment. ... G-E 
shifted its appliance division from 
Cleveland to Bridgeport. 

Members of the Pacific Coast Job- 
bers Association were planning to 
attend Second Annual All-Industry 
Refrigeration and Air Conditioning 
Exhibition scheduled for Chicago. . . 
Better equipment was becoming 
available to help advance of quick- —— ct Deen 


frozen foods. Food distributors asso- F WATE R ‘A Fl LT E RS 


ciation members at Chicago conven- 
remove CHLORINE TASTE 


promptly 
NEW 1949 CATALOG 


ste, 


Write for full details. 


—illustrating above 
; model, and the com- 
plete Perlick line, is 
just off the press. 
Write us if you have 
not received a copy! 


LYNCH ¢24 daar gat 


CORPORATION ‘“<,... 
ous se NG 
PAPER PACKAGING 


PAR COMPRESSOR DIVISION. “**CE {ACK surite &out0 = 
TOLEDO, OHIO 


PERLICK BRASS CO. 


Milwaukee 10, Wisconsin 


WRAP-O- MATIC 
CANDY & COOKIE 
COMPRESSORS WRAPPING 

MACHINES 


REFRIGERATION 


MACHINES 


tion saw new types of refrigerated 
cases, household refrigerators, small 
delivery trucks, and other devices 
aimed at broadening the market for 
quick-frozen foods. 


SWIFT ae 
| FAN BLADES ~ 


ee & VARIABLE SPEED dnainets 


..» People 
George G. Whitney was named remove RUST AND DIRT 
advertising manager for Norge appli- SELL A FILTRINE FILTER 
WITH EVERY COOLER 


ances; Boyd W. Bullock became man- 
ager of the _ specialty appliance 
department of G-E. Returning as 
sales manager of Electromaster, Inc., 
was Gerald Hulett. 


A Few Choice Areas Open for Factory Representatives 


FILTRINE | MANUFACTURING CO., BROOKLYN 5, NEW YORK 


"Water Coolers and Filters for 40 Years” 


SWIFT MANUFACTURING co. 


1455 E. NINE MILE ROAD 
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PATENTS 


Week of May 17 
(Continued) 


2,470,551. LIQUID COOLER, INCLUD- 
ING AGITATOR MOTOR AND HEAT 
REMOVING DEVICE THEREFOR. Morti- 
mer W. Fish, Dayton, Ohio, assignor to 
General Motors Corp., Dayton, Ohio, a 
corporation of Delaware. Application Sept. 
13, 1946, Serial No. 696,646. 2 Claims. (Cl. 
f2—141.) 


1. In a refrigerating apparatus includ- 
ing a cabinet having a plurality of walls 
forming an insulated compartment there- 
in for the reception of articles to be 
cooled and stored, a body of liquid in 
said compartment, an evaporator of a re- 
frigerating system for cooling said liquid, 
an agitator for circulating the liquid 
over said evaporator, an electric motor 
above the level of the body of liquid 
in said compartment and connected to 
said agitator for operating same, said 
motor including a casing, a rotor and a 
stator within said casing, said stator sur- 
rounding said rotor and engaging the 
inner wall surface of said motor casing, 
means for conducting heat directly from 
said motor casing to said body. of liquid 
in said compartment, and said means 
comprising a metallic member having an 
arc-like band portion embracing a part 
of the outer wall surface of said motor 
casing within the horizontal plane of 
said stator and having integral spaced 
apart fin-like leg portions depending into 
said body of liquid. 


2,472,657. APPARATUS FOR COOLING 
AIR BY THE EVAPORATION OF 
LIQUIDS. Frank C. Simonds, Moylan, Pa. 
Application March 21, 1947, Serial No. 736,- 
247. 6 Claims. (Cl. 62—152.) 


* 


pts 


1. In apparatus for cooling a fluid, a 
heat exchanger having primary and se- 
condary cooling fluid passages therein in 
fluid sealed and heat exchange relation- 
ship with respect to each other, a primary 
cooling fluid conduit system connected 
to said primary cooling fluid passages 
of the heat exchanger, an exhaust steam 
line, a condenser operating under vacuum 
and connected to said exhaust steam line 
to recevie steam therefrom and condense 
the same, a pipe system for introducing 
at least a portion of said condensate 
from said condenser into one end of the 
secondary cooling fluid passages of said 
heat exchanger, and a second pipe system 
connecting the vacuum side of said con- 
denser to the other end of said secondary 
fluid passages of the heat exchanger to 
reduce the pressure therein and vaporize 
the condensate thereby cooling the pri- 
mary cooling fluid passing through said 
heat exchanger. 


2,470,689. PROCESS FOR TIN-COATING 
THE INTERIORS OF COPPER TUBES. 
Donald EK. Crampton, Marion, and Mau- 
rice L. Wood, Waterbury, Conn., assignors 
to Chase Brass & Copper Co., Inc., Water- 
bury, Conn., a corporation. Application 
Feb. 16, 1943, Serial No. 476,046. 2 Claims. 
(Cl. 117—97.) 


1. The process of coating the interior of 
a substantially straight copper-base metal 
tube, with tin-base metal, comprising: 
heating a substantially straight copper- 


base metal tube to a substantially-uniform ~ 


temperature substantially throughout its 
length between its opposite end portions, 
which temperature is at least as high as 
the melting-point of the tin-base metal 
with which the interior of the tube is to 
be coated but not in excess of about 600° 
F., by means of the inherent resistance 
of the tube to the passage of electric 
current longitudinally through the tube, 


by applying electric current to the said 
opposite end portions of said tube and 
passing said electric current longitudinally 
through said tube; rotating the said 
heated tube about its longitudinal axis 
with said axis in a position inclined to 
the horizontal with one end of said tube 
higher than the other end with both of 
said ends open; and then introducing 
said tin-base metal in molten condition 
into the said open higher end of said 
rotating inclined heated tube into molten 
alloying coating contact with the interior 
surface of said tube, any excess of said 
molten tin-base metal draining out 
through said open lower end. 


Week of May 24 


2,470,756. CONTROL ARRANGEMENT 
FOR ABSORPTION REFRIGERATION 
SYSTEMS. Alexis A. Berestneff. Syra- 
cuse, N. Y., assignor to Carrier Corp., 
Syracuse, N. Y., a corporation of Dela- 
ware. Application July 13, 1946, Serial 
No. 683,389. 6 Claims. (Cl. 62—5.) 


1. In an absorption refrigeration sys- 
tem, the combination of a shell, a cooling 
member in said shell, said shell and said 
cooling member cooperating to form an 
absorber, a second member in said shell, 
said shell cooperating with said second 
member to form an evaporator, refrig- 
erant supplied to the evaporator being 
flash-cooled, the flashed vapor passing 
to the absorber to be absorbed by solu- 
tion therein, the cooled refrigerant collect- 
ing in the evaporator, a generator, 4a 
condenser, the absorber, evaporator, gen- 
erator and condenser being disposed in 
a closed circuit, a line through which re- 
frigerant is supplied to the evaporator, a 
second line through which refrigerant is 
withdrawn from the evaporator, means for 
passing refrigerant through said _ lines 
and the evaporator, control means in 
said first line for regulating the quantity 
of refrigerant supplied to the evaporator, 
and means responsive to variation in re- 
frigerant level in said evaporator for 
governing the operation of said control 
means. 


2,470,956. REFRIGERATOR UNIT. Clin- 
ton W. Savidge, Minneapolis, Minn., as- 
signor to Franklin Transformer Mfg. Co., 
Minneapolis, Minn., a copartnership. Ap- 
plication Aug. 1, 1945, Serial No. 608,216. 
7 Claims. (Cl. 62—110.) 
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1. A refrigerator comprising a double 
walled, heat insulated cabinet formed to 
provide a food storage chamber and hav- 
ing a door affording access to the interior 
of said chamber, each of a pair of oppo- 
site vertical walls of the cabinet being 
formed with an upright, elongated cavity, 
contiguous to said chamber, for accomo- 
dating an evaporator unit therein, and 
a refrigerating mechanism disengageably 
associated with the cabinet and having 
a pair of spaced apart, upright evaporator 
units telescopically mounted in said cavi- 
ties for refrigerating said storage cham- 
ber. 


walls, a partition dividing the interior 
thereof into intake and discharge cham- 
bers, a second partition in the intake 
chamber having an opening therein, divid- 
ing the same into an inlet compartment 
and a blower compartment, a blower in 
the blower compartment adapted to de- 
liver air drawn from the inlet compart- 
ment through said opening to the dis- 
charge chamber, a body of desiccant ma- 
terial in the discharge chamber through 
which the air is forced hy the blower, 
two intake openings in the intake cham- 
ber, two openings in the discharge cham- 
ber, a pair of valve rods extending 


through the first mentioned partition 
aligned with said openings, a valve on 
each end of each rod, means connected 
to the rods to reciprocate the rods sgj- 
multaneously in opposite direction, thers- 
by to close the one intake opening and 
to open one discharge opening of one pair 
and to open the one intake opening and 
to close the discharge opening of the 
other pair, and means for actuating tle 
last mentioned means to control the flow 
through said pairs of openings for ar 
drying and for reactivation of the ai. 
sorbent, respectively. 


(To Be Continued) 


2,470,979. MEANS FOR MILKING DO- > 
MESTIC FARM ANIMALS AND FOR 
TEMPORARILY STORING MILK AND 
COOLING IT. George R. Duncan, Wash- 
ington, Mo. Application June 13, 1946, 
Serial No. 676,368. 11 Claims. (Cl. 31—58.) 


1. A system for simultaneously milking 
a domestic farm animal and for cooling 
and storing the milk, without handling, 
in cans as it comes from the animal com- 
prising a container for holding a milk 
can in an upright position, a milking 
machine including a first conduit means 
adapted for connection to a source of 
minus pressure, a second conduit means 
having teat cups for connection to the 
teats of the animal’s udder, closure means 
closing the open end of said can and for 
permitting a minus pressure therein dur- 
ing the milking operation, means connect- 
ing both of said conduit means to said 
closure means and to the interior of 
said can, whereby minus pressure may 
be applied to said teat cups. through 
said first conduit means, said receptacle 
interior and said conduit means, and con- 
trollable mechanical refrigerating and 
cooling means operatively connected to 
said container for continuously cooling the 
milk and removing body heat therefrom 
during the milking operation and main- 
taining a predetermined temperature. 


2,471,137. TWO-TEMPERATURE RE- 
FRIGERATING SYSTEM. Leonard W. 
Atchison, Erie, Pa., assignor to General 
Electric Co., a corporation of New York. 
Application April 22, 1947, Serial No. 
743,015. 6 Claims. (Cl. 62—8.) 


1. In a refrigerating system including 
condensing apparatus and two evaporators, 
a liqiud line for conducting refrigerant 
from said condensing apparatus, and a 
temperature controlled valve disposed in 
said liquid line for controlling the flow of 
refrigerant to said evaporators, said 
valve being responsive to the tempera- 
ture of one of said evaporators for posi- 
tively directing said refrigerant to the 
other of said evaporators alone to the 
exclusion of said one of said evaporators 
or to both of said evaporators in series. 


2,471,325. VACUUM DEHYDRATION. 
Kenneth C. D. Hickman, Rochester, N. Y., 
assignor to Distillation Products, Inc., 
Rochester, N. Y., a corporation of Dela- 
ware. Original application Oct. 18, 1944, 
Serial No. 559,190. Divided and this appli- 
cation Oct. 17, 1947, Serial No. 780,570. 
2 Claims. (Cl. 34—5.) 
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1. The dehydration process which com- 
prises exposing water containing material 
in a frozen state to vacuum over a sub- 
stantial time interval and under such con- 
trolled conditions as to remove therefrom 
progressively decreasing amounts of water 
in the form of water vapor, progressively 
admixing with said removed water vapors 
the vapors of a normally liquid substance 
having the property of lowering the 
freezing point of water, said vapors be- 
ing admixed in such relative amounts as 
to provide progressively increasing pro- 
portions of said freezing point lowering 
vapors in the mixture, progressively con- 
densing said admixed vapors to pro- 
duce a liquid mixture of water and said 
substance and _ progressively removing 
said liquid mixture while in liquid form. 


2,471,376. APPARATUS FOR DEHU- 
MIDIFICATION. Brice G. Peters, Balti- 
more, Md. Application July 22, 1946, Serial 
No. 685,395. 11 Claims. (Cl. 183—4.5.) 


1. A dehumidification apparatus compris- 
ing a casing having top, side, and bottom 


CLASSIFIED ADVERTISING 


$5.00 
10¢ per 


“Positions Wanted” 
Limit 50 words. 


RATES for 
per insertion. 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


DO YOU have a help prdblem? Let us 
solve yours. Select from our graduates 
the man qualified to handle your work. 
We have men available for all parts of 
the country, who have completed 34 weeks 
of practical shop refrigeration and some 
who have also completed our practical 
advanced training course in air condition- 
ing. Many are very well qualified. THE 
ST. LOUIS SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, INC.,  6767- 
Southwest Avenue, St. Louis 17, Missouri. 


SERVICE AND parts manager available 
in thirty days for Norge distributor in 
Western or Southwestern U. S. Thoroughly 
experienced in all phases of distributor 
service organization and operation. A-1 
record. Change desired account family 
health. BOX 3289, Air Conditioning & 
Refrigeration News. 


SALES EXECUTIVE—15 years experience 
in commercial refrigeration, air condition- 
ing, and heating industry. Abilities: sales 
managerial—distributor and dealer or- 
ganizational establishment and develop- 
ment—promotional and merchandising— 
application engineering—heavy business 
experience—sales teaching—complete  in- 
dustry knowledge—business management 


—General: industry following—energetic 
worker—free to travel if necessary— 
married—steady—correct age. BOX 3290, 


Air Conditioning & Refrigeration News. 
POSITIONS AVAILABLE 


ESTABLISHED MANUFACTURER seeks 
reliable representatives to sell high qual- 
ity, UL approved air cleaning equipment 
on exclusive, commission basis. Product 
nationally advertised and sold throughout 
United States and Canada. Applicants 
must have established following among 
architects, engineers, jobbers and con- 
tractors. Territories open include Chicago, 
Cleveland, Milwaukee, Indianapolis, Day- 
ton, etc. Send full details, BOX 3261, Air 
Conditioning & Refrigeration News. 


YOUNG MAN, experienced in factory pro- 
duction of wood metal covered commercial 
refrigeration fixtures, who thoroughly 
understands all phases of production, can 
train men, get work out. Central west 
location. Give full details as to qualifica- 
tions. Write BOX 3282, Air Conditioning 
& Refrigeration News. 


WILL HAVE opening for executive with 
superior sales and management ability, 
to manage our retail office, located in 
central U. S. Must have proven record 
and experience in handling sales, and 
training salesmen on commercial refrig- 
eration fixtures. A real proposition for a 
producer. Write BOX 3283, Air Condition- 
ing & Refrigeration News. 


WANTED—CHIEF engineer to take 
charge of product design and development 
by manufacturer of extensive line of 
valves and related parts. Must be en- 
tirely familiar with valve requirements 
of refrigeration and cylinder gas indus- 
tries and be able to direct development 
work to meet them in an outstanding 
manner. Location—western Pennsylvania. 
Salary: up to $750.00 per month. In 
replying—describe complete experiences. 
Reply BOX 3287, Air Conditioning & 
Refrigeration News. 


EQUIPMENT WANTED 


WANTED TO buy D.C. 230 volt motors 
from % to 1 H.P. Must be new and 
suitable for refrigeration use at reason- 


able price. Airmail offers to LEE & 
FLETCHER, 102-106 Orchard Road, 
Singapore. 

WANTED: HUMIDITY corrosion test 


cabinet for 100% humidity at 100° F. 
Refrigerator calorimeter to measure con- 
denser and compressor efficiency. Write 
BOX 3291, Air Conditioning & Refrigera- 
tion News. 


SALE 
3’6” by 6’6” 


EQUIPMENT FOR 


REFRIGERATOR DOORS. 
Jamison-York double batten auto close, 
doors complete with removable’ track 
heads for 7’2” track. 1%” corkboard in- 
sulation. Brand new. $95 each. Freight 
prepaid in U.S. BIMEL CO., Cincinnati, 
Ohio. 


SERVICEMEN OR manufacturers. A real 
scoop. $1.00. On flexible refrigeration 
lines. Tested to 1,500 pounds. Approxi- 
mately 4” LD. x 1%” O.D. Rubber cov- 


ered. 30” long with 4” male flare end, 
$1.00. 36” long, 4” female flare end, 
$1.15. 10,000 is all. .Subject to prior sale. 


Order now. Get all you need. HERCO 
MFG. CO., 1245 N. High St., Columbus 1, 
Ohio. 


THERMO SWITCHES—Ranco type ‘“B” 
#2503B. Cut in 26°—cut out 5°. 48” capil- 
lary. Brand new—lots of 50—.90¢ each. 
Lots of 100—.75¢ each. Lots of 1000—.50¢ 
each. 2M units available. SKYPROD- 
UCTS, Box 6R, Ottsville, Pa. 


ICE CUBE trays—defrost dishes: Plastic 
self release ice cube trays—1%” high, 11” 


long, 4144” wide, 16 cubes, price 45¢ eacl.. 
Aluminum ice cube trays—1%” high, 9% ’ 
long, 5%” wide, 28 cubes, price 35¢ eacl. 
Glass defrost dishes—2'4,” high, 12%4” long, 
814” wide. price 55¢ each. 1 H. P. liquil 
receivers 20” length, 5%” diameter, pric: 
$4.00 each. TRACO INDUSTRIAL CORP. 
Dept. B, 455 Eleventh Avenue, New Yor! 
18, N.. ¥. 


DETROIT EXPANSION valve #894—Inle 
¥4,” SAE. Outlet %” SAE. Capillary 60’ 
Capacity % T. Max. Op. Press. 157 
‘“Freon.”’ $1.95 each. TRACO INDUS 
TRIAL CORP., Dept. B, 455 Eleventl 
Avenue, New York 18, N. Y. 


TECUMSEH COMPRESSOR bodies, mode 
2300 % H.P. twin cylinder, complete witl 
flywheel and service valves, $18.50. Guar- 
anteed brand new. Send for free folder. 
Shipped F.0O.B. New York. TRACO IN 
DUSTRIAL CORPORATION, Dept. B, 456 
Eleventh Avenue, New York 18, N. Y. 


GUARANTEED BRAND new water valves 
2” FPT Perfection, $15.00 ea. 2%” FPT 
Perfection water regulating valve, $20.00 
ea. 3” FPT Simoniz water regulating 
valve, $35.00 ea. 3” FPT Perfection water 
regulating valve, $25.00 ea. Electric motors, 
single phase: 2 H.P. Century, 110/220, 60 c, 
$59.12. Low pressure controls: type PH— 
20” V, 40# range 5-30# differential 10-264 
setting, Cutler-Hammer, $2.95. Receiver: 
1 H.P. air cooled with shut off valves, 
$5.00 ea. American Injector oil separators: 
#400S %” inlet, %” outlet, $5.00. % H.P. 
condenser, 3 pass, $6.00. Penn low pres- 
sure control, #260 APO1 style 5 20” Vac. 
to 50 Ibs. min., 5 lbs. to 40 lIbs., $4.50 ea. 
Penn pressure control, type L, model 
LPX, style 5, 20” Vac. to 50 Ibs... min. 
5 Ibs. to 40 lbs., $4.50 ea. Cutler-Hammer 
A.C. across the line magnetic starters, 
9586-H732, 208/220-v, 60 cyl., $15.00 ea. 
White-Rodgers elec. hydraulic action tem- 
perature controllers, A-218, $4.50 ea. 
White-Rodgers elec. heavy duty line volt- 
age, thermostat hydraulic action #196 
40°—80°, $4.50 ea. Detroit Lubricator 
thermostat #250 cut in 28°, out 34°, model 
RL—range 0—60, $4.50 ea. Cutler-Hammer 
9508-N67, fan economizer thermostat temp. 
applications without overloads, $2.10 ea. 
Scott check valve %” FPT #87 ‘‘Freon,”’ 
$1.25 ea. Scott check valve %” FPT #87 
“Freon,’’ $2.00 ea. Scott check valve %” 
solder conn. Fig. 30C, $4.25 ea. Scott check 
valve 1” solder conn. Fig. 30C, $4.25 ea. 
Scott check valve 11%,” solder conn. Fig. 
380C, $4.25 ea. Henry 1%” FPT check 
valve type 21C., $7.00 ea. General Controls 
magnetic gas valve #3R313—Int. Thd. 14” 


N.P.T. inlet & outlet, $11.00 ea. Alco 
Valve Co. magnetic solenoid valve type 
$220, 110 volt, 60 cycle, $10.00 ea. Alco 
Valve Co. magnetic solenoid valve, type 
$200, 220 volt, 60 cycle, $10.00 ea. Alco 
Valve Co. magnetic solenoid valve, type 


M635, 220 volt, 60 cycle, $10.00 ea. Detroit 
Lubricator thermostatic exp. valve 1-3 ton 
rating, $5.00 ea. Sporlan Valve Co. expan- 
sion valve, type 1TGF ‘Freon’ high 
temp., $5.00 ea. Spoehrer Lange expan- 
sion valve NA-10L (ammonia), $7.00 ea. 
Henry Valve Co. valve B-502C ‘‘Freon”’ & 
methyl, $2.00 ea. Crane Co. std. brass 
disc angle valve, type # 2, 4%” F.P.T. 
inlet & outlet, $1.25 ea. Mueller 2-way 
4%” shut off valve, $1.25 ea. Henry Valve 
54” OD relief valve B502-C, $2.95 ea. 
Mueller %” OD angle valve, $1.50 ea. 
Minn.-Honeywell surface aquastat, LA409- 
B1XOAI1, range 100 to 200 F., $3.50 ea. 
U.S. Gauge Co. 2%” compound gauge 30# 
vac. 60# comp., $1.50 ea. Faraday Zero 
Sentinel Alarm System with control and 
light, $3.25 complete. Send for free folder. 
All materials are new, shipped F.O.B. 
N. Y. No order too small. Don’t wait 
send your order now. TRACO INDUS- 
TRIAL CORPORATION, Dept. 4, 455 
Eleventh Ave., New York 18, N. Y. 
BRyant 9-1324. 


UNIVERSAL HERMETIC unit. Model 
S13L-1-% H.P., $49.50. Guaranteed brand 
new! Send for free folder. Shipped 
F.O.B. New York. Order now! TRACO 
INDUSTRIAL CORPORATION, Dept. A, 
455 Eleventh Avenue, New York 18, N. Y. 


WE HAVE a surplus stock of Weather- 
head valves & flare fittings, Alco valves 
and misc. items. If you are interested 
we will send you a list priced at jobbers 
cost less 20%. BOX 3288, Air Condition- 
ing & Refrigeration News. 


SCHOOLS 


DETROIT AIR Conditioning Institute is 
accepting applications for enrollment in 
fall term classes starting September 13 and 
October 25. Fully GI approved courses 
in air conditioning, refrigeration, heating, 
ventilating, sheet metal layout, heat pump 
engineering. Write for free information. 
DETROIT AIR CONDITIONING INSTI- 
TUTE, Dept. D, 4125 Grand River, De- 
troit 8, Michigan. 


MISCELLANEOUS 


ATTENTION CONTRACTORS—Dealers— 
Servicemen. Norge sealed units remanu- 
factured and exchanged. Immediate de- 
livery from stock. 1 year guarantee. 
Write for prices and shipping instruc- 
tions. MODERN REFRIGBRATION CoO., 
INC., 12541 E. McNichols Road, Detroit 5, 
Michigan. 


ATTENTION: GOOD profit—quick serv- 
ice. Factory authorized Frigidaire repait 
shop for Frigidaire hermetic. sealed units 
—1938 and after. Your cost is only $35.00 
F.O.B. our shop. One year guarantee. 
Ship units freight prepaid to NORTH 
TOWN REFRIGERATION CORPORA- 
TION, 4711 Lincoln Avenue, Chicago 25. 
Illinois. 
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They’ll Serve Air Conditioning Dept. 


J. R. GOWELL 
Mor., Sales Forecasting 
* * 


s. }. SCHRAMECK 
Mer., Marketing 


Schrameck, Stearns, 


R. H. STEARNS 
Magr., Builder Sales 


G. W. HART 
Maor., Market Research 
* 


Gowell, Hart 


Are Appointed to Key Posts at G-E 


BLOOMFIELD, N. J.— Four ap- 
pointments within General Electric 
Co.'s air conditioning department 
were announced recently. 

Stan P. Schrameck has been ap- 
pointed manager of marketing per- 
sonnel and sales training; Roy H. 
Stearns, manager of builder sales of 
the automatic heating division; John 
R. Gowell, manager of sales fore- 
casting; and G. W. Hart, manager 
of market research. 

Schrameck’s appointment was an- 
nounced by E. S. McKay, manager of 
advertising, sales promotion, and 
sales training; Stearns’ by H. J. 
Wines, sales manager of the automa- 
tic heating division; and Gowell’s and 
Hart’s by H. B. Donley, manager of 
marketing. 

Schrameck will be responsible for 
the development and administration 
of sales training and sales personnel 
development programs within the de- 
partment. 

Prior to his appointment, he was a 
management-consultant specialist in 
sales training with X. F. Sutton As- 
sociates, New York, serving national 


> 


WIRING ASSEMBLIES 


Cut Product Wiring Costs! 

With Pre-Fab Wiring Assemblies 
(Metal and Soft Clad) 

Custom Engineered And 


Pre-Fabricated For Economical 
Installation In: 


iC 


“"™™™] Domestic Refrigerators 
Home Freezers 

' Reach-In Cabinets 

Display Cases 

Beverage Coolers 

Water Coolers 

Milk Coolers 

Beverage Dispensers 

Food Dispensers 


Miscellaneous Appli- 
ances and any other 
Electric or Refrigerat- 
ing Equipment 


YOU CAN CUT 
COSTS THROUGH 
OUR COMPETENT 
ENGINEERING 
SERVICE AND 
STREAMLINED 
PRODUCTION 


NU-BLOK, JR. * 
JUNCTION BLOCK 


The ideal block 
for freezers and 
refrigerators. 
Made of thermo- 
setting phenolic, 
NU-BLOK, JR. 
combines 
United's famous 
‘*short-proof"’ 
splice _protec- 
tion with stand- 
ard receptacle 
for plugging in 
compressor cord, 
lighting circuit, 
fan lead, or any 
other cord. U/L 
approved for 
freezers, refrig- 
erators, roasters, 
furnaces, etc. 


OE 
Complete wiring har- 
Ress engineered = and 
produeed by United tor 
dual temperature re- 
Th iverator, 


N how splices are 
al vored in isolated 
wos, affording maxi- 
m protection against 
s circuits. 


Ao NU-BLOK junction block (larger, 
w out receptacle) rubber and porce- 
lo lamphoiders, automatic door 
Sw ches, 


"Trade Mark—Pat. Pending 


WRITE for Bulletin ACN 


MFG. and SERVICE CO. 


ere ERE 1 EE ERP 
405 SO. SIXTH STREET 
MILWAUKEE 4, WISCONSIN 


organizations in their personnel de- 
velopment programs. 

Formerly assistant training direc- 
tor of Alexander Smith & Sons, car- 
pet company, Yonkers, N. Y., he 
served in various capacities from 1934 
to 1944. For the following two years, 
he served as sales training specialist 
with the General Foods Corp., Birds 
Eye-Snider Div., New York. 

He is an executive committee mem- 
ber of the National Association of 
Training Directors, of which he is 
a charter member. He has served 
in an advisory capacity to the train- 
ing and education division of the 
Society for the Advancement of Man- 
agement. 

Stearns will be resonsible for sales 
of General Electric automatic heating 
equipment to builders through dis- 
tributors. Prior to his appointment, 
he was builder sales representative 
in the northern New Jersey area. 

Stearns came to the General Elec- 
tric organization in 1936, and was 
assigned to the automatic heating 
division. For the following three 
years, he was engaged in sales train- 
ing and promotion work. 

From 1939 to 1942, he was dis- 
trict automatic heating representa- 
tive in metropolitan New York. From 
1942 to 1947, he was a member of 


General Electric’s Electronics De- , 
N. Y., where ° 
he did commercial service work and ; 


partment, Syracuse, 


served as security officer. 

Gowell will be responsible for the 
development of sales forecasting 
and schedules, and the co-ordination 
of product requirements with produc- 
tion. Prior to his appointment, he was 
an engineer with the management 
gonsultant firm of Booz, Allen & 
Hamilton, New York. 

He was graduated from the Uni- 
versity of Maine with a mechanical 
engineering degree in 1938. He was 
engaged in production supervisory 
and control work with the Reming- 
ton Arms Co., Bridgeport, Conn., 
until 1943. After three years service 
as a lieutenant in the U. S. Navy, 
he returned to the Remington Arms 
Co., where he remained until March, 
1947. 

Hart will direct and conduct mar- 
ket and distribution research on the 
department’s present and proposed 
products in order to determine the 
size and location of markets, cus- 
tomer preferences, and appropriate 
distribution channels. 

Prior to his appointment, he was 
manager of sales forecasting and 
scheduling. From 1948 to March, 
1949, he was assistant to the mar- 
keting manager. 

Hart was graduated from Buck- 
nell university with a B. S. degree 
in electrical engineering in 1927. 
From 1929 to 1936 he was a com- 
mercial engineer with the Consoli- 
dated Edison Co. in New York. For 
the following six years, he served 
as a sales consultant for Ebasco 
Services, Inc., New York. 

After serving three years in the 
U. S. Navy, he returned to civilian 
life with the rank of lieutenant com- 
mander, and was engaged as a man- 
agement engineer with the manage- 
ment consultant firm of Booz, Allen 
& Hamilton, New York, until 1948. 


Strouse of Trane Dies 


BUFFALO—Sherman W. Strouse, 
46, manager of The Trane Co. sales 
office here, passed away Aug. 12, 
after a lingering illness. Funeral 
services were held Aug. 15. Strouse 
is survived by his widow and one 
daughter. An associate member of 
the American Society of Heating & 
Ventilating Engineers, he had been 
affiliated with The Trane Co for 10 


| years. 


Cooperating with School Lunch Programs Seen Big Chance 
For Locker Plants To Establish Frozen Food Eating Habit Earl 


CHICAGO — “Children are your 
future customers. If you make them 
locker-minded now, they’ll be locker- 
minded all their lives.” 

Thus, locker cperators should make 
every effort to cooperate with schools, 
especially school lunch programs, be- 
lieves H. A. Bolin of the U. S. De- 
partment of Agriculture, who spoke 
before the National Frozen Food 
Locker Association during its tenth 
annual convention at the Stevens 
hotel here. 

“Have you worked with the school 
lunch program? Have you encour- 
aged people to freeze foods by freez- 
ing at your locker plant for school 
lunch programs? Have you worked 
with home economics teachers in high 
schools and grade schools? They are 
anxious to learn all they possibly can 
about frozen foods,” said Bolin. 

“Having youngsters eat frozen 
foods at school and at home will es- 
tablish eating habits that will last 
throughout their lifetime. 

“So you locker operators should 
contact your state school lunch di- 
rector to learn how you can partici- 
pate in this program,” he suggested. 
“Some operators are already doing 
an excellent job on this.” 

In pointing the need for such work 
Bolin asserted that “only 27% of the 
voungsters in rural areas in this 
country are properly fed, as com- 
pared with 44% in the cities.” 

Most locker plants are located in 
rural areas and therefore are in an 
excellent position to raise the nutri- 
tion level of rural children, he indi- 
cated. 

Besides helping provide better 
lunches, locker plants might also be 
instrumental in reducing the cost of 
school lunches, Bolin implied. 

“Many schools in Ohio report sav- 
ings of as much as 2 cents a lunch 
through the economical use of frozen 
or canned goods,” he said. 

That some locker plants are al- 
ready actively interested in working 
with schools was indicated by com- 
ments of W. C. Naylor, secretary of 
the Michigan state locker associa- 
tion, who described his group’s cur- 
rent activities along this line. 

The program for Michigan locker 


Guiding the activities of the National Frozen Food Locker Association 
during the coming year will be the new executive board elected at the 


recent annual convention. 


President W. H. Hasebroock is seated at left 


with Vice Presidents Roy Burns, W. S. Winstead, A. L. Sprague, and 
Treasurer E. B. Nelson. Standing are (I. to r.) V. R. Walker, retiring 


president; 


Directors M. L. Stewart and H. G. Godshall, 


and S. T. 


Warrington, executive secretary. Director B. M. Anderson was not present. 


operators as outlined by Naylor in- 
cludes several points: 

“Make schools better acquainted 
with frozen food locker facilities. 

“Facilitate and acquaint school 
personnel with the management of 
locker plants. 

“Arrange to instruct 4-H clubs 
and other groups on the items that 
have to be stored under refrigeration. 

“Involve your locker plant per- 
sonnel in school lunch ‘workshop’ 
programs in which school superinten- 
dents, cafeteria managers, and cooks 
participate. 

“Utilize the services of the Michi- 
gan State college extension service.” 

The Michigan group, it was also 
indicated by Naylor, will provide 
for local school officials a list of all 
licensed locker plants in their lo- 
cality. which will describe the facili- 
ties of each. 

“It is possible,” Naylor said, “that 


large locker plants may be used as: 


key distribution points for supplying 
schools, and that canning centers 
will be asked to blanch and process 
vegetables which will then be turned 
over to locker plants for freezing. 

“We are also urging schools to 
put in home units, too.” 


Jones Heads Advisory Group 


WASHINGTON, D. C.—Secretary 
of Commerce ,Charles Sawyer re- 
cently announced the appointment of 
George S. Jones, Jr., vice president 
of Servel, Inc. as chairman of the 
National Distribution Council, official 
advisory body to the Commerce De- 
partment on selling and marketing 
matters. 

Jones succeeds L. A. McQueen, vice 
president of General Tire & Rubber 
Co. McQueen was named chairman of 
the council’s executive committee. 
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THESE BLADES 
ARE A STEAL! 


but they ate made in aluminum 
by Torrington. Prices as low as 
Y original price! 


Original Special 
Cat. No. Size Bore Price Price Remarks 
O-7R tad 1/4” 18 Reverse hub 
0-7 ia 1/4” 25 
0-8 8” 1/4” 29 
P-8 8” 1/4” $2.08 .50 
0-10 10” 1/4” 
P1027 10” 5/16” 2.85 .75 
Y 1023 10” 1/4” 2.10 .75 
P1027R 10” 5/16” 2.85 -50 Reverse hub 
P1035 10” 3/8” 2.85 .75 
P1227 ta” 5/16” 3.58 1.25 
P1427 14” 3/8” 4.41 1.25 
P1427 14” 1/2” 4.41 1.50 
P1823 18” f/m 6.65 2.95 
P1818 18” 1/2” 6.65 2.95 


LOTS OF OTHER SIZES ALSO AVAILABLE 


“MANUFACTURING CO. — 
WEST BERLIN, N. J. 
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Salesmen, ‘White Collar’ Employes Involved 
In Changes Proposed for Wage-Hour Rules 


WASHINGTON, D. C. — Thirty 
days’ notice of revisions he proposes 
to adopt in regulations governing 
exemption of certain so-called “white 
collar” employes from minimum 
wage and overtime pay provisions of 
the Fair Labor Standards Act— the 
Federal Wage and Hour Law—was 
announced Sept. 10 by Wm. R. Mc- 
Comb, administrator of the U. S. De- 
partment of Labors, Wage and Hour 
and Public Contracts Divisions. 

Last substantially revised in 1940, 
the regulations affect some 2,500,000 
employes. They contain “tests” of 
duties, responsibilities, salary levels, 
and other basic requirements for em- 
ployers to apply in determining 
which of their employes may be ex- 
empt from the wage and hour pro- 
visions of the law as an “executive,” 
“administrative,” “professional,” ‘‘lo- 
cal retailing,” or ‘outside salesman” 
type of employe. 

The proposed revisions clarify the 
duty requirements of the regulations 
for the five types of employes in- 
volved, and change the salary neces- 
sary for exemption of ‘executive’ 
type employes from $30 to $55 a 
week, and for “administrative” and 
“professional” type employes from 
$200 a month to $75 a week. A new 
provision would shorten the exemp- 
tion test for salaried employes of 
these three types who receive at 
least $100 a week. 

McComb said the proposed re- 
visions would not materially change 
the number of ‘white collar’ em- 
ployes affected, but would clarify 
application of the regulations to such 
employes, thus reducing the risk of 
unwitting violations through impro- 
per classification of exempt or non- 
exempt employes. 

Among the basic requirements for 
exemption under the proposed regu- 
lations are: 

(1) ‘Executive’ employes must 
perform managerial duties; 

(2) “administrative’’ employes 
must perform office or nonmanual 
field work of substantial importance 
in the management or operation of 
the business; 

(3) “professional” employes must 
perform work -requiring advanced 
knowledge in a field of science or 
learning or perform creative work 
in an artistic field; 

(4) “local retailing’’ employes 
must make retail sales mostly intra- 
state in nature; and 

(5) “outside salesmen’? must be 
engaged to sell, away from their 

employer’s place of business. 

Major changes in the proposed re- 
visions are: 

For “EXECUTIVE” type of exemption— 

1—Employe must receive salary of at 
least $55 a week. (The present salary 
requirement is $30 a week). 

2—Employe’s nonexempt work—activi- 
ties not “directly and closely related” to 
his executive functions—must not exceed 
20% of his own weekly hours worked. 
(At present, the regulations describe non- 
exempt work as work performed by non- 
exempt employes generally and _ limit 
nonexempt work of “executive’’ employe 


to 20% of weekly hours worked by non- 
exempt employes under his supervision). 


3—Employe who receives salary of at 
least $100 a week could be exempt on 
the basis of a shortened test. (At present, 
the regulations do not provide a shortened 
test for exemption of higher-salaried em- 


ployes). 
For “ADMINISTRATIVE” type of ex- 
emption— 
1—Employe must receive salary, or 


fees, at rate of at least $75 a week. (The 
present requirement is $200 a month). 

2—Employe’s primary duty must con- 
sist of the performance of office or non- 
manual field work directly related to 
management policies or general  busi- 
ness operations of _his employer or his 
employer’s customers, and his non-exempt 
work—activities not ‘directly and closely 
related” to his administrative duties—is 
limited to 20% of his weekly hours 
worked. (At present, the regulations do 
not clearly specify a primary duty test 
for ‘administrative’ employes and con- 
tain no provision permitting performance 
or nonexempt work). 

38—Employe who receives salary, or fees, 
at rate of $100 or more a week could 
be exempt on basis of a shortened test. 
(At present, the regulations do not pro- 
vide any shortened test for exemption 
of higher-salaried employes). 


For “PROFESSIONAL” type of ex- 
emption— 
1—Employe must receive salary, or 


fees, at rate of at least $75 a week. (The 
present requirement is $200 a month). 
2—Employe must have as his primary 
duty (a) work requiring knowledge of 
advanced type in a field of science or 
learning, OR (b) must perform original 
and creative work in an artistic field, 
and his nonexempt work—activities not 
“an essential part of and _ necessarily 
incident” to his professional duties—is 
limited to 20% of his own weekly hours 
worked. (Now, the regulations do not 
élearly specify a primary duty test for 
“professional” employes and limit their 
nonexempt work to 20% of weekly hours 
worked by nonexempt employes). 
38—Employe who receives salary, or 


Win Ansul Promotions 


R. J. Yaeger 


C. V. Mars 


% * * 


Mars & Yaeger Moved 
To New Posts by Ansul 


MARINETTE, Wis. — C. Victor 


Mars, former sales manager of Ansul 
Chemical Co.’s Industrial Chemical 
Division, has been named manager 
of the new product department. 
Robert J. Yaeger succeeds Mars as 
Industrial Chemical sales manager. 

Mars will coordinate all new pro- 
duct and development work which 
has, until now, been performed by 
various departments. 

Ansul said it is interested in con- 
tinuing to find new industrial uses 
for its two chemicals (sulphur dioxide 
and methyl chloride) as well as new 
products based on these chemicals. 

Mars brings 18 years of varied ex- 
perience to his new job. He began his 
career at Ansul as a chemist. 


Program for Frui Locker Convention - - 


(Concluded from Page 1, Column 2) 
ing of exhibitors, operators, officers, 
and members of the FFLI set for 
2 p.m. 

This meeting will consider revi- 
sions in the institute’s by-laws to 


At 12:30 there will be a lunc ieop 
to be addressed by a “nation lly. 
known” speaker. An open house for 
all convention guests is planned for 
6:30 p.m. Tuesday, and that eve ling 
will see the presentation of the } lay, 


fees, at rate of $100 or more a week could © 


be exempt on basis of shortened test. (At 


present, the regulations do not provide 
any shortened test for exemption of 
higher-salaried employes). 

For “Local Retailing’ and ‘Outside 


Salesman” type of exemptions— 

As at present, there would be no salary 
requirement for these types of employes. 

“Outside salesman" employe’s. duties 
would be expanded to include obtaining 
orders or contracts for services, as well 
as for the use of facilities. 

For both types of employes, nonexempt 
work would continue to be limited to 20% 
of weekly hours worked by nonexempt 
employes of the employer. 


Baker to Move-- 


(Concluded from Page 1, Column 4) 
90 days to accomplish this and Baker 
officials are pushing plans so that by 
early 1950 the move will be com- 
pleted. 

Approximately 35,000 sq. ft. of ad- 
ditional manufacturing floor space 
will be required. Officials state that 
the new facilities will be situated in 
the greater Portland area. The pres- 
ent plant at South Windham will be 
maintained. 

Plans call for complete refrigera- 
tion compressor and condensing unit 
machining, assembly, testing, and 
shipping to be done in Baker’s addi- 
tional facilities. The present facilities 
are to be utilized in manufacturing 
bases, frames, belt guards, and other 
equipment which have necessarily 
heretofore been purchased from out- 
side sources. 


AMAZING BARGAINS! 


NEW GENERAL ELECTRIC COMMERCIAL REFRIGERATORS 


V4 to 


V3 OFF! 


AS A RESULT of a special purchase from General Electric, 


430 HURON ROAD + 


we can offer you a limited quantity only of these brand- 
new G-E commercial refrigerators — at 1/4 to 1/3 off 
former dealer costs! These popular self-contained models 
are new and complete, in their original crates—and are 
backed by full 1-year G-E warranties. 


You can sell these attractive, top-quality G-E refriger- 
ators at a really low price that attracts sales, yet leaves 
you a high margin of profit. Restaurants, taverns, schools, 
churches and hotels go for these outstanding values. 
Mats and folders to help you make more sales are sup- 
plied with each order. All equipment is exactly as repre- 
sented in G-E literature. First come, first served —so act 
fast! Write, wire or phone today! _* 


Former 
Dealer Cost 


FOB St. Louis 


Model 
HC116M—15.6 cu. ft. Ice Maker . . $427.80 $313.00 
HC125M—22.6 cu. ft. ice Maker.. 482.40 340.50 
HC125S —22.1 cu. ft. Blower Coil 465.60 302.00 
HC135M—33.7 cu. ft. Ice Maker... 541.20 373.50 
HC135S —32.1 cu. ft. Blower Coil 522.00 335.00 


WRITE NOW for Fuil Information 


RAMSEY-BENNETT CO. 


a pe 


TEL. TOwer 1-6070 
CLEVELAND 15, OHIO Hi 


plastic baffles eliminate 
sweating ... enhance ap- 


maximum air discharge. 


ee 


Bus#s) COOLER — Maximum effi- | 
ciency in minimum space. Less than 
13” of head room in most models. 


9 


_ All weight on four hangers. 


BUSH PLASTI-COOLER—Jet black 


pearance. Scientific pitch for 


STANDARD UNIT COOLER — Slot- 
ted hangers for quick, easy 
installation. Nine stock 
models ...a size for every 
refrigeration application. 


WALL-MOUNTED PANEL COOLER 
— Compact... high capa- 
city .. . ideal unit for low 
ceiling walk-in coolers leav- 
ing the head room all free. 


BUSH WJ COOLER — New type 
unit cooler for installation 
at juncture of wall and ceil- 
ing. Proper air distribution 
throughout a 180° radius. 


INSIST UPON THESE 


tt 


admit locker operators to member- ‘Mr. Smith Modernizes His Lo key by ¢ 
ship. Proposed rate of dues is $100 Plant.” iE 
a year for manufacturers and $50 Wednesday morning breakfast ses. 
each for both suppliers and con- _ sions will cover packaging, wraprying, How 
tractors. marketing, smoking, curing, and au- W! 
Locker operators would pay $5 a ‘Sage making. Priv: 
year for plants from one to 400 The general meeting scheduled for Go 
lockers, $6 for 401 to 750 lockers, 10 a.m. Wednesday will feature the Spies 
and $7 for plants with 751 or more talk “Why 612,000 New Fam lies For | 
lockers. When 20 or more operators Rented Lockers in 12 Months” by 
from a state join the institute as a John L. Hoppe, publisher of Lo: ker Wha 
group, there would be a $1 rebate per Management. Don’t 
plant which would be made to such Final event of the convention wil Com! 
groups. be the Wednesday evening mee ing Steac 
Other proposed revisions would add and buffet supper for the Polar fF ear Are 
two operators to the FFLI board of club which is scheduled to star. at 
directors, and require that the presi- 6:30 p.m. 
dents elected each year alternate as Exhibits, however, will be cpen 
to representing operators or the Thursday morning. Schedule of e chi- How 
manufacturers - suppliers-contractors ‘bit hours for this convention is as W. 
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p.m. A special program of entertain- 3. E 
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ing and meat cutting will be held at ladies, FFLI has announced. yentor: 
8 a.m. Tuesday, Oct. 4, followed by No registration fees will be re- for p! 
a general business session of the quired for attending the conference rent 2 
FFLI, including the election of and exhibits, emphasizes the _insti- equip 
officers. tute. fay 
buyers. 
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